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TEES  WEEK  --  DEBUTS,  HIGHLIGHTS,  CHANGES 


Sun (19)  -  DuM(Ch5)  9-10pni;  DEPARTURE  -  They  Stand  Accused;  from  WGN-TV  to  E&MW  Nets; 

courtroom  drama  to  be  replaced  by  "Jamboree"  -  variety  show  with 
rural  flavor  from  WGN-TV  to  E&MW  Nets;  effective  March  26. 

Tue(2l)  -  W0R(Ch9)  8:30-9pm;  HIGHLIGHT  -  Scientific  Rainmaking;  on  WOR-TV  local; 

Dr.  Wallace  E.  Howell,  New  York's  rainmaking  consultant,  will  ex¬ 
plain  his  planned  experiment  with  charts  &  diagrams. 


Thu(23)  -  ABC(ChT)  9:30-10pm;  DEEUT  -  Holiday  Hotel;  from  WJZ-TV  to  9  Sta  E&MW  Nets; 

also  32  kinesc;  hotel  manager  Edward  Everett  Horton,  reception¬ 
ist  Lenore  Lonergan  &  guests  in  comedy -variety  show;  first  guest - 
Denise  Darcel;  with  comic  Walter  Ware  Dahl,  singers  Betty  Brewer, 
Bill  Harrington,  dancers  June  Graham  &  Don  Saddler;  Sponsor  - 
Packard;  Agency  -  Young  &  Rubicam;  Packager-Producer-Monte  Prosei; 
Director  -  Preston  Wood,Y&R;  Stager  -  Edward  Duryea  Dowling. 


CBS(Cli2)  9:h5-10:30pm;  DEBUT  -  Beat  The  Clock;  from  WCBS-TV  to  E&MW  Nets; 

Sustaining;  audience -participation  show  has  contestants  compete 
against  clock  in  performance  type  questions;  Packager  -  Goodson 
&  Todman;  Producer  -  Gil  Fates, CBS;  Director  -  Byron  Paul, CBS. 

CBS(Ch2)  10:30-llpm;  HIGHLIGHT  -  Flower  Show  from  Grand  Central  Palace; 

from  WCES-TV  to  E&MW  Nets;  winners  &  experts  from  the  flower 
world;  Producer  -  Robert  Bendick  &  CBS  Special  Events  Department; 
Director  -  Fred  Rickey, CBS. 
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DEBUTS,  CHANGES  (Continued) 


Sat (25)  -  CBS(Ch2)  l:30-5pm;  HIGHLIGHT  -  National  indoor  Tennis  Finals;  on  WCBS-TV 

local;  finals  from  the  Seventh  Regiment  Armory  with  commentary  by 
Sarah  Palfrey  Cooke  and  Bob  Thomas;  Director  -  Judson  Bailey, CBS. 

CBS(Ch2)  7: 15-7 :30pm;  DEBUT  -  Kuda  Bux;  from  WCBS-TV  to  E&MW  Nets;  Hindu 

mystic,  illusionist  and  mind-reader  in  demonstrations  of  his 
talents;  with  announcer  Rex  Marshall;  Sponsor  -  Mason  Au  &  Magen- 
heimer  Coni' ectionery  Co  for  Mason  Candy;  Agency  -  Moore  &  Hamm; 
Producer  -  Roger  Bowman,  Moore  &  Hamm. 


PlX(Chll) 

and 

NBC ( Ch4 ) 


ll-12pm;  HIGHLIGHT  -  Opening  Night;  on  WPIX  local  &  WNBT  local; 
from  Dynamic's  new  Broadway  store;  opening  night  activities  with 
Jan  August,  Sid  Stone,  Eloise  McElhome,  Gail  Meredith  &  others; 
Sponsor  -  Dynamic;  Director  -  Ted  Estabrook,  PIX. 


LAST  WEEK'S  TIME  CHANGES 
ABC  --  Majority  Rules  now  8:30-9pm  Sundays. 

WOR  —  Wrestling  From  Hollywood  now  7: 30-8 :30pm  Thursdays;  Q-Ba.ll  Championships  now 
8:30-9pm  Thursdays;  A1  Siegel's  Music  Shop  now  7;30-8pm  Fridays. 

LAST  WEEK'S  DEPARTURE 
ABC  —  Looka  Here  departed  Wed  March  15. 

CBS  —  Inside  USA  With  Chevrolet  departed  Thursday  March  l6. 

LAST  WEEK ' S  ARRIVALS 

ABC  --  Market  Melodies;  on  WJZ-TV  local;  2-Lpm  Wed,  Thu  &  Sat;  1:30-3 :30pm  Fridays; 

added  30  participations  per  week  for  Boyle-Midway,  division  of  American  Home 
Products  (13  weeks);  Agency  -  W.  Earl  Bothwell. 

Bowling  Highlights  debuted  on  WJZ-TV  local;  7:15-7: 30pm  Wednesdays;  bowling 
demonstrations  with  A1  Cirillo  &  guest;  Participation  -  Ruppert  Beer;  Director- 
Charles  Bishop, ABC;  replaces  "Looka  Here." 

College  Basketball  debuted  from  WJZ-TV  to  25  Sta  E&MW  Nets;  10pm  to  conclusion 
Saturdays,  March  18  &  25  &  April  1;  from  Madison  Square  Garden;  Sponsor-Gillette; 
Agency  -  Maxon. 

CBS  --  Faye  Emerson  Show;  interview  show  with  guests  to  network, k  Sta;  11-11 :15pm  Mon; 
Sponsor  -  Arnold  Bread:  Agency  -  Benton  &  Bowles;  Packager  -  Hardie  Frieberg. 

NBC  --  Friendship  Ranch  debuted  on  WNET  local;  6-6 :15pm  Thursday;  children's  western 
variety  show;  Sponsor  -  Burry  Biscuits;  Agency  -  Clements, Phi la. 

Waiting  For  A  Break  debuted  from  WNET  to  E&MW  Nets;  7:30-3pm  Saturdays;  variety 
show  with  MC  Hank  Ladd  features  understudies  from  current  Broadway  shows  with 
featured  &  chorus  people;  Packager  -  Herbert  Moss;  Directors  -  Delbert  Mann  & 
Gordon  Duff, NBC;  Writers  -  Coleman  Jacoby  &  Arnie  Rosen;  Casting  -  Moss. 

70R  --  Old  Knick  Music  Hall  returned  on  WOR-TV  local;  7:30-8pm  Tuesdays;  comedy  variety 
show  with  gas  light  era  entertainment;  Packager-Producer  -  Paul  Killiam. 

PIX  --  Glenn's  House  debuted  on  WPIX  local;  8: 15-8: 30pm  Monday  &  Wednesday;  songs  by 

Glenn  Rowell,  formerly  of  "Gene  &  Glenn"  radio  team;  Director  -  Peggy  Gannon,PTX. 
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LAST  WEEK'S  ARRIVALS 
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FUTURES 


April  1 
and 

April  8 
April  2 


April  2 


April  5 


April  12 


April  1^ 


April  Ik 


April  15 


June  6 


Falstaff ;  from  WNBT  to  E&MW  Nets;  6: 30-7 :30pm  Saturday;  Arturo  Toscanini  & 
the  NBC  Symphony  Orchestra  will  perform  Verdi’s  opera;  with  Guiseppe  Valden- 
go,  Eervi  Nelli,  Frank  Guarrera  &  Others;  has  teen  telecast  past  two  years. 

Celetrity  Time  switches  to  CBS-TV;  10-10 :30pm  Sundays;  panel  quiz  with  Con¬ 
rad  Nagel  &  others;  Sponsor  -  B.F .Goodrich;  Agency  -  BBD&O ;  Packager  -  World 
Video;  Director  -  Alan  Dinehart ,C3S. 

The  Golden  Game  debuts  from  WJZ-TV  to  E&MW  Nets;  6:30-7pm  Sundays;  discuss¬ 
ion  and  gime  of  charades  based  on  Bible  stories  and  proverbs  with  non-pro¬ 
fessionals;  Sustaining;  Packager  -  Phillips  H.  Lord;  Director  -  Gene  Star- 
becker,  Lord. 

Unannounced  title  and  format  for  new  Toni  show  which  debuts  this  date;  from 
WC3S-TV  to  E&MW  Nets;  9-9*3^pd  every -other -Wednesday;  alternates  with  "What 6 
My  Line”;  Agency  -  Foote, Cone  and  Eelding;  Supervisor  -  Roger  Pryor,FC&B; 
Packa ger  -  MCA. 

What’s  My  Line?;  from  WC3S-TV  to  E&MW  Nets;  9-9 :30pm  every- other-Wednesday; 
panel  quiz  show  with  MC  John  Daly  &  guests  picks  up  sponsor  -  Stopette  Deo¬ 
dorant  :  Agency  -  Earl  Ludgin,  Chicago;  Packager  -  Goodson  &  Todman. 

Knot  Hole  Gang  debuts  on  WOR-TV  local;  25  minutes  before  Dodger  home  games; 
MC  Happy  Felton  with  kids  from  sandlot  teams  interviews  players  at  Ebbets 
Field;  Sponsor  -  Curtis  Candy;  Agency  -  C.L.  Miller. 

Clubhouse  Quiz  debuts  on  WOR-TV  local;  for  15  minutes  after  Dodger  home 
games;  Bob  Edge  in  a  telephone  quiz  with  prizes;  Sponsor  -  Ehler's  Coffee; 
Agency  -  Weiss  &  Geller;  Producer  -  Ernie  3yfield  Jr,  Weiss  &  Geller. 

Buck  Rogers  debuts  from  WJZ-TV  to  E&M  Nets;  7-7:3°Pci  Saturdays;  dramatized 
series  based  on  the  adventures  of  the  planetary  adventurer;  live;  Sponsor- 
Pet  er  Paul  Candy;  A.gency  -  Brisacher -Wheeler. 

Armstrong  Theater  debuts  from  WNBT  to  E&MW  Nets;  9:30-10pm  Tuesdays;  weekly 
dramatic  show  with  top  professionals;  Sponsor  -  Armstrong  Cork;  Agency  - 
BBD&O;  Supervisor  -  Hugh  Rogers, BBD&O. 


PUBLISHER’S  NOTES 


LIGHTNING  THAT  TALKS  -  the  all-industry  radio  film  that  attempts  to -bring  home  broad¬ 
casting’s  messsage  to  the  advertisers  -  large  and  small  -  and 
to  the  little  people  throughout  our  country  -  is  hampered  somewhat  by  the  very  reality 

of  its  production . by  the  self-consciousness  of  its  everyday  people  amateur  actors 

above  all.  However,  the  story  of  broadcasting's  indi3pensibility  in  today’s  living 
needed  telling,  and  perhaps  the  Rotary  Clubs  and  Kiwanis,  etc.  will  feel  a  closer  iden¬ 
tification  with  their  screen  prototypes  than  they  would  with  professional  performers. 
One  thought,  though  -  one  prevalent  theme  of  the  film  is  that  radio  opens  the  door 
to  a  sponsor's  salesman.  What  future  then  for  radio  in  comparison  to  television,  which 
actually  brings  that  salesman  inside  the  living  room? 

DUMONT'S  PROGRAM  PERSONNEL  REORGANIZATION  -  spotlights,  in  particular,  the  appointment 

|  of  Irwin  Rosten  as  Chris  Witting’ s  assis¬ 

tant.  The  former  Television  Daily  columnist  brings  to  the  network  a  bright,  youthful 
ability  that  is  tempered  with  a  complete  awareness  of  what’s  going  on  in  television. 
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NEWS  DIGEST 


Briefs  From  The  Trade  And  General  Press 


WCBS-TV  TRANSMITTER  SET  FOR  EMPIRE  STATE  BUILDING  -  WCBS-TV  will  Become  the  fourth  sta¬ 
tion  to  use  the  Empire  State  Build¬ 
ing  as  a  transmitter  and  antenna  site.  The  move  will  he  made  late  this  year  from  CBS’ 
present  location  atop  the  Chrysler  Building  as  soon  as  the  199-foot  steel  tower  that 
will  top  the  Empire  State  is  finished.  WPIX  has  also  scheduled  a  move  to  the  new  tower 
when  it  is  completed.  WNBT  and  WJZ-TV  are  already  transmitting  from  the  present  mast 
on  top  of  the  huildingfs  tower, 

COY  URGES  PROGRAMMING  CLEAN- UP  -  FCC  Chairman  Wayne  Coy  called  upon  Broadcasters  to 

clean  up  their  programs  Before  public  opinion  forces 
the  Government  to  step  in  and  do  it  for  them.  He  also  urged  them  to  reduce  the  amount 
of  crime  programs  now  on  the  air  and  to  turn  to  more  constructive  topics  for  program¬ 
ming  material.  Speaking  at  the  University  of  Oklahoma’s  Annual  Radio  Conference,  Coy, 
discussing  color-TV,  did  not  indicate  what  the  Commission  will  eventually  do/ But  said 
that  certain  Basic  questions  must  Be  answered  Before  any  color  system  can  Be  author¬ 
ized  and  the  freeze  lifted. 

A. I,  PUPPET  AWARDS  TO  PIX,  ABC  -  For  the  first  time  in  the  history  of  the  duPont 

awards,  television  was  included.  Honors  went  to  WPIX 
for  its  coverage  of  news  and  current  events.  ABC  was  honored  for  its  film  presentation 
"Crusade  In  Europe . " 

DOUBLES  RESOLUTION  OF  COLOR  PICTURE,  CBS  CLAIMS  -  CBS  has  improved  its  color-TV  system 

according  to  its  research  chief.  Dr. 

Peter  Goldmark,  to  such  an  extent  that  picture  resolution  has  Been  doubled.  The  im¬ 
provement  makes  possible  "full,  525- line  definition  in  the  horizontal  direction."  The 
viewing  distance  to  picture  height  ratio  of  the  improved  CBS  color  system  is  5*3  to  1, 
while,  said  Goldmark,  a  ratio  of  8  to  1  is  necessary  with  the  RCA  color  image  to  make 
the  dot  structure  disappear.  CBS  will  demonstrate  its  improved  color  in  New  York  for 
the  FCC  shortly. 

ASCAP  CONSENT  DECREE  WILL  HELP  TV  STATIONS  -  Wilder  new  consent  decrees  signed  By  ASCAP 

and  the  Government,  ASCAP’  must  offer  TV 
stations  a  single  license  covering  an  entire  network  telecast.  The  new  decree,  which 
replaces  the  1941  one,  permits  members  to  license  their  music  independently  of  ASCAP 
and  also  lets  them  resign  from  ASCAP  at  any  time,  taking  licensing  rights  to  their 
music  with  them. 


STARCH  REPORT  ON  TELEVISION  COMMERCIALS 

In  general,  products  with  little  or  no  competition  on  television  show  greatest 
acceptance,  and  are  at  present  tending  to  steal  the  television  market.  For  instance. 
International  Sterling,  Auto- Lite,  Upton,  (Radio  Daily) 


leaders  In  Viewing  For  Each  Category 

Include: 

Among  The  Best 

liked  Were: 

Automotive . . . 

Texaco . 

. 56?» 

Cigarette  &  Tobacco . 

. . Chesterfield. . 97 

IApton . 

. 54 

Drugs  8s  Toilet  Goods . . 

. 74 

Chesterfield. . . 

. . 49 

Food. . . . . . . 

. 94 

Sanka . 

Household  Equip  &  Supplies. 

. .Admiral. 

. 73 

Ivoiy . 

. . 41 

Miscellaneous . . . . . . 

. 81 

Kool . . 
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TALENT  SHOWSEEET  (Continued) 


PROGRAM 

NET 

TIME 

GUESTS 

MONDAY  MARCH  20 

Faye  Emerson  Show 

CBS 

11-11 :15pm  McDonald  Carey 

Chevrolet  Tele-Theater 

NBC 

8 -8 :30pm 

The  Walking  Stick  by  Michael  Sayers;  with 

Rex  Harrison,  Dennis  Hoey,  Una  O’Connor  and 
Eileen  Teel 

Lights  Out 

NBC 

9-9 :30pm 

The  Scarab  written  &  adpated  by  Evelyn 
Goodman;  with  Vinton  Hayworth,  Richard 

Derr,  Melba  Rae,  Kathleen  Phelan,  Spencer 
Bentley 

Mohawk  Showroom 

NBC 

7:30-7:45 

Betty  Jane  Watson,  singer 

OKay  Mother 

DuM 

1-1 :30pm 

Not  available  at  press  time 

Silver  Theater 

CBS 

8-8 :30pm 

Concerning  The  Soul  Of  Felicity  by  George 

Carson  &  Richard  McCracken;  with  Ilka  Chase. 
Ann  Jackson,  Stephen  Elliot,  Alexander  Ivo, 
Frances  DeSale s 

Studio  One 

CBS 

10 -11pm 

The  Survivors  by  Irwin  Shaw  &  Peter  Viertel; 

adapted  by  Milton  Wayne  &  Worthington  Miner; 
with  Stanley  Ridges,  Donald  Curtis,  Leslie 
Nielsen,  Russell  Collins,  Svea  Grenfeld, 

Jane  Seymour,  Robert  Preston,  Dudley  Sadler 

Vanity  Fair 

CBS 

U:30-5pm 

Midge  Wilson,  party  novelty  expert;  Wanda 
Toscannini  Horowitz 

Who  Said  That 

NBC 

10:30-llpm  James  Thurber,  Henry  Morgan,  Jan  Struther 

TUESDAY 

MARCH  21 

Cavalcade  Of  Bands 

DuM 

9 -10pm 

Artie  Shaw 

Eloi3e  Salutes  The  Stars 

DuM 

7:30-7:45 

Horace  McMahon,  Jay  Gomey,  composer 

OKay  Mother 

DuM 

1-1 :30pm 

Pert  Kelt on,  actress  and  writer 

Opera  Concert 

WOR 

8-8:30pm 

Ann  Ayars,  soprano;  Rudolph  Petrak,  tenor 

Suspense 

CBS 

9:30-10pm 

My  Old  Man’s  Badge  by  Ferguson  Findley; 
adapted  by  Robert  Tallman;  with  Barry  Nelson; 
Steven  Hill,  Ann  Thomas,  Julian  Noa 

Texaco  Star  Theater 

NBC 

8 -9pm 

Patrice  Mums ell,  Lee  Tracy,  Richard  Himber 

Vanity  Fair 

CBS 

4:30-5pm 

Charles  Chaplin  Jr,  Douglas  Tuomey,  build¬ 
ing  authority 

Wendy  Barrie  Show 

NBC 

7:30-7:45 

Gwen  Williams, singer 
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TALENT  SHOWSEEST  (Continued) 


PROGRAM 

NET 

TIME 

GUESTS 

WEDNESDAY  MARCH  22 

A. Godfrey  &  Friends 

CBS 

8 -9pm 

A1  Robinson,  ventriloquist 

At  Home  Show 

CBS 

7:45-8pm 

Jacqueline  James,  singer 

The  Clock 

NBC 

8: 70 -9pm 

The  Hypnotist  written  &  adpated  by  Richard 
Goode;  with  Carol  Williams,  Jeff  Morrow, 
Mitchell  Agrues,  Charles  Jordan 

Dinner  At  Sardi’s 

WOR 

7:30-8pm 

Victor  Jory,  Paul  Stewart 

Mohawk  Showroom 

NBC 

7:30-7:4? 

Martin  &  Florenz,  puppeteers 

Kraft  Theater 

NBC 

9 -10pm 

The  Queen’s  Husband  by  Robert  Sherwood; 

adapted  by  Howard  Lindsay;  with  Merger  Mc¬ 
Leod,  Katherine  Meskill,  Richard  McMurray, 
Richard  Purdy,  Mary  MacLeod,  Earry  Kroeger, 
Robin  Craven 

OKay  Mother 

DuM 

1-1 :30pm 

Mrs.  Kenny  Delmar 

Vanity  Fair 

CBS 

ki^O-^n 

Max  Lemer,  Helen  Worden,  writer 

THURSDAY 

MARCH  23 

Wendy  Barrie  Show 

NBC 

7:30-7:4? 

Fran  Warren,  singer 

OKay  Mother 

DuM 

1-1: 30pm 

Gladys  Hurlbut,  actress  &  writer 

Vanity  Fair 

CBS 

^i30-5pEi 

Nat  Finney,  Look  Magazine 

FRIDAY  MARCH  2k 

Ford  Theater 

CBS 

9 -10pm 

Dear  Brutus  by  Sir  James  M.  Barrie; adapted 
by  Ellis  Marcus;  with  Brian  Aheme,  Valerie 
Cossart,  Ralph  Riggs,  Leslie  Barrie,  Philip 
Coolidge,  Florida  Friebus,  Joan  Wetmore, 
David  White,  Barbara  Robbins 

Mohawk  Showroom 

NBC 

7:30-7:4? 

Howard  Mann,  singer;  Wendy  Barrie 

Twenty  Questions 

WOR 

8-8 :30pm 

McDonald  Carey 

Vanity  Fair 

CBS 

^:30-5pm. 

Jerome  Smith,  curator  of  Museum  City  of  NY; 
Eelen  Mandelbaum,  home  economist 

SATURDAY  MARCH  25 

Cavalcade  Of  Stars 

DuM 

9 -10pm 

Dizzy  Gillespie,  trumpet;  Condos  &  Brandow, 

dancers;  Dolinoff  &  Raya  Sisters,  novelty 
act 
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LTEKLY  SHOW  REVIEW 


(This  weekly  feature  is  designed  to  serve  as  a  clearing  house  for  production  techniques 
which  have  made  those  shows  which  we  review  outstanding  in  their  categories) 


#16  -  WPIX  SPORTS  REMOTES 


DIRECTOR  SPORTS  REMOTES  -  Jack  Murphy  ANNOUNCERS  -  Guy  LeBow,  Jack  McCarthy,  Joe 

DIRECTORS  -  Pete  Molnar,  Mike  Meltzer  •  Bolton 


Sports,  as  much  as  any  other  program  form,  have  helped  television  win  its  spurs 
with  the  viewers.  Any  discussion  of  major  television  sports  coverage  must  include  a 
discussion  of  WPIX.  When  the  unafilliated  Daily  News  station  debuted  in  June,  19^8,  it 
was  faced  with  the  problem  of  competing  with  high  budget,  big-name  network  shows.  PIX 
came  up  with  its  own,  individual  answer  -  sports  remotes,  news  and  film  programs. 

Since  then,  the  number  of  sports  events  televised  has  grown  and  the  techniques  used  in 
airing  them  have  been  refined  to  such  a  point  that  short  of  camera  trouble,  the  viewer 
sees  the  sport  as  he  himself  would  watch  it  at  the  arena.  A  great  deal  of  this  success 
is  due  to  the  announcers,  Guy  LeBow,  Jack  McCarthy  and  Joe  Bolton,  who  know  their 
sports  and  have  mastered  the  difficult  art  of  television  sportcasting.  A  look  at  the 
PIX  sports  schedule  from  Sunday,  March  12  to  Saturday,  March  18,  will  illustrate  the 
success  of  the  station’s  approach  to  sports.  Another  noteworthy  fact  is  that  all  the 
sports  remotes  have  been  sold. 

SUNDAY  -  is  hockey  day  on  PIX  during  the  Rangers  and  Rovers  season.  PIX  telecasts  the 
home  games  of  the  two  teams  from  Madison  Square  Garden  for  Sunset  Appliance  Stores  and 
Bruno-NY  through  the  Arnold  Cohan  agency.  Bruno  is  the  exclusive  distributor  in  the  New 
York  area  for  International  Harvester  Refrigerators,  RCA  Television  sets,  RCA  45rpm 
record  changers  and  the  Bendix  Dialamatic  washer.  The  hockey  telecasts  feature  these 
products,  which  are  sold  by  Sunset  Stores,  with  the  cost  being  met  equally  by  Bruno 
and  Sunset. 

Hockey  commercials  during  time-outs  can  last  from  5-20  seconds  and  the  copy 
must  be  flexible  enough  so  that  the  sales  message  won’t  be  hurt  by  having  to  be  ended 
quickly.  Then,  as  each  hockey  game  is  in  three  periods,  Sunset  and  Bruno  have  two  in¬ 
termissions  during  which  they  can  use  a  more  elaborate  commercial. 

The  first  commercial  is  a  minute  and  a  half  film  before  the  start  of  the  game, 
showing  the  Bruno  line  as  it  appears  on  the  sales  floor  at  Sunset.  During  one  of  the 
two  intermissions,  "Miss  Sunset,"  who,  during  store  hours  is  a  receptionist  at  the 
Queens  store,  gives  a  pitch  for  one  of  the  products  from  the  commercial  room  at  the 
Garden,  with  Commentator  Guy  LeBow  reading  the  copy  from  inside  the  arena  while  watch¬ 
ing  "Miss  Sunset"  on  the  monitor.  Flip  cards,  slides  and  superimpositions  are  also  used 
whenever  possible  during  time-outs  and  the  intermissions.  The  flip  cards  are  kept  pre¬ 
pared  in  the  commercial  room  for  instantaneous  use.  When  a  time-out  is  called  they  are 
projected  with  voice  over  by  LeBow  until  just  before  the  referee  ices  the  puck.  Then 
the  telephone  number  of  Sunset’s  Queens  store  is  superimposed  on  the  ice.  To  promote 
Sunset’s  latest  offer,  a  ten-day,  all  expense  trip  to  Miami  Beach  for  anybody  who  sends 
in  10  buyers  of  major  appliances,  a  palm  tree  is  superimposed  next  to  the  phone  number. 

MONDAY  ---  From  9-llpra.  PIX  presents  the  fights  from  Eastern  Parkway  Arena  sponsored  by 
3  8c  H  Beer,  through  Paris  oo  Peart,  with  sportcasters  Jack  McCarthy  and  Joe  Bolton. 

Fight  telecasts,  either  boxing  or  wrestling,  have  from  2-2y  minutes  between 
Douts  and  approximately  10  seconds  for  commercials  between  rounds.  While  Paris  &  Peart 
ises  a  conventional  product  display  film  (in  this  case,  one  by  Sarra  showing  a  baruend- 
5r  pouring  a  glass  of  R  So  H  Beer  and  then  removing  the  head)  and  slides  and  cards, with 
iuperimpo sit ions  of  cards  on  the  ring,  they  also  use  a  series  of  disolves  between  the 

arena  and  the  studio, which  gives  to  the  cards  the  illusion  of  motion. This  has  been  done 
’or  about  the  last  four  weeks, and  has, according  to  the  agency, greatly  increased  the 

iales  effectiveness  of  the  commercials. 
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TUESDAY  -  Sunset  Appliance  Stores,  through  Donahue  &  Coe,  also  sponsor  wrestling  from 
Eastern  Parkway  from  9-llpm  with  Guy  LeBow.  The  selling  jot,  supported  ty 
slides  and  films,  features  DuMont  sets  and  other  appliances  carried  ty  Sunset.  A  30- 
second  film  commercial  for  DuMont  sets,  made  ty  DuMont,  is  usually  placed  tetween 
touts,  then  followed  ty  another  30-second  slide  commercial  with  voice  ty  LeBow.  The 
agency  also  uses  the  telephone  number  of  Sunset’s  Queens  store  superimposed  cn the  ling. . 

WEDNESDAY  -  From  8: 1*5-  10:30pm  Sunset  Appliance  Stores  and  Bruno -NY,  through  Arnold  Co¬ 
han,  sponsor  Banger  hockey  from  the  Garden.  The  same  type  of  commercials 
are  used  for  the  same  products  as  on  the  two  Sunday  Broadcasts. 

THURSDAY  -  PIX  telecasts  Ridgwood  Grove  wrestling  for  Ripley  clothes,  through  Botley, 
from  9-10: 45pm.  The  main  selling  jot  is  done  ty  one  minutes  films  and  live 

ty  Commentator  Guy  LeBow.  Botley  is  currently  using  two  types  of  film,  toth  made  ty 

PIX.  One  is  an  institutional  type  film  showing  the  history  of  a  garment  from  factory 
to  wearer,  while  the  other  type  is  product  display,  showing  Ripley  clothes  Being  worn. 

A  series  of  6  film  demonstrations  of  wrestling  holds  has  teen  used  and  was  so  success¬ 
ful,  it  had  to  Be  repeated  three  times.  At  present,  in  addition  to  the  films,  LeBow 
does  a  live  commercial  tetween  touts.  The  agency  uses  some  slides,  as  few  as  possible, 
Believing  that  slides,  ty  their  nature,  are  ineffectual  in  displaying  merchandise. 

Botley  attempts  at  all  times  to  preserve  the  illusion  of  ringside, and  plans 
its  commercials  accordingly.  The  agency  feels  that  this  illusion  is  of  paramount  im¬ 
portance  to  its  selling  jot.  The  52  week  contract  comes  up  for  renewal  in  April. 

SATURDAY  -  Ridgwood  Grove  Boxing  is  telecast  from  9-llpm,  sponsored  ty  the  New  York 

Hudson  Dealers,  through  Ivlores  &  Carter.  Commercials  used  on  this  program 
are  of  various  types:  a  series  of  7  live  action  product  display  films  made  ty  Alexan¬ 
der  Films,  running  about  46  seconds  each;  6  animated  cartoons  ty  TV  Cartoons,  about  30 
seconds  long;  live  Before  the  main  tout  with  Director  Pete  Molnar  doubling  as  an  actor 
and  trying  to  ride  various  outlandish  and  outmoded  means  of  transportation,  from  Birds 
and  Bicycles  to  turtles,  with  voice  over  ty  Guy  LeBow.  This  last  gag  commercial,  last¬ 
ing  about  a  minute,  is  followed  ty  a  film  showing  the  advantages  of  the  new  Hudson. 
Klores  &  Carter  has  also  designed  a  seperate  card  for  each  round  with  a  different  deal¬ 
er’s  name  on  each,  visible  after  a  wipe.  Cards  are  shown  from  the  10  second  warning 
Buzzer  to  the  tell.  About  30  names  are  used  each  night,  all  94  New  York  dealers  appear¬ 
ing  in  rotation  over  a  period  of  about  three  weeks. 

Results  have  teen  impressive  from  the  series  which  comes  up  for  renewal  in  Ap¬ 
ril.  Dealers  report  that  they  have  teen  able  to  trace  the  increase  in  the  number  of 
prospects  visiting  the  showrooms  as  a  result  of  the  sponsorship.  This  they  have  not 
teen  able  to  do  with  as  much  certainty  with  advertising  in  other  media. 

BASEBALL  -  Coming- up  in  April,  as  in  the  past,  are  the  telecasts  of  the  NY  Giants  home 
games  from  the  Polo  Grounds. They  will  be  sponsored  again  ty  Chesterfield, 
through  Cunningham  &  Walsh  with  Sportcaster  Russ  Hodges,  assisted  ty  Ernie  Harwell. 

TECHNIQUES  -  The  particular  techniques  used  ty  PIX  in  telecasting  sports  were  developed 
under  the  leadership  of  Jack  Murphy,  with  the  assistance  of  Pete  Molnar 
and  Mike  Meltzer.  These  three  men  must  follow  the  sports  they  telecast  and  know  the 
teams  and  the  players.  To  carry  out  this  policy,  PIX  sent  Murphy  to  Phoenix  for  Spring 
Training  with  the  Giants,  probably  the  first  time  any  television  station  has  done  this. 
Looking  at  each  arena  and  type  of  sport  separately  is  perhaps  the  test  way  to  see  how 
PIX  operates  its  remote  pick-ups. 

For  the  hockey  games  from  the  Garden,  three  cameras  are  used,  two  for  the  game 
and  one  for  the  commercials.  The  commercial  camera  is  placed  in  a  commercial  room,  one 
of  the  press  rooms.  The  two  cameras  used  for  telecasting  the  game  are  in  the  cage  on 
the  Mezzanine  floor, on  the  50th  Street  side  of  the  Garden,  about  10  feet  apart. One  cam¬ 
era  follows  the  puck  while  the  other  is  kept  ready  to  pick  up  any  subsidiary  action, 
such  as  a  fight,  somewhere  else  on  the  ice.  The  announcer  sits  in  the  cage,  a  few  feet 
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from  the  cameras,  with  a  monitor  next  to  him,  so  that  he  knows  at  all  times  what  is 
going  out  on  the  air.  Next  to  him  sits  an  associate  director,  who  cues  the  commercials 
for  the  announcer  and  watches  the  ice  during  time-outs  while  the  announcer  reads  the 
commercials.  Another  associate  director  is  in  the  commercial  room  overseeing  the  set¬ 
ting-up  of  the  flip  cards  and  other  commercials.  The  crew  in  the  truck  outside  consist.' 
of  Jack  Murphy,  a  technical  director,  three  video  men  on  the  mixers,  and,  at  the  far 
end  of  the  truck,  an  audio  man.  The  signal  is  micro-waved  from  the  truck  to  the  Para¬ 
mount  "building  and  then  to  the  Daily  News  "building. 

The  pick-up  from  Eastern  Parkway  uses  two  cameras  on  a  platform  about  30  feet 
from  the  ring  and  13  above  it,  giving  a  camera  angle  of  15-20  degrees.  One  camera  is 
trained  on  the  bouts,  wrestling  or  boxing,  while  the  other,  if  it  is  not  needed  to  cov 
er  ring  action,  is  swung  around  to  pick-up  commercial  copy  placed  on  an  easel  at  one 
end  of  the  platform.  The  crew  in  the  truck  is  the  same  as  at  the  Garden,  with,  of 
course,  one  less  video  man. 

The  Ridgewood  Grove  set-up  is  the  same  as  the  Eastern  one,  except  that  a  third 
camera  is  used  in  a  commercial  room.  At  both  arenas  the  announcer  sits  at  ringside. 

Baseball  telecasts  from  the  Polo  Grounds  need  four  cameras.  Three  on  the  game, 
one  in  a  commercial  room.  The  three  game  cameras  are  placed  as  follows:  camera  #1  used 
for  picking  up  the  pitcher,  batter,  catcher  and  umpires  is  above  home  plate  in  a  line 
with  the  pitcher  and  batter.  It  is  equipped  with  a  Zoomar  lens,  which,  because  of  the 
amount  of  light  it  needs,  is  used  only  for  afternoon  games.  Camera  #2  ,  trained  on  the 
infield,  is  30-^0  feet  to  the  right  of  camera  #1.  Camera  #3  is  still  further  to  the 
right  and  is  used  for  catching  the  action  in  the  outfield.  Because  the  crew  can  set  up 
for  severarl  days,  the  equippment  is  placed  in  a  room  underneath  the  stands,  behind 
home  plate. 

THEORIES  -  Because  each  sport  consists  of  a  different  kind  of  action,  each  sport  pre¬ 
sents  different  problems  to  the  telecaster.  Hockey,  because  it  is  a' fast 
game  with  the  direction  of  the  action  changing  instantaneously,  is  extremely  hard  to 
telecast.  However,  because  the  Garden  camera  placement  is  about  perfect  from  PIX’s 
standpoint,  is  is  possible  to  do  an  excellant  job.  Ring  sports,  the  station  feels,  are 
naturals  for  television  because  the  small  space  to  be  covered  doesn't  require  the  cam¬ 
era  to  pan  far  or  very  quickly.  Baseball  is  a  difficult  game  to  telecast  because  a  bat¬ 
ted  ball  can  travel  the  length  of  the  park  in  a  matter  of  split  seconds.  In  addition, 
because  the  play  will  be  at  different  places  under  different  circumstances,  the  direct 
or  must  have  a  complete  command  of  the  sport  to  be  able  to  get  his  cameras  set. 

SUCCESS  STORIES  -  Just  two  of  several  stories  of  sales  success  as  a  result  of  sponsor¬ 
ing  PIX  sports  remotes  are  the  stories  of  Sunset  Appliance  Stores  an 
L.  Sonneborn  Sons,  Inc.  Sunset  Stores  attributed  an  increase  in  business  of  $17,500 
a  week  after  it  had  sponsored  13  weeks  of  Rover  hockey  in  the  19^-8-19^9  season.  L.  Son¬ 
neborn  Sons,  Inc,  sponsored  12  weeks  of  the  Freeport,  L.I.,  Midget  Auto  Races  last  sum¬ 
mer,  through  Hicks  &  Greist,  for  its  Amalie  Motor  Oil.  A3  a  result,  the  original  sales 
quota  set  up  at  the  beginning  of  the  drive  was  at  least  doubled.  And  other  sponsors  of 
PIX  sports  remotes  can  say  the  same  thing,  that  the  campaign  undoubtedly  paid  for  it¬ 
self,  and,  in  many  cases,  did  much  more  than  that. 
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INDEPENDENT  PRODUCER  PROFILE 


MARK  GOODSON  AND  WILLIAM  TODMAN_ 49  East  52nd  Street_ PL  9-2000 

PERSONNEL :  Mark  Goodson  &  William  Todman  -  Co-Producers 
Howard  Todman  -  Business  Manager 
Louis  Stumer  -  Sales 

Peter  Arnell,  Stanley  Silverman,  Robert  Bach  -  Writers 
Barbara  Olsan,  Jeanne  McCarthy  -  Merchandising 
Lois  Greene,  Francis  Trocaine  -  Production  Assistants 
David  Alber  Associates  -  Publicity 


BACKGROUND :  This  independent  producer  team,  with  some  15  years  of  radio  experience, 

has  been  represented  on  network  radio  by  five  top-rated  quiz  shows.. ’’Spin 
The  Picture,"  "Beat  The  Clock,"  "Winner  Take  All,"  "Hit  The  Jackpot,"  and  "It’s  News 
To  Me."  Goodson  produced  and  directed  "The  Kate  Smith  Show,"  "Portia  Faces  Life"  and 
the  transcribed  Treasury  Shows  during  the  past  war,  and  is  now  associated  with  Louis 
Cowan  on  "Stop  The  Music"  -  radio  and  television.  Goodson  &  Todman  have  switched 
"Beat  The  Clock"  (debuts  March  23)  and  "Winner  Take  All"  (On  the  air  -  January  19^9) 
from  radio  to  television,  and  added  the  new  "What’s  My  Line,"  which  picks  up  Stopp- 
Ett  Deodorant  thru  Earl  Ludgin,  Chicago  on  April  12. 

RADIO  AND  TELEVISION :  Goodson  believes  that  television  resembles  radio  more  than  thea¬ 
ter  or  motion  pictures.  He  bases  the  similarity  on  sponsors, 
agencies,  ratings  and  time  problems  with  which  both  are  concerned.  "They  are  a  pie¬ 
crust  operation. . .the  crust  is  made  and  a  new  filling  must  be  added  each  week."  Un¬ 
like  the  motion  picture  and  theater,  in  radio  and  television  the  total  potential  audi¬ 
ence  is  reached  each  week.  Best  example  is  the  variety  act  whose  routine  is  exhausted 
at  the  end  of  two  weeks  of  television  appearances. 

THE  SWITCH:  In  developing  programs  for  television,  Goodson  and  Todman  have  relied  upon 
their  established  radio  fomulae.  They  have  found  that  a  successful  radio 
format  is  easier  to  sell  than  a  new  television  format,  and  stands  a  chance  of  being 
more  popular.  Goodson,  in  a  personal  survey  based  upon  Pulse  Ratings,  found  that  tele¬ 
vision  shows  with  a  format  adopted  from  radio  had  a  30-35 $  higher  rating  than  newly 
developed  television  formats.  The  viewer,  who  was  "yesterday's  listener,"  has  a 
familiarity  with  the  program  that  carries  over  from  radio  to  television. 

But  the  switch  from  one  medium  to  another  has  presented  new  problems  to  the 
producers.  "Winner  Take  All"  on  radio  uses  one  writer  who  turns  out  150  questions  per 
week;  on  television,  four  writers  work  one  week  on  seven  questions.  Reason  -  tele¬ 
vision  requires  entertainment,  visually  and  aurally.  Most  of  the  show's  questions  are 
now  based  upon  observation  rather  than  fact.  Production,  handled  by  Gil  Fates  of  CBS 
with  the  assistance  of  the  firm’s  production  assistants,  requires  at  least  2  days  of 
rehearsal, 

THEORY :  Goodson  thinks  there  has  been  too  much  emphasis  on  "intimacy  and  movement" 
for  quiz  shows  and  giveaways  in  television.  He  feels  that  a  show  must  first 
be  entertaining  and  intelligent  to  be  successful.  "Stop  The  Music"  is  his  answer. 

The  producer  marks  the  studio  audience  a  necessity,  since  it  is  their  reaction,  shared 
vicariously  by  the  viewer  at  home,  that  gives  the  show  spontaneity  and  freshness. 

PERSPECTIVE:  The  firm  has  a  reputation  for  low  cost  shows,  and  is  presently  developing 
a  dramatic  mystery  and  new-type  variety  show.  Though  their  emphasis  has 
been  on  the  quiz  and  giveaway,  they  feel  that  new  formats  will  be  required  by  the 
medium.  Since  the  small  packager  cannot  compete  with  the  big  talent  agencies  he  must 
rely  upon  ideas  and  his  ability  to  come  through  with  a  finished  product.  Relationship 
with  a  network  assures  interest  in  package  development  &  gives  the  net  the  security 
of  retaining  the  package. 
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The  following  listings- -including  prices --were  furnished  by  the  independent  producers 
indicated.  All  are  ROSS  REPORTS  subscribers,  and  this  is  a  service  to  them. 


V.S. BECKER  PRODUCTIONS _ 562  Fifth  Avenue  LU  2-1040  Viola  Becker 

Off  The  Cuff  -  15  minutes,  one  to  five  times  per  week;  features  Joan  Williams  in 
Hollywood  news,  movie  quiz  and  guest  stars;  low  budget. 

Frankly  Spooking  -  \  hour  weekly  show  features  expose  on  spirit  world  with  Joan 
Brandon  and  guest  panelists;  short  dramatic  sketches;  low  budget. 

Johnny  Jarvis  -  15  minutes,  one  to  five  times  per  week;  pianist-accordionist 
Jarvis  sings,  creates  commercial  jingles,  introduces  variety  guests. 

BERG,  MARKES  &  WOOD_ 35-5Q  78th  St_ NE  9-0342  Lee  Berg 

Your  Crying  Need  -  ■§■  hour  weekly  audience  participation  comedy;  with  MC  and 
panel  of  guests  whose  "crying  needs"  receive  a  dramatized  solution  by  actors; 
Available  -  approx  $6500. 

MILTON  H.  BLACKS! ONE  TV  ATTRACTIONS_ 1697  Broadway_ JTJ  6-2756  


Orchids  For  You  -  15  minute,  twice  weekly,  musical  variety  show  with  singing 
team  Cass  Franklin  &  Monica  Moore,  MC  Raymond  Chase  &  guests;  Avail  -  app  $1000, 

It  *  s  Bright  Cn  Broadway  -  1  hr  weekly  remote  from  popular  night  -spot  with  MC 
Jackie  Bright;  interview,  audience  participation &  music:  Available  -  app  $1500 t 

CONSOLIDATED  PROGRAMS _ 47  West  56th  St  PL  7-4953  Annette  Bushnan 

Through  The  Opera  Glass  -  i  hour  weekly  show  features  short  scenes  from  opera 
with  running  commentary;  guest  artists  from  leading  opera  companies;  with  film 
sequences;  Available  -  approx  $3500 . 

Golden  Horseshoe  -  i  hour  weekly  studio  floor  show  featuring  Billy  Banks  and  his 
Orchestra  with  guest  variety  acts;  Available  -  approx  $3500. 

Rehearsal  Blues  -  2  hour  weekly  variety  show  with  story  line;  features  singers 
Virginia  Davis,  Lorenzo  Fuller  &  Instrumental  Trio,  comic  Billy  Sands  &  guests; 
Available  -  approx  $3500. 

FILM  EQUITIES_ 1501  Broadway  LO  4-82*4-3  Constance  Lazar 


Mr.  Magic  -  15  minute  daily  kid’s  show  with  magic  by  Norman  Jensen  &  puppet 
rabbit  J.J;  now  on  WPIX  6  times  per  week;  available  live,  kinesc  or  on  film  in 
New  York  and  throughout  the  country. 

G  &  W  TELEVISION  PRODUCTIONS  307  East  44th  St  MU  5-4258  Bob  Whiteman 

'  ■■  ■  —  .  ■  ■■  1  ■  ■  ■  1  ■  . ■  .■■■■,—■-»«  »■  ■  1 ■■■  "  . . .  -  1  ■  . . 

Fun  With  Felix  -  J  hour  weekly  magic -music  variety  starring  Felix  Greenfield  & 
his  "sleight  of  mind"  magical  and  mental  mysteries,  and  featuring  Ving  Merlin  & 
his  all-girl  orchestra;  with  MC  Bud  Collyer;  Available  -  approx  $4000. 

-  other  mystery,  drama,  quiz,  variety  shows  at  varied  prices  - 
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FLAMINGO  FIIMS _ 538  Fifth  Ave  MU  7-8865  Sy  Weintraub 


The  Funny  Bunnies  -  15  minute  once  weekly  or  5  minute  daily  puppet -cartoons 
Based  on  the  adventures  of  Benny  &  Jenny  Bunny  features  the  Sue  Hastings  puppets; 
26  weeks  available;  produced  by  Dynamic  Films;  price  on  request. 

Your  Beauty  Clinic  -  15  minute  weekly  women’s  show  produced  exclusively  for 
television  by  Women’s  World  TV  in  cooperation  with  Dynamic  Films;  features  M. 
Louis,  hair  stylist,  Vicki  Cummings,  Claire  Mann,  Candy  Jones;  price  on  request. 

Serials  -  10  titles  based  on  the  King  Features  comic  strips  available  in  13  epi¬ 
sodes,  each  running  20  minutes,  but  can  be  edited  to  15;  Don  Winslow,  Ace  Drum¬ 
mond,  Radio  Patrol,  Flash  Gordon,  Red  Barry  &  others;  produced  by  a  major  Holly¬ 
wood  studio;  sponsored  price  quotations  available  on  per  market  basis. 

WEST  HOOKER-FREDERICK  PRODUCTIONS _ 2  West  46th  St  JU  2-3026  Keith  Thomas 

The  Moss  Hart  Show  -  \  hour  weekly  quiz  show  with  MC  Moss  Hart  features  man-and- 
wife  top  celebrity  guests  -  Kitty  Carlisle,  Quentin  Reynolds,  Virginia  Peine, 
Martin  Gabel,  Arlene  Francis  &  others;  kinescope  available. 

Enchanted  Strings  Floor  Show  -  J  hour  weekly  low  cost  variety  show  with  Ving 
Merlin  and  his  all-girl  orchestra;  formerly  on  WP IX  with  a  10. 7  Hooper;  revised 
and  expanded  format  available  on  kinescope. 

Theatre  Seminar  -  2  hour  weekly  "Broadway  Showcase"  format,  in  which  viewers  are 
given  a  chance  to  match  their  opinions  with  those  of  top  theater  people  in  judg¬ 
ing  writing,  acting  &  direction;  available  on  kinescope. 

INTERNATIONAL  TRANS-VIDEO  6l  East  52nd  St  MU  8-I38O  Lawrence  W./nn 


Fantastic  Fables  By  Henry  Burbig  -  a  series  of  dramatized  5  minute  programs, 3 
or  5  times  weekly;  available  live  or  on  film. 

ELY  A.  LANDAU_ 415  Lexington  Ave  MU  7-7377 

Children’s  World  TV  Theater  -  i  hour  children's  dramatic  show  with  adult  pro¬ 
fessionals  presents  classics,  fairy  tales,  legends, etc;  adaptations  &  originals; 
Available  -  approx  $2700. 

Strawhat  Theater  -  \  hour  dramatized  summer  theatre  performances;  scheduled  for 
summertime  airing  through  a  tie-in  with  various  summer  theaters  &  their  stars; 
Available  -  approx  $4500. 

LESTER-FIELDS  PRODUCTIONS _ 313  West  57th  Stud  4M  PL  7-6167  Kob’t  Fields 

Liberty  Magazine  Short  Stories  -  \  hour  weekly  dramatized  stories  from  Liberty 
written  by  Paul  Gallico,  Philip  Wylie,  Ben  Hecht,  MacKinlay  Kantor;  Available  - 
approx  $6500. 

MAYO  VIDEO _ _ 400  Madison  Ave  MU  8-2335  Waldo  Mayo 

Cover  Girl  -  \  hour  weekly  dramatization  of  the  life  of  a  famous  cover  girl;  13 
episodes  available  approx  $4500  per. 

Best  Buys  In  Town  -  15  minute  daily  display  of  bargain  merchandise  as  chosen  by 
a  board  of  expert  buyers;  Available  -  approx  $4000  weekly. 

Victoria  Guest  -  handwriting  analysis  for  viewers;  15  minutes;  Avail  -  app  $850. 
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NATIONWIDE  TELEVISION 


1501  Broadway  LO  4-8350  Howard  Linkhoff 


Laurel  &  Hardy  Comedies  -  52  two-reel  comedies,  each  running  25  minutes;  prices 
available  on  request. 

POST  PICTURES  CORP. 115  West  45th  St  LU  2-4870  Alan  Post 

Scattergood  Baines  Series  -  6  features,  each  running  68  minutes;  also  available 
in  serialized  versions;  mystery- comedy  based  on  stories  by  Clarence  Buddington 
Kelland  stars  Guy  Kibbee. 

ALLYN  PICE  PRODUCTIONS_ 35  West  53-^d  St  JU  6-4490 


The  Metal  Phantom  -  15  minute  daily  dramatic  ’’cliff -hanger"  of  science  &  fiction: 
stars  Clayton  Collyer,  written  by  Bichard.  Kane  and  Robert  LaBuor;  Available  - 
approx  $400  per  show. 

Lilybelle  -  i  hour  weekly  or  15  minute  daily  character  comedy  series  starring 
Bibi  Osterwald  and  featuring  Tom  Hoier;  scripts  by  Carl  Alfred  Buss;  Available  - 
approx  $800  per  show. 

ROBERTS  &  CARR_ 2l6  East  49th  St  PL  9-3408  Bob  Roberts 

Man  In  The  House  -  15  minute  weekly  interview  program  with  Helen  Claire  &  wives 
of  well-known  personalities  who  discuss  hobbies  of  their  husbands;  Available  - 
approx  $900. 

Polo  Matches  -  one  hour  weekly  coverage  of  both  indoor  and  outdoor  matches  with 
commentary  by  Bill  Slater;  Available  -  approx  $1500. 

For  Men  Only  -  \  hour  weekly  comedy  with  story-teller  Peter  Donald;  written  by 
Milton  Pascal;  Available  -  approx  $4200. 

SPECIAL  PURPOSE  FILMS  44  West  56th  St  JU  6-0020  John  Fox 


Metropolis  (tentative  title)  -  15  minute  once  weekly  filmed  series  of  interesting 
stories  of  big  city  life  with  commentator  3ill  Leonard;  13  week  series  now  avail¬ 
able  for  national  sponsorship  at  approx  $2000  per  show,  exclusive  of  prints. 

STANDARD  TELEVISION _ 1501  Broadway  LO  4-2535  Robert  Wormhoudt 

Feature  Films  -  75  J.Arthur  Rank  pictures,  each  running  90  minutes;  titles  include 
Tawny  Pipit,  I  Know  Where  I  *m  Going  &  This  Happy  Breed  and  star  James  Mason, 
Wendy  Hiller,  Laurence  Olivier,  Beatrice  Lillie  &  others;  all  are  late  productions 
and  represent  first-run  on  television;  per  market  prices  available  on  request. 

DOUGLAS  STORER  _ 12J0  Sixth  Ave  Cl  7-6325 _ 


At  Home  With  Andre  Baruch  &  Bea  Wain  -  15  or  3°  minute  daily  or  weekly  musical- 
discussion  show;  features  singer  Bill  Harrington;  now  on  WABD  3-3 • 30pm  daily. 

Cotton  Club  Review  -  \  hour  weekly  variety  show  with  MC  Cab  Calloway;  set  in  rep¬ 
lica  of  Cotton  Club;  Available  -  approx  $7500;  kinescope  available. 

Pocket  Book  Theater  -  \  hour  weekly  dramatized  series  based  on  adaptations  of  the 
nationally  distributed  Pocket  Book  novels;  with  merchandising  tie-in;app  $7500. 
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TELENEWS  PRODUCTIONS  INC _ l600  Broadway  JU  6-2150  Charles  Burris 

This  Week  In  Sports  -  15  minute  weekly  film  series  on  top  sports  events;  was 
sponsored  by  Sheaf fer  Pens  on  WCBS-TV;  starts  March  30  on  WPIX  for  Guinness 
Stout;  also  available  in  other  local  markets  throughout  the  country. 

TEEVEE  PRODUCTIONS  INC _ 211  S.  Beverly  Drive,  Beverly  Hills,  Cal  Marc  Frederic 

Erskine  Johnson's  Bollywood  Peel  -  15  minute  weekly  film  with  commentary  by 
Johnson  takes  the  viewer  behind  the  scenes  of  Hollywood  life  with  Kirk  Douglas, 
Ginger  Rogers,  Hopalong  Cassidy  &  others;  now  seen  in  ll  cities;  series  of  13 
now  available  on  low  budget. 

Adventures  Of  Gigi  and  Jock  -  series  of  13  films,  each  running  25  minutes,  fea¬ 
tures  the  adventures  of  two  puppet  characters  in  visits  to  foreign  lands. 

See  and  Believe  It  -  film  series,  each  running  12-J-  minutes,  has  exciting  story 
of  wild  animals  of  African  and  Indian  jungles;  pilot  reel  now  available;  low 
budget . 

TV -PROGRAMS _ 5618  Empire  State  Bldg  CH  1-1371*  John  lawman 

The  Frank  Luther  Show  -  15  minute  daily  children’s  show  features  the  famous 
children’s  story-teller  in  games,  songs  and  stories;  AM  show  on  NBC  has  high2atir& 

Uncle  Lou's  Place  -  15  minute,  two  or  three  times  weekly,  musical-comedy  series 
starring  Carol  Bruce  with  the  Tony  Scott  Quartette;  continuous  story  line. 

You  and  the  Law  -  \  hour  weekly  dramatic  show  with  Basil  Rathbone  portraying  a 
famous  jurist  who  narrates  and  plays  the  leading  role  in  a  true  case  from  court 
files. 

ARNOLD  ROBINSON $  United  Artists  729  Seventh  Avenue  Cl  5-6000 

Two  By  Two  -  hour  weekly  comedy  serieB  concerned  with  the  housing  shortage, 
a  mother-in-law  and  her  married  daughter  and  husband;  four  main  characters  with 
occasional  bits;  low  budget. 

UNITED  WORLD  TELEVISION _ 11 5  Park  Avenue  PL  9-8000  Louis  Blumberg 

Your  Favorite  Year  -  15  minute  film  series  highlights  events  in  sports  &  other 
fields  with  interesting  personalities;  available  for  years  1920  -  19l5« 

NOEL  WESLEY  TV  PRODUCTIONS_ 23l  West  11th  St  LO  3-2080 

Man  About  Town  -  2  hour  weekly  night  club  revue  stars  William  Gaxton;  show  to  be 
directed  by  Douglas  Couay  of  Copacabana  Club. 

Salic ci  Puppets  -have  appeared  -  spot  commercials,  theatrical  engagements  and 
motion  pictures;  now  available  for  television;  appearing  on  "Toast  Of  The  Town" 
April  23rd. 

Stars  Of  The  Tennis  World  -  15  or  30  minutes  of  film  shorts  featuring  stars  of 
this  sport;  produced  by  Noel  Wesley  in  association  with  Vincent  Richards;  price 
available  on  request. 
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WOLF  ASSOCIATES _ _ _ 420  Madison _ PL  3-7620 _ Ed  Wolf 

The  Witch's  Tale  -  i  hour  weekly  television  version  of  Alonzo  Dean  Cole’s  tales 
of  the  supernatural;  was  an  oustanding  radio  series  for  nine  years. 

The  Better  Half  -  J  hour  weekly  television  version  of  radio  hit  that  pits  hus¬ 
band  against  wife  in  competition  for  prizes  and  honor  being  the  "better  half." 

The  O’Neills  -  ^  hour  weekly  family  comedy  formerly  on  DuMont;  also  successful 
as  a  15  minute  daytime  show  on  radio. 

WOMAN'S  WORLD  TELEVISION _ 47  West  56th  St  Cl  6-6663  Kay  Bardsley 

Bringing  Up  Children  -  15  or  30  minute  twice  weekly  dramatizations  of  parent’s 
problems  in  dealing  with  normal  children;  problem  is  discussed  and  solution 
offered;  Available  -  approx  $500  for  J  hour,  $390  for  15  minutes. 

Other  shows  available  include:  Fashion  Series  and  Interior  Decoration  series. 

WORLD  VIDEO_ 19  East  47th  St  PL  9-3670  Henry  White 

Judge  Priest  -  J  hour  weekly  dramatic  series  with  Henry  Hull  in  the  title  role; 
from  the  stories  by  Irvin  S.  Cobb;  Available  -  approx  $4500. 

New  Faces  -  i  hour  weekly  comedy-variety  show  based  on  Leonard  Sillman’s  legiti¬ 
mate  theater  series  complete  with  choreographers,  writers,  arrangers, etc;  Avail¬ 
able  -  approx  $10,000. 

Famous  Women  Of  History  -  15  minute  dramatic  show  with  Ilona  Massey  portraying 
the  central  figure  of  a  famous  woman  of  history  and  literature  showing  events 
and  highlights  of  her  life;  Available  -  $375°. 


PUBLISHER’S  NOTES 


DUMONT’S  "HANDS  OF  MURDER"  -  went  itself  one  better  on  Friday  (17)  by  doing  Larry 

Menkin  and  Charles  Speer's  The  Hiroshima  Ghost.  Already 
noted  for  their  efforts  with  such  topical  themes  as  water  bootlegging,  the  writers 
reprised  a  technique  that  had  been  successful  in  an  earlier  portrayal  of  a  post-atomic 
bomb  world  in  which  only  three  people  were  left  alive  amongst  a  ho3t  of  burning  bodiet 
that  were  alive,  yet  not  alive.  On  Friday's  show,  a  Japanese  who  had  been  blown  up 
by  the  Hiroshima  bomb  is  reassembled  atom-by-atom  until  he  becomes  a  being,  but  not 
a  being,  who  radiates  atomic  burning  from  a  body  without  composition.  Good  dialogue 
had  the  spectre  advising  that  an  atomic  bomb  or  an  H-Bomb  would  not  differentiate 
between  colors  of  skin  or  other  individual  differences,  but  that  once  struck  all  per¬ 
sons  react  the  same  way,  by  burning  up . gruesome,  but  convincing  and  well  done. 

ROSS  REPORTS  COMMERCIAL  SURVEY  -  is  progressing  daily.  First  issue  of  this  new,  month¬ 
ly  service  is  expected  to  be  ready  in  April.  Our  re¬ 
searchers  have  completed  their  initial  check  of  producers  and  now  embrak  on  cross¬ 
checking  with  the  agencies.  The  Report  will  regularly  keep  track  of  Who  Made  Which 
Commercial  for  Whom  and  the  technique  and  format  employed.  Supplementary  features  will 
include  profiles,  methods  of  operation,  trade  talk  and  the  like.  Subscribers  to  our 
Programming  Report  are  entitled  to  a  special  discount  on  the  new  service.  Subscrip¬ 
tions  are  effective  with  our  2nd  issue.  The  first  will  be  distributed  throughout  the 
trade  and  advertising  in  it  should  be  of  special  value.  Rates  on  request. 
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THIS  WEEK  --  DEBUTS,  HIGHLIGHTS,  CHANGES 


Sun(26)  -  CBS( Ch2 )  7-7:30pm;  DEPARTURE  -  The  Girls;  from  WCBS-TV  to  E&MW  Nets;  sit¬ 

uation  comedy  based  on  the  Cornelia  Otis  Skinner -Emily  Kimbrough 
novel  "Our  Hearts  Were  Young  And  Gay";  Packager-Producer  -  Carol 
Irwin;  to  be  replaced  April  2  by  new,  untitled  version  of  "Ro¬ 
mance"  -  dramatic  series. 


CBS(Ch2)  7: 30 -8pm;  CHANGE  -  This  Is  Show  Business;  from  WCBS-TV  to  E&MW 

Nets;  last  show  under  Crosley  sponsorship;  Lucky  Strike  through 
BBD&O  picks  up  show  April  2, 

Mon (27)  CBo(Ch2)  11am- 1 :30pm  &  3 -4pm;  HIGHLIGHT  -  United  Nations  Human  Rights 

Commission;  on  WCBS-TV  local;  opening  two  sessions  with  Mrs. 
Franklin  D.  Roosevelt,  chairman;  Director  -  Fred  Rickey, CBS. 


Tue(28)  ABC(Ch7)  10pm  to  conclusion;  HIGHLIGHT  -  NCAA  Basketball  Finals; from  Madi¬ 
son  Square  Garden;  from  WJZ-TV  to  25  Sta  E&MW  Nets;  final  matches 
of  the  tournament  with  commentary  by  Curt  Gowdy  &  Clair  Bee; 
Sponsor  -  Gillette;  Agency  -  Maxon. 


Wed (29) 


ABC(Ch7)  4:30-5pm;  HIGHLIGHT  -  Arnold  Constable  Show;  on  WJZ-TV  local; one¬ 
time  only;  MC  Frances  McGuire  and  buyers  discuss  and  display  the 
store’s  merchandise. 

ABC(Ch7)  9:30pm  to  conclusion;  HIGHLIGHT  -  Chicago  Golden  Gloves  Finals; 

from  WGN-TV  Chicago  to  24  Sta  ABC  E&MW  Nets;  also  6  kinesc; finals 
of  the  annual  sports  event;  Sponsor  -  General  Mills;  Agency  - 
Knox  Reeves,  Minneapolis. 
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DEBUTS,  HIGHLIGHTS,  CHANGES  (Continued) 


Wed (29)  -  CBS(Ch2)  9-9 :30pm;  DEPARTURE  -  Abe  Burrows  Almanac;  from  WCBS-TV  to  E&MW 

Nets;  Sustaining;  comedy -variety  show  with  MC  Burrows  &  guests; 
replacement  to  be  announced. 


NBC(ChU)  8:30-9pm;  CHANGE  -  The  Clock;  from  WNET  to  E&MW  Nets;  last  show 
under  sponsorship  of  Lever  Bros,  for  Lux,  Spry  &  Pepsodent ;Agcy 
J. Walter  Thompson;  program  continues  sustaining. 


Thu(30)  -  CBS(Ch2)  9-9:30pm;  DEPARTURE  -  Escape;  from  WCBS-TV  to  E&MW  Nets;Sustain- 

ing;  dramatic  series  produced  and  directed  by  Wyllis  Cooper,  CBS; 
replaced  April  6  by  "The  Alan  Young  Show". 

PlX(Chll)  10: ^5 -11pm;  RETURN  -  Telecade  Of  Sports;  on  WPIX  local;  filmed 

highlights  of  the  week’s  sports  events;  Sponsor  -  Guinness  Stout; 
Agency  -  Hewitt,  Ogilvy,  Benson  &  Mather;  Packager  -  Telenews; 
formerly  on  WCBS-TV  for  Sheaf fer  Pens  as  "This  Week  In  Sports". 


Fri(3l)  -  ABC(Ch7)  10pm  to  conclusion;  RENEWAL  -  Roller  Derby;  on  WJZ-TV  local; 

Sponsor  -  Chevrolet  Dealers  (Fridays  only) ;  Agcy-Campbell-Ewald. 


W0R(Ch9)  8-8: 30pm;  CHANGE  -  Twenty  Questions;  on  WOR-TV  local;  effective 
this  date  goes  to  12  Sta  ABC  E&MW  Nets;  not  seen  on  WJZ-TV  local; 
sound  tape  recorded  for  AM  show;  Sponsor  -  Ronson; Agency  -  Grey. 


LAST  WEEK’S  ARRIVALS 

ABC  --  Holiday  Hotel  debuted  from  WJZ-TV  to  9  Sta  E&MW  Nets;  also  32  kinesc;  comedy- 

variety  show  with  Edward  Everett  Horton  &  Lenore  Lonergan  with  guests;  Sponsor- 
Packard;  Agency  -  Young  &  Rubicam;  Packager-Producer  *  Monte  Proser. 

Roller  Derby;  from  WJZ-TV  to  12  Sta  E&MW  Nets;  also  2  kinesc;  10pm  to  conclu¬ 
sion;  renewed  for  26  weeks  by  Blatz  Beer  (Thursdays  only);  Agency  -  Kastor, 
Farrell,  Chesley  &  Clifford;  Supervisor  -  Jules  Bundgus,KFC&C. 

CBS  --  Beat  The  Clock  debuted  from  WCBS-TV  to  E&MW  Nets;  Sustaining;  9: 45-10 :30pm; 

audience-participation  show;  Packager  -  Goodson-Todman;  Producer  -  Gil  Fates, CBS 

Kuda  Bux  debuted  from  WCBS-TV  to  E&MW  Nets;  7:15-7**30pm;  feats  of  magic  and 
mysticism  with  the  illusionist  &  mind  reader;  Sponsor  -  Mason  Au  &  Magenheimer 
Confectionery  Co  for  Mason  Candy;  Agency  -  Moore  &  Hamm. 

DuM  --  Jamboree  debuted  from  WGN-TV  Chicago  to  E&MW  Nets;  9-lOp111  Sundays;  musical 

variety  with  western  flavor  features  singers  Danny  O’Neill,  Gloria  Van,  dancers 
Jane  Brockman,  Bud  Tygett  &  Julian  Stockdale  &  Orchestra;  Director  -  Richard 
Liesendahl,WGN;  Writer  -  Gerry  Morrison. 

NBC  --  Fireside  Theater;  from  WNBT  to  E&MW  Nets;  9-9 :30pm  Tuesdays;  first  single  bill 
in  the  filmed  series  of  short  stories  &  adaptations  produced  by  Bing  Crosby 
Television  Eneterprises,  Hollywood;  formerly  a  double  bill  filmed  series  distri¬ 
buted  by  General  Television  Enterprises,  Hollywood. 

LAST  WEEK’S  DEPARTURES 

DuM  --  They  Stand  Accused  departed  Sunday  March  19 . 

WOR  —  Magic  In  The  Air  departed  Saturday  March  25. 
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CHANGES  (more ) 


TIME  CHANGES 


CBS  --  In  The  First  Person  now  10:30- 10 :45pm  Thursdays;  Kuda  Bux  now  6 .*30-6 :45pm  Sat. 

THIS  WEEK’S  DEPARTURE 

NBC  —  Life  Of  Riley;  from  WNBT  to  21  Sta  E&MW  Nets;  9:30*10pm  Tuesdays;  filmed  ver¬ 
sion  of  the  situation  comedy  departs  Tuesday  March  28;  with  Jackie  Gleason, 
Rosemary  DeCamp  &  Others;  Sponsor  -  Pabst  Beer;  Agency  -  Warwick  &  Legler. 

FUTURES 

April  2  Ranger  Ranch  Roundup;  one-time  only;  on  WJZ-TY  local;  12-12 :30pm  Sunday; 

children’s  cowboy  show  with  MC  Boyd  Heath;  Sponsor  -  Wilane  Trading  Company 
for  Gene  Autry  Wrist  Watches;  Director  -  Marshall  Diskin, ABC. 

April  4  Ed  Wynn  Show;  from  WCBS-TV  to  E&MW  Nets;  9-9:30pi&  Tuesdays;  new  time  for 

comedy  show  on  kinescope;  made  at  KTTV  Hollywood;  Sponsor  -  Camels;  Agency- 
William  Esty;  replaces  "Stage  Door"  for  which  new  time  will  be  announced. 

April  4  Command  Post;  from  WCBS-TV  to  10  Sta  E&MW  Nets;  8-9pm  Tuesdays;  Army  Reserve 
program  departs  this  date;  replaced  by  "Film  Theater  Of  The  Air". 

April  5  Zeke  Manners  debuts  on  WJZ-TV  local;  3-5pm  Wednesday  thru  Saturday;  home- 
spun  philosopher,  singer,  pianist  will  chat  with  guests,  entertain  house¬ 
wives;  with  participations;  Packager  -  Ted  Lloyd;  Director-Chas.  Bishop, ABC; 
addition  of  program  to  WJZ-TV  schedule  changes  Market  Melodies  to  12:30-2pm 
and  TV  Telephone  Game  to  2:30-3pm,  both  Wednesday  thru  Saturday. 

April  6  Alan  Young  Show  debuts  from  WCBS-TV  to  E&MW  Nets;  9-9 :30pm  Thursdays;  on 

film;  kinesc  at  KTTV  Hollywood;  comedy-variety  show  with  comic  Young, dancers 
Vera  Lee,  Jerry  Antes,  Jan  Hollar  &  guests;  Sponsor  -  Esso;  Agency-Marschalk 
and  Pratt;  Director  -  Ralph  Levy, CBS;  Writers-Leo  Solomon  &  Dave  Schwartz. 

April  9  Star  Spangled  Revue;  one-time  only;  from  WNBT  to  28  Sta  E&MW  Nets;  holiday 
show  with  MC  Bob  Hope  and  guests  Beatrice  Lillie,  Dinah  Shore,  Douglas  Fair¬ 
banks  Jr.  &  others,  to-be-announced;  Sponsor  -  Frigidaire;  Agency  -  Foote, 
Cone  &  Belding;  Casting  -  Harry  Kalscheim,  William  Morris  Agency. 

April  12  Mr.  Magic  moves  from  WPIX  to  WJZ-TV  in  order  to  go  network;  now  on  WPIX  local 
6  times  "weekly;  from  WJZ-TV  to  E&MW  Nets;  5- 5 :15pm  Wednesday  thru  Saturday; 
magician  Norman  Jensen  and  his  puppet  rabbit  J.J;  Participations  -  Fox-U- 
Bet  Chocolate,  Rex  &  Laddie  Boy  Dog  Foods,  Mystic  Bubble  Gum,  Mello-Pop 
Lollipops;  local  only;  available  on  a  co-op  basis  throughout  the  country; 
Packager  -  Vinlaw;  Director  -  Jerry  Law,  Vinlaw. 

April  20  Cafe  Continental  debuts  on  WNET  local;  10: 30-10 :45pm  Thursdays;  also  on  7 
non -interconnected  Sta;  filmed  version  of  British  television  variety  show 
with  Isabel  Begley  &  Continental  guests;  Sponsor  (13  weeks)  -  Conmar  Zippers; 
Agency  -  William  Weintraub;  Packager  -  Nasht  Assoc;  Producer  -  John  Nasht. 


April  21 


April  23 


Dizzy  Dean  debuts  on  WABD  local;  10  minute  pre  &  post-game  interviews  at 
Yankee  home  games  by  former  baseball  star;  night  pre-game  interviews  will  be 
25  minutes  long;  Sponsor  -  Philip  Morris;  Agency  -  Biow. 

Super  Circus;  from  WENR-TV  Chicago  to  E&MW  Nets;  5-6pm  Sundays;  children's 
show  with  circus  format  picks  up  alternate  week  sponsors  for  5:30-6pm  seg¬ 
ment;  Peters  Shoe  Co  of  St .Louis  for  26  weeks  thru  Henri,  Hurst  &  McDonald, 
Chicago;  M&M  Candy  for  13  weeks  thru  Win.  Esty  (starts  3°tk);  5-5:3°pm  segnent 
still  sponsored  by  Canada  Dry  thru  J.M.  Mathes. 
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NEWS  DIGEST 


Briefs  From  The  Trade  And  General  Press 


CBS  -  NBC  PRESIDENTS  REPEAT  COLOR  CLAIMS  -  CBS  President  Frank  Stanton  and  NBC  Presi¬ 
dent  Joseph  McConnell  declared  Before  the 
FCC  in  Washington  that  color  television  Broadcasting  would  follow  immediately  the 
adoption  of  the  system  each  has  advanced.  While  Stanton  said  that  CBS  would  Broadcast 
20  hours  of  color  a  week,  transmitting  it  By  caBle  to  network  points,  McConnell  prom¬ 
ised  12  hours  weekly  in  Washington,  New  York,  Chicago  &  Cleveland  and  on  the  entire 
network  later  this  year  when  the  facilities  are  completed. 

DuMOET  TO  MOVE  TRANSMITTER  TO  EMPIRE  STATE  -  WABD  will  Be  the  fifth  television  statior 

to  transmit  from  the  Empire  State  Build¬ 
ing  when  it  moves  its  transmitter  there  upon  completion  of  the  199-foot  tower  now  Be¬ 
ing  Built.  WNBT  is  using  the  present  facilities  on  the  Building.  In  addition  to  WABD, 
WJZ-TV,  WCBS-TV  and  WPIX  will  move  to  the  new  tower.  WGR-TV  and  WATV,  Newark  will  con¬ 
tinue  to  operate  from  other  sites. 

RTDG  AND  SPG  SET  FOR  JURISDICTIONAL  FIGHT  -  Following  the  Screen  Directors  Guild's  an¬ 
nouncement  that  it  would  challenge  the  Ra¬ 
dio  Television  Directors  Guild’s  jurisdiction  over  television  producers  and  directors, 
the  RTDG  said  that  it  has  not  only  the  Backing  of  the  AFL  But  that  3 6  of  the  45  Holly¬ 
wood  directors  are  members  and  that  they  have  signed  up  in  New  York  with  CBS-TV,ABC-TV 
NBC -TV  and  WPIX  and  is  negotiating  with  WOR-TV. 

WPIX  GETS  OPTION  ON  MADISON  SQUARE  GARDEN  EXCLUSIVE  -  Madison  Square  Garden  has  given 

WPIX  an  option  covering  exclusive 
television  rights  to  some  118  events  in  all  sports  at  the  Garden  for  the  1950-1951  sea¬ 
son.  The  station  will  telecast  the  events  if  sponsors  can  Be  signed  for  the  $500,000 
package  or,  say  informed  sources, for  at  least  50$  of  the  total.  The  deal  does  not  covei 
Friday  nights  when  NBC  telecasts  Boxing  nor  Saturday  night  events. 

TBA  SURVEY  FINDS  INTENSE  INTEREST  IN  EDUCATIONAL  PROGRAMS  -  The  Television  Broadcasters 

Association  has  released 

the  results  of  a  questionaire  circulated  to  all  operating  stations  and  has  found  an 
"intense  station  interest"  in  puBlic  service  and  educational  programming,  whether  the 
puBlic  wants  to  watch  them  or  not.  The  TBA  discussed  the  impressive  results  of  such 
organizations  as  the  Department  of  Agriculture  and  Omaha  University.  They  also  cited 
noteworthy  results  from  the  use  of  television  in  classrooms. 

DuMONT  ANNOUNCES  NEW  30- INC 5  TUBE  -  Dr.  Allen  B.  DuMont  announced  the  development  of  a 

new  30-inch  television  receiver  tuBe  for  use  in 
schools  and  other  puBlic  places.  The  tuBe  has  more  than  600  square  inches  of  screen 
and  will  Be  in  production  By  fall.  Dr.  Dumont,  who  spoke  at  the  opening  of  a  new  Du¬ 
Mont  cathode  ray  tuBe  plant  at  Clifton,  N.J.,  said  that  the  19-inch  tuBe  is  the  most 
sought  after,  with  50$  of  the  new  plant’s  production  to  Be  devoted  to  it. 

BRITISH  TO  ENTER  US  TV  RECEIVER  MARKET  -  fye.  Ltd., British  television  equipment  man¬ 
ufacturers,  has  announced  that  they  intend  to 
enter  the  U.S.  receiver  market  in  the  near  future.  Pye,  which  will  have  the  Backing  of 
the  British  Government,  feels  that  it  can  undersell  American  manufacturers  By  as  much 
as  15$.  No  information  as  to  type  of  sets  or  their  price  was  released. 

BELL  TELEPHONE  DEVEIOPS  NEW  MUITI-USE  CAB  IE  -  The  development  of  a  two- inch  cable  whlc? 

is  aBle  to  carry  color  television  and  as 

many  as  7200  long  distance  telephone  conversations  simultaneously,  was  announced  By 
the  Bell  Telephone  Laboratories  during  a  rate  hearing  in  Montreal. 
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TALENT  SHOWSHEET 


Guests  On  TV  Permanent  Cast  Carried  In  Monthly  Breakdown  Mar  25  -  April  1'50 


PROGRAM 

NET 

TIME 

GUESTS 

SATURDAY  MARCH  25 

Cavalcade  Of  Stars 

DuM 

9-lOpm 

Chester  Morris,  Dizzie  Gillespie,  Kyle 
MacDonnell,  Condos  &  Brand ow,  novelty  dan¬ 
cers,  Dolinoff  &  Rayes,  dancers 

Ed  Wynn  Show 

CBS 

9-9 :30pm 

Helen  Forrest,  The  Three  Stooges 

Hollywood  Screen  Test 

ABC 

7:3°-8pm 

Nancy  Coleman,  lead;  Frank  Sandford,  Jack 
Klugman,  Gloria  Foster,  tests 

Saturday  Night  Revue 

NBC 

8-10:30pn 

Jan  Peerce,  McDonald  Carey,  Tony  Martin 

SUNDAY  MARCH  26 

Celebrity  Time 

ABC 

10-10 :30pn Lee  Tracy,  Connie  Haines,  Kay  Ballard, 
satirist 

Colgate  Theater 

NBC 

8:30-9pm 

The  Green  Bush  by  William  Kendall  Clarke; 

with  Robert  Feyti,  Eleanor  Lynn,  Jonathan 
Marlowe 

Goodyear-Whiteman  Revue 

ABC 

7-7 :30pm 

Kyle  MacDonnell,  Earl  Wright son 

Leave  It  To  The  Girls 

NBC 

7-7:30pm 

Betty  Furness,  Senator  Clinton  P.  Anderson 

Philco  Playhouse 

NBC 

9 -10pm 

The  Second  Oldest  .Profession  by  ..Robert* 

Sylvester;  adapted  by  Joseph  Liss;  with 
Victor  Jory,  William  Prince,  Felicia  Mon- 
tealegre,  Russell  Collins,  Mark  Roberts, 
Bernard  Hoffman,  Glenn  Dicus 

Say  It  With  Acting 

NBC 

6:30-7pm 

Velvet  Glove  vs.  Arms  And  The  Girl 

Supper  Club 

NBC 

8-8 :30pm 

The  King  Cole  Trio 

This  Is  Show  Business 

CBS 

7: 30 -8pm 

Ted  Lewis,  Dorothy  Shay,  Eddie  Hanley, 
comic;  Ruth  Gordon  &  Garson  Kanin,  guest 
panelists 

Today  With  Mrs,  Roosevelt 

NBC 

b- 4:30pm 

The  Democrats  Uphold  Their  Administration; 

with  Senators  Clinton  Anderson,  William 
Benton,  Paul  Douglas 

Toast  Of  The  Town 

CBS 

8 -9pm 

Sheila  Bond,  dancer;  Eileen  Barton,  singer 
The  Continentals,  vocalists;  Phil  Jones 
Dance  Group;  Faye  &  Foster,  novelty  act 

Think  Fast 

ABC 

8-8 :30pm 

Dr.  Mason  Gross,  guest  panelist 

Front  Row  Center 

DuM 

7 -8pm 

Kyos  Trio,  Oriental  acrobatic  group 
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TALENT  SHOWSHEET  (Continued) 


PROGRAM 

NET 

TIME 

GUESTS 

MONDAY  MARCH  27 

A. Godfrey's  Talent 

Scouts 

CBS 

8:30-9pni 

Lloyd  Knight,  Bryn  Corey,  singers;  The 

Rivals,  vocal  quartet,  Cirrell  &  Valley, 
duo -pianist s 

Chevrolet  Tele -Theater 

NBC 

8-8 :30pm 

The  Great  Ehiptiness  by  Joseph  Cochran; 

with  Eva  Condon,  Dick  Foran,  Peggy  Badey, 
Grace  Carney 

Faye  Emerson  Show 

CBS 

11-11:15 

Charles  Cobum,  Radie  Harris 

Lights  Out 

NBC 

9-9:3°pia 

Mary,  Mary  Quite  Contrary  by  Clifford 
Kraus;  adapted  by  James  Lee;  with  George 
Englund,  Carol  Ohmart,  Gaye  Jordan,  John 
McQuade,  John  Seymour,  Bill  MacKechnie 

Mohawk  Showroom 

NBC 

7: 30*7 : ^5  Magid  Triplets,  song  and  dance 

OKay  Mother 

DuM 

1-1 :30pm 

Jane  Derby,  designer 

Lucky  Strike  Theater 

NBC 

9:30-10:30  Ride  The  Pink  Horse  by  Dorothy  B.  Hughes; 

adapted  by  Robert  Cenedella;  with  Robert 
Montgomery,  Thomas  Gomez,  Susan  Douglas, 
Bernice  Marsh,  Lee  Truhill,  Vin  Kehoe 

Silver  Theater 

CBS 

8-8:30pm 

The  Howland  Fling  by  Marian  Grand  &  Win. 
Mendrek;  with  Carol  Goodner,  Vinton  Hay¬ 
worth,  Jean  Carson,  Helen  Baron 

Studio  One 

CBS 

10 -11pm 

Passenger  To  Bali  by  Ellis  St.  Joseph; 
adapted  by  Vincent  McConnor;  with  Berry 
Kroeger,  Colin  Keith  Johnston,  E.G.  Krum- 
schmidt,  Barry  McCollum,  Kai  Dee, F. Compton 

Vanity  Fair 

CBS 

ij-:30-5pm 

Richard  Pratt,  Ladies  Home  Journal ;Floraice 
Valentine,  sewing  expert 

Voice  Of  Firestone 

NBC 

8: 30 -9pm 

Leonard  Warren,  baritone 

Who  Said  That 

NBC 

10:30-11 

Bob  Considine,  Fanny  Hurst,  Robert  Ruark 

TUESDAY  MARCH  28 

Cavalcade  Of  Bands 

DuM 

9 -10pm 

Louis  Prima,  Joey  Adams  &  Tony  Canzoneri 

Eloise  Salutes  The 

Stars 

DuM 

7:30-7^5 

Mr.  Fred,  hat  designer;  Ann  Ronell,conpose’ 

OKay  Mother 

DuM 

l-l:30pnf 

Mrs*  Jack  Leonard 

Suspense 

CBS 

9:30-10pn 

Second  Class  Passenger  by  Percival  Gibbon; 

adapted  by  Reginald  Denham  &  Mary  Orr;with 
Leslie  Nielsen,  Monica  Boyar,  A.  Wallace 
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TALENT  SHOW SHEET  (Continued) 


PROGRAM 

NET 

TIME 

GUESTS 

TUESDAY  MARCH  28 

Opera  Concert 

WOR 

8-8:30pm 

Eva  Likova,  soprano;  Mario  Berini,  tenor 

Vanity  Fair 

CBS 

4: 30 -5pm 

Elizabeth  Ogg,  author;  Sidney  Blackmer 

WEDNESDAY  MARCH  29 

A. Godfrey  &  Friends 

CBS 

8 -9pm 

Perry  Ccmo 

At  Home  Show 

CBS 

7:30-7:45  Carol  Hendricks,  lyric  soprano 

The  Clock 

NBC 

8: 30 -9pm 

Open  The  Door  For  Murder  by  John  Shaw; adapt- 
ed  by  Eleanor  Tarshis:  with  Paul  McGrath, 
Dan  Tobin,  Frank  Daly,  Bram  Nossen,  Ann 
Summers,  Mara  McCullough, Bob  Lauritzen 

Dinner  At  Sardi's 

WOR 

7:30-8pm 

Robert  Sylvester,  Gene  Sarazen 

Kraft  Theater 

NBC 

9 -10pm 

The  Copperhead  by  Augustus  Thomas; adapted 
by  Howard  Lindsay;  with  John  Shelley, Dor is 
Rich,  Flora  Campbell,  Michael  Dreyfuss, 
James  Gannon,  Robert  Lynn,  Lou  Prentis 

Mohawk  Showroom 

NBC 

7:30-7 i^5  Art  Lund,  vocalist 

OKay  Mother 

DuM 

1-1 :30pm 

Mrs.  Marian  Schurch,  stock  car  racer 

Vanity  Fair 

CBS 

^:30-5pm 

Janet  Lefler,  hotel  technologist;  Miriam 
Lenzen,  fashion  publicist 

THURSDAY  MARCH  30 

OKay  Mother 

DuM 

1-1: 30pm 

Helga  Moray,  authoress 

Vanity  Fair 

CBS 

^:30-5pm 

Dorothy  Barclay, NY  Times;  Janet  Tanner, 
sewing  expert 

FRIDAY  MARCH  31 

Mohawk  Showroom 

NBC 

7:3°-7:^5  Lou  Wills  Jr,  comic 

The  Play's  The  Thing 

CBS 

9 -10pm 

The  Salt  Of  The  Earth  by  Rebecca  West;adapt- 

ed  by  Elizabeth  Hart;  with  Ann  Shepherd, 
Robert  Pastene,  Edith  King,  Howard  Wierum, 
Ann  Hegira,  Zack  Ma talon,  Margaret  Feury 

Twenty  Questions 

WOR 

8-8: 30pm 

Gene  Sarazen 

Vanity  Fair 

CBS 

4 :30- 5pm 

Emily  Wi lk ens, designer;  Garry  Davis 

SATURDAY  APRIL  1 

Ken  Murray  Show 

CBS 

8 -9pm 

Miriam  Hopkins,  John  Sebastian,  harmonica 
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THE  CRY  FOR  GOOD  TV  DRAMATIC  WRITERS* 
PROGRAMMING  I  LIS  TRACED  TO  DEARTH  OF  MATERIAL, 
WHILE  WRITERS  CLAIM  TESY  CAN'T  AFFORD  TO  WRITE  FOR  TV 


Most  recognizable  among  the  hue  and  cry  about  television's  programming  ills 
are  producers'  screams  about  the  dearth  of  qualified  writers.  Bad  scripting  and  not 
inept  production,  direction  or  performance,  they  claim,  is  responsible  for  most  of  the 
faults  critics  are  finding.  And,  they  add,  although  a  host  of  scripts  pours  over  the 
desks  of  network,  agency  and  packager  script  editors'  desks  each  week,  most  are  of  the 
unsolicited  variety  from  unknown  writers  who  often  have  not  yet  grasped  the  basic  ele¬ 
ments  of  dramatic  writing. 

Writers  of  known  stature  immediately  counter  with  the  argument  that  it  just 
does  not  pay  them  to  write  for  television  at  the  current  scale  allowed  by  program  bud¬ 
gets.  Those  who  have  forsaken  the  theater  or  screen  for  the  new  medium  are  more  intri¬ 
gued  by  its  challenge  than  by  its  remuneration.  They  point  out  that  they  are  sacrifi¬ 
cing  the  opportunity  of  collecting  a  $2500  advance  from  a  movie  firm  based  on  presen¬ 
tation  of  a  sketchy  outline,  for  example,  to  spend  a  week  grinding  out  a  TV  dramatic 
script  in  hopes  of  collecting  from  $200  to  $500  on  the  average. 

An  examination  of  the  situation  now  current  is  called  for  as  well  as  some 
effort  to  bridge  this  gap  between  producers  and  writers.  Our  contribution,  as  expres¬ 
sed  below  is  a  delineation  of  factual  information  with  regard  to  the  problems  to  be 
overcome  by  both  factions  and  the  methods  of  operation  they  employ.  And  for  those  pro¬ 
ducers  who  are  at  a  loss  as  to  where  to  find  experienced  scripters  we  have  searched 
back  among  the  Talent  Showsheets  of  our  weekly  issues  to  obtain  such  a  list  of  profes¬ 
sionals  and  their  credits. 


ABOUT  55  TV  PROGRAMS  USE  DRAMATIC  WRITERS  —  Freelance  writers  and  adaptors  are  used 

by  some  dozen  or  so  big  New  York  dramatic 
originations  at  present.  About  twice  that  number  use  regular  scripters  under  contract, 
while  untold  numbers  of  programs  will  never  be  produced  because  of  poor  scripting.  It 
is  already  an  established  fact  that  television  is  to  be  a  dramatic  medium  -  nine  of 
Hooper's  current  top  15  ratings  in  NYC  go  to  scripted  programs.  And  a  whole  bundle  of 
excellent  dramatic  prospects  are  slated  to  debut  shortly. 


WHAT  KIND  OF  MATERIAL  ARE  THEY  USING?  —  A  courageous  announcement  last  week  proclaim¬ 
ed  that  the  new  Armstrong  Theater,  which  de¬ 
buts  on  June  6th,  would  use  only  original  plays  on  its  weekly  half  hour  operation. 

Just  about  every  program  which  previously  attempted  this  has  gone  the  way  of  the  adap¬ 
tation.  Studio  One  has  used  only  one  original  since  it  has  been  on  the  air.  It  relies 
upon  adaptations  of  plays,  short  stories  and  novels.  Philco  Playhouse  specializes  in 
adaptations  of  novels.  Ford  Theater  has  been  using  adaptations  of  plays.  The  new 
Lucky  Strike  Theater  has  stuck  to  adaptations  of  movies  and  plays;  while  The  Play's 
The  Thing  has  used  both  literary  adaptations  and  originals  to  good  effect,  as  has  the 
other  nour-long  drama,  Kraft  Theater.  Many  of  the  half-hour  programs  have  been  some¬ 
what  successful  in  building  up  an  established  mood  format  for  which  writers  have  been 
able  to  slant  material  --  ie:  Suspense ,  Escape,  Lights  Out (still  adapting  radio  script, 
in  addition  to  new  work),  The  Clock,  and  Romance  (coming  back  on  under  a  different 
title )... .The  light,  frothy  type  of  comedy  has  been  most  seen  on  such  as  the  Colgate 

Theater  or  Chevrolet  Tele -Theater . only  now,  claim  many  producers,  is  television 

ready  for  more  meaningful  material  capitalizing  on  "the  spoken  word".  As  such,  the 
trend  is  away  from  classics  in  the  public  domain  toward  the  adaptation  of  the  newer 
short  story  and  play.  Although  a  half-hour  is  a  short  time  indeed,  the  new  Si lver 
Theater  series  being  produced  on  film,  it  is  claimed,  will  stress  character  delinea¬ 
tion  as  well  as  story  quality. 
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TV  DRAMATIC  WRITING 


SCRIPT  EDITORS  &  SCRIPT  SELECTION  --  Each  of  the  dramatic  programs  maintains  its  script 

editor,  whether  a  network,  ad  agency  or  packager 
employee. ...  see  below.  The  editor’s  script  sources  are  three:  unsolicited  scripts  that 
are  submitted  by  lesser  known  or  unknown  writers;  those  solicited  through  agents  from 
known  writers;  those  uncovered  by  a  constant  search  of  magazines,  newspapers  and  book 
reviews.  Studio  One  attributes  9 0$  of  its  material  to  this  method.  The  unsolicited 
script  is  invariably  but  a  small  percentage  of  those  chosen  for  production,  and,  un¬ 
fortunately,  while  all  scripts  are  read  and  considered,  there  is  little  time  for  the 
editor  to  contribute  an  honest,  helpful  appraisal  of  the  work. 

THE  SCRIPT  FORM  —  Although  established  television  writers  will  often  get  a  go-ahead 

signal  on  the  basis  of  a  synopsis,  most  editors  require  the  lesser 
known  writers  to  submit  a  script  that  is  complete  with  dialogue  and  broken  into  scenes. 
In  this  respect,  the  playwright,  with  his  grasp  of  the  visual  and  aural,  is  at  an  ad¬ 
vantage  over  the  radio  or  screen  writer,  for  obvious  reasons.  But  he  too  must  learn  to 
write  action  that  plays  in  set  segments,  leaves  time  for  costume  changes,  and  gives 
the  director  latitude  with  his  camera  work. 

HON  THE  CHEVROLET  TE  IE -THEATER  PROCESSES  A  SCRIPT  --  Material  for  this  program  is  pas¬ 
sed  upon  by  NBC  Script  Editor, 

Maeve  Southgate,  producer  Vic  McLeod,  Campbell-Ewald  supervisor  Alice  Polver,  and  the 
sponsor  Chevrolet  some  four  weeks  before  air  time.  This  allows  one  week  for  the  rough 
script  to  be  written,  suggestions  for  corrections  to  be  made  -  such  as  cutting  those 
scenes  require  expensive  sets  or  deleting  objectionable  dialogue  -  with  the  finished 

script  turned  in  a  week  later . A  production  meeting  is  held  ten  days  before  the 

show.  In  addition  to  the  writer,  director  and  producer,  the  various  costume,  set,  make- 
up,  lighting  and  sound  assignments  are  made  and  the  script  is  divided  up  for  rehearsal. 
Changes  in  dialogue  for  purposes  of  continuity  and  clarification  are  not  made  after  the 
first  two  days  of  rehearsal  if  possible,  since  lines  must  be  memorized,  the  script  must 
be  timed  act  by  act  and  the  transitions  allowed  for.  Three  days  before  the  show,  tenta¬ 
tive  camera  shots  are  marked  in  by  the  director  and  technical  director.  They  are  then 
set  during  the  dress  rehearsal.  Sound  and  light  cues  are  also  marked  in  the  scripts 
which  are  furnished  to  the  technicians.  NBC  distributes  some  60  copies  of  each  show  to 
costume,  makeup,  props,  actors,  master  file,  story  director,  agenc3/,  and  others. 

IITERARY  AGENTS  AND  LITERARY  RIGHTS  —  In  many  cases,  the  budget  figure  allocated  to 

the  acquisition  of  literary  rights  far  exceeds 
the  amount  paid  to  the  adaptor.  Plays  bring  from  $500  to  $1500,  Novels  and  short  sto¬ 
ries  average  about  $500.  Radio  material  brings  from  $50  to  $500.  A  fund  of  information 
with  regard  to  rights,  fees,  contracts  and  the  like  is  available  to  writers  through 
the  Television  Writers  Guild  of  the  Author’s  League,  which,  under  the  administration 
of  Evelyn  Burkey,  has  undertaken  a  substantial  educational  campaign  designed  to  aid 
writers  adapt  their  efforts  to  the  medium. ,  .from  contract  provisions  to  discussion  se¬ 
minars.  In  addition,  literary  agents  are,  by  this  time,  thoroughly  familiar  with  both 
the  peculiarities  of  television  and  the  script  editors  who  administer  them.  A  list  of 
these  editors  and  average  prices  paid  by  them  for  their  respective  programs  will  be 
found  on  the  last  page  of  this  report. 

THE  SEARCH  NOR  NEW  WRITERS  --At  least  two  top  dramatic  programs  have  and  are  making 

active  contributions  to  the  development  of  new  writers. 
Chevrolet  Tele-Theater  not  only  awards  a  quarterly  prize  of  $250  for  the  best  script 
done  in  each  cycle,  but  it  recently  gave  a  performance  to  Guy  deVry’s  "The  Man  Who  Or¬ 
dered  Apple  Pie",  which  had  won  the  Johns  Hopkins  University  playwriting  contest. . 

And  CBS  in  cooperation  with  World  Video,  producers  of  The  Play's  The  Thing  (formerly 
Actors  Studio),  has  just  announced  a  series  of  $500  monthly  prizes  for  original  one- 
hour  television  scripts  submitted  by  college  students  in  a  nationwide  contest. 


ROSS  REPORTS 


-  Page  9  - 


DRAMATIC  WRITERS  &  TV 


DRAMATIC  WRITERS  AND  THEIR  CREDITS 


The  following  list  has  been  compiled  from  our  Talent  Showsheets  of  July  through  March. 
It  is  not  intended  to  include  all  television  writing  credits  or  all  shows,  hut  stands 
rather  as  a  representative  list  of  dramatic  credits  only.  The  majority  are  members  of 
the  Author's  League,  6  East  39th  Street,  MU  9-^950,  and  may  be  contacted  there. 


WRITER 

SHOW 

Don  Appell 

Silver  Theater 

Norman  Anthony 

Chevrolet  Theater 

Robert  Arthur 

Silver  Theater 

The  Clock 

Marie  Baumer 

Suspense 

Jack  Bearfield 

Lights  Out 

Ralph  Bell 

Silver  Theater 

Jack  Bentkover 

Colgate  Theater 
Chevrolet  Theater 
Silver  Theater 

Sylvia  Berger 

Colgate  Theater 
Suspense 

Romance 

Bill  Berns 

The  Clock 

Michael  Blair 

The  Clock 

True  Boardman 

Colgate  Theater 

Nelson  Bond 

Lights  Out 

John  &  Helen  Boruff 

Lights  Out 

Turner  Bullock 

Suspense 

George  Carson 

Silver  Theater 

Sam  Carter 

Philco  Playhouse 

Chevrolet  Theater 

Robert  Cenedella 

Lucky  Strike  Thtr 

William  Kendall  Clarke 

Colgate  Theater 

Philco  Playhouse 

Joseph  Cochran 

Chevrolet  Theater 

Bevan  Colby 

Silver  Theater 

Stephen  DeBaun 

The  Clock 

Reginald  Denham 

Li  gilts  Out 

Colgate  Theater 
Suspense 

Jacques  DuVal 

Kraft  Theater 

Sam  Elkin 

Play's  The  Thing 

Sumner  Elliott 

Studio  One 

Paul  Ellwood 

Lights  Out 

Elizabeth  Evan3 

Lights  Out 

Geo.  &  Gertrude  Fass 

Colgate  Theater 

Ethel  Frank 

Philco  Playhouse 

Doris  Frankel 

Play's  The  Thing 

Colgate  Theater 

A  -  Adaptation 
0  -  Original 

TITLE 


Stars  Over  Bridgeport  -  0 
Midnight  Flight  -  0 
Four  Callers  -  0 
Bury  Her  Deep  -  0 

Summer  Storm  -  A 

River  Man  -  0 

Quiet  Neighborhood  -  0 

The  Key  In  The  Lock  -  A 

Leo  and  Sagittarius  -  0 

My  Brother's  Keeper  -  0 

Grandma  Bora  Alive  -  0 

Distant  Island  -  A 

Isle  Of  Spice  And  Lillies  -  A 

Prisoners  -  A. 

Reverse  -  A;  The  Cat  -  A 
Blessed  Are  They  -  0 
Conqueror's  Isle  -  0 
Dead  Pigeon  -  0 

Comic  Strip  Murder  -  A;  The  Lunch  Box  -  A 

Concerning  The  Soul  Of  Felicity  -  0 
The  Little  Sister,  House  Of  Seven  Gables, 
The  Queen  Bee,  Something's  Got  To  Give-All  A 
Chirp  Of  The  Cricket  -  A 
Kitty  Foyle  -  A 

The  Loan  »-  0;  News  Item  -  0;  The  Brave  And 
Early  Fallen  -  0 

Bethel  Merriday  -  A;  Uncertain  Molly  CoUioit-A 
His  Name  Is  Jason  -  A 
Happy  Marriage  -  0 

The  Whisper  -  A 
Invisible  Staircase  -  0 
Neither  A  Borrower  -  0 
Suicide  Club  -  A 
The  Climax  -  0 

Country  Full  Of  Swedes  -  A 
Of  Human  Bondage  -  A 
The  Graven  Image  -  0 
The  Graven  Image  -  0 

The  Karpoldi  Letter  -  0 

Pretty  Little  Parlor  -  A 

Terror  In  The  Streets  -  A;  O’Halloran's 

Luck  -  A;  The  Pink  Hussar  -  A 

Always  A  Knife  In  The  Back  -  A 
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WRITERS  Sc  CREDITS  (Continued) 


WRITER 

SHOW 

TITLE 

Ruth  Friedlich 

Lights  Out 

The  Man  Who  Couldn't  Lose  -  0 

Frank  Gahrielson 

Suspense 

The  Comic  Strip  Murder  -  A;  Lunch 

Box  -  A 

John  Gibbs 

Play’s  The  Thing 

The  Pink  Hussar  -  A 

Douglas  Wood  Gibson 

Suspense 

Morning  Boat  To  Africa  -  A 

Gerald  Goode 

Studio  One 

The  Light  That  Failed  -  A 

Richard  Goode 

The  Clock 

The  Hypnotist  -  A 

Evelyn  Gooctman 

Lights  Out 

The  Scarab  -  A 

Colgate  Theater 

Blackmail  -  0 

Bernard  Gordon 

Silver  Theater 

Lucky  Pierre  -  0 

Katherine  Gregg 

Lights  Out 

The  Green  Dress  -  0 

John  E.  Hasty 

Chevrolet  Theater 

Wine  Of  Oropalo  -  0 

Hoffman  R.  Hays 

Philco  Playhouse 

Vincent  Van  Gogh  -  A 

Harold  Huber 

Chevrolet  Theater 

I  Cover  Times  Square  -  0 

David  Hughes 

The  Clock 

The  Maniac  -  A 

Felix  Jackson 

Silver  Theater 

Patient  Unknown,  The  First  Show  Of  1950 > 

The  Late  Mr.  Beasley  -  All  0 

Lucky  Strike  Thtr 

The  Letter  -  A 

Verne  Jay 

Colgate  Theater 

Second  Generation  -  0 

Pert  Kelt on 

Silver  Theater 

Quiet  Neighborhood  -  0 

Lawrence  Klee 

The  Clock 

The  Take  -  0 

David  Kogan 

The  Clock 

Bury  Her  Deep  -  0 

Vincent  Lawrence 

Kraft  Theater 

In  Love  With  Love  -  0 

Geo.  &  Betty  Lefferts 

Lights  Out 

The  Elevator  -  0 

Murray  Leinster 

Lights  Out 

Strange  Case  Of  John  Kingnan  -  0 

Roman  Lessing 

Ford  Theater 

Twentieth  Century-A;  Room  Service 

-  A 

Joseph  Liss 

Studio  One 

The  Outward  Room  -  A;  Inner  Light 

-  A 

Philco  Playhouse 

Little  Boy  Lost  -  A;  Ann  Rutledge 
Sudden  Guest  -  A 

-  A; 

Suspense 

Surprise  -  A 

James  Lee 

The  Clock 

Graveyard  Shift  -  0 

Edward  Mabley 

Lights  Out 

The  Man  Who  Couldn't  Lose  -  0 

William  Ford  Manley 

Colgate  Theater 

A  Snow  Village  -  Bert’s  Wedding  - 

0 

Ellis  Marcus 

Ford  Theater 

Little  Women  -  A;  Skylark  -  A; Dear  Brutus^A 

A1  &  Helen  Martin 

Chevrolet  Theater 

Have  A  Heart  -  0 

Richard  McCracken 

Silver  Theater 

Concerning  The  Soul  Of  Felicity  - 

0 

Kingnan  Moore 

Lights  Out 

Something  In  The  Wind  -  A 

Nancy  Moore 

Ford  Theater 

The  Barker  -  A 

Kevin  Mullen 

Studio  One 

Dreams  Of  Jasper  Hornby  -  0 

Irving  Gavnor  Neiman 

Lucky  Strike  Thtr 

The  Egg  And  I  -  A 

Gunnar  Ohberg 

Play’s  The  Thing 

An  Ingenue  Of  The  Sierras  -  A 

Nelson  Olmsted 

Philco  Playhouse 

A  Letter  To  Mr.  Priest  -  A;  Trial 
Kent  -  A 

Of  Steven 

Mary  Orr 

Lights  Out 

Invisible  Staircase  -  0 

Colgate  Theater 

Neither  A  Borrower  -  0 

Suspense 

Suicide  Club  -  A 
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WRITERS  &  CREDITS  (Continued) 


WRITER 

SHOW 

George  Panetta 
Douglass  Parkhirst 
Frank  Phares 

Thomas  Phipps 

Silver  Theater 
Lights  Out 

The  Clock 

The  Clock 

Elmer  Ransom 

Sheldon  Reynolds 
Stanley  Richards 
Howard  Rodman 

Chevrolet  Theater 
Chevrolet  Theater 
Chevrolet  Theater 
Silver  Theater 
Play's  The  Thing 

Charles  Royal 

Jos.  &  Janet  Ruscoll 
Martin  Ryerson 

Lee  Rogow 

Silver  Theater 

The  Clock 

Li  gilts  Out 

Colgate  Theater 

Alvin  Sapinsley 

Play's  The  Thing 

Michael  Sayers 

Larry  Schwab 

David  Shaw 

Lynn  Shubert 

Joe  Bates  Smith 

Suspense 

Chevrolet  Theater 
The  Clock 

Studio  One 

Play's  The  Thing 
Philco  Playhouse 
Colgate  Theater 
Kraft  Theater 

Florence  Jane  Soman 
Alan  Sterne 

William  L.  Stuart 

Colgate  Theater 
Colgate  Theater 
Colgate  Theater 

Thomas  Sugrue 

Studio  One 

Robert  Tallman 

Eleanor  Tarshis 

Samuel  Taylor 

Suspense 

Chevrolet  Theater 
Philco  Playhouse 

Maurice  Valency 

Guy  de  Vry 

Studio  One 
Chevrolet  Theater 

Robert  Wald 

Robert  Wallsten 

Milton  WTayne 

Hals  ted  'Welles 

The  Clock 

Lights  Out 
Suspense 

Colgate  Theater 
Studio  One 
Suspense 

Kenneth  White 

Peter  Whitehead 

Romance 

Suspense 

The  Clock 

Bill  Whitman  Silver  Theater 

Margaret  Wilder  Colgate  Theater 


TITLE 


Poppa  Romani  -  0 
The  Emerald  Lavolier  -  0 
William  And  Mary  -  0 
i/hat  Make3  A  Murderer  -  A 

Hart  To  Heart  -  0 

Million  Dollar  Question  -  0 

Once  To  Every  Boy  -  0 

Never  Hit  A  Pigeon  -  0 

Man  With  The  Heart  In  The  Highlands  -  A; 

It’s  A  Free  Country  -  A 

Guiding  Star  -  0 

Who  Is  The  Man  -  0 

Reservation  For  Four  -  0 

The  Contest  -  A 

Three  Strangers  -  A;  Mr.  Mummery's  Suspic¬ 
ion  -  A;  Teias:  The  King  -  A 
The  Parcel  -  0 

The  Queen  Of  Spades  -  0;  Walking  Stick  -  0 

The  Medium  -  A 

Father  And  The  Angels  -  A 

Hannah  -  A;  Little  Wife  -  A 

Uncle  Dynamite  -  A 

The  Trap  -  0 

Your  Friendly  Nahors  -  0;  That  Naborly 
Feeling  -  0;  Happy  Ending  -  0; Silent  Roaa-0 
Company  For  Dinner  -  0 
Second  Generation  -  0 

What  Price  Story  -  A;  The  Loan  -  0;  My  Wife 
Is  A  Liar  -  A 
Dusty  Godmother  -  A 

Man  Overboard  -  0;  My  Old  Man's  Badge  -  0 
Unguarded  Moment  -  A;  Hoosier  Schoolmester-A 
Murder  At  The  Stork  Club  -  A 

Henry  IV  -  A;  Battleship  Bismarck  -  A 
The  Man  Who  Ordered  Apple  Pie  -  0 

Eitchiker  -  A;  Bookseller  -  0 
Judgement  Reversed  -  A 
Case  Of  Lady  Sannox  -  A 
I'll  Marry  You  Later  -  A 
The  Survivors  -  A 

Roman  Holiday  -  A;  Escape  This  Night  -  A; 

Cask  Of  Amontillado  -  A;  Seeker  Of  The 

Sought  -  A, 5 Dr.  Jekyll  &  Mr.  Hyde  -  A 

Afternoon  Of  A  Faun  -  A 

Morning  Boat  To  Africa  -  A 

Firebug  -  0 

Papa  Romani  -  0 

Remember  The  Day  -  A 

WRITERS  &  CREDITS  (more) 
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WRITER 


SHOW 


TITLE 


Max  Wilk 
Elihu  Winer 

Keith  Winters 


Ford  Theater 
Silver  Theater 
Studio  On© 
Silver  Theater 


Farmer  Take’s  A  Wife  -  A 
The  Gaudy  Lady  -  A 
Flowers  From  A  Stranger  -  A 
Till  Death  Do  Us  Part  -  A 


Michael  Zeamer 
Julian  Zimet 


Play's  The  Thing  Joe  McSween's  Atomic  Machine  -  A 
Silver  Theater  Lucky  Pierre  -  0 


*The  following  are  listed  separately  because  of  a  unique  situation  in  which  they 
have  regularly  adapted  scripts  for  one  show. 


^Worthington  Miner  Studio  One 


*Howard  Lindsay  Kraft  Theater 


Loud  Red  Patrick,  The  Wisdom  Tooth,  The 
Dreams  Of  Jasper  Hornby,  The  Survivors, 
Give  Us  Our  Dreams,  Beyond  Reason, Riviera 
Mary  Popp ins,  The  Husband. 

Old  Ladies,  Valley  Forge,  The  19th  Hole, 
The  Queen’s  Husband,  Ladies  In  Retirement 
Apple  Of  His  Eye,  The  Dark  Tower,  Vinegar 
Tree. 


**The  following  are  regular  scripters  for  the  weekly  situation  programs  enumerated. 


The  Aldrich  Family  - 
Believe  It  Or  Hot  - 
Big  Story 

Famous  Jury  Trials  - 
Hands  of  Murder 
Martin  Kane 
One  Man's  Family 


Clifford  Goldsmith 
Sam  Carter 
Arnold  Perl 
John  L.  Clark 
Larry  Menk in, C. Speer 
J. Sayre,  S.McKelwey 
Carlton  Morse 


The  Goldbergs 
Lucky  Strike  Theati 
Man  Against  Crime 
Mama 

Rocky  King 
Stage  Door 
That  Wonderful  Guy 


-  Gertrude  Berg 

~  Robert  Cenedella 

-  Lawrence  Klee 

-  Frank  Gabriels on 

-  Menkin  &  Chas  Speer 

-  Gabrielson,W.Keefe 

-  C. Grossman,  R.Beggs 


SCRIPT  EDITORS,  SHOWS,  PRICES 


Chevrolet  Tele -Theater 
The  Clock 
Colgate  Theater 
Escape 

Ford  Theater 
Kraft  Theater 
Lights  Out 
Philco  Playhouse 


Maeve  Southgate,  NBC 
Maeve  Southgate,  NBC 
William  Stuart,  Esty 
Arthur  Heineman,  CBS 
Eugene  Burr,  K&E 
Ed  Rice,  J.W.  Thompson 
Maeve  Southgate,  NBC 
Fred  Coe,  NBC 


all  approx 

orig  &  adapt  $400-500 
orig  &  adapt  approx  $350 
orig  $500  adapt  $1+00 
orig  $300  adapt  $2-250 
adapt  $500 
orig  &  adapt  $350 
orig  &  adapt  $35° 
adapt  $500 


Play's  The  Thing 
Silver  Theater 
Studio  One 
Suspense 


Donald  Davis,  World  Video  orig  &  adapt  $500 


-  George  Panetta,  Y&R 

-  Arthur  Heineman,  CBS 

-  Arthur  Heineman,  CBS 


orig  $500  adapt  $400 
orig  $700  adapt  $3-400 
orig  $3-400  adapt  $2-250 


Pla inc lothesman 


-  John  Clark,  Transamerican  orig  $200 


Of  course,  this  survey  is  in  no  way  meant  to  be  complete.  Only  source  for  the  listing 
carried  is  our  Talent  Showsheet  for  the  past  9  months,  compiled  from  network  and  pro¬ 
ducer  publicity  releases  and  telephone  checks.  Further  listings  in  preparation. 
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Guests  On  TV  Permanent  Cast  Carried  In  Monthly  Breakdown  April  1  -  April  8  ’50 


PROGRAM 

NET 

TIME 

GUESTS 

SATURDAY  APRIL  1 

Cavalcade  Of  Stars 

DuM 

9- 10pm 

Gertrude  Niesen,  Bert  Gordon,  The  Golden 
Gate  Quartet,  Nikoli,Paul  &  Shari,  dancers 

Hollywood  Screen  Test 

ABC 

7 : 30- 8pm 

Una  O’Connor,  lead;  Lex  Richards,  Anne 
Meacham,  Jane  Harvey,  singer 

Ken  Murray  Show 

CBS 

8- 9pm 

Miriam  Hopkins,  Charles  Korvin 

Saturday  Night  Revue 

NBC 

8- 10 :30pm 

Jose  Ferrer,  guest  MC;  Vincent  Price,  Lina 
Romay,  Robert  Merrill, Billy  Williams  Quar¬ 
tet,  Bill  Hayes, singer,  Hamilton  Dancers, 
Nellie  Fi sher, dancer,  Jerry  Ross,  danger, 
Clifford  Guest,  ventriloquist. 

SUNDAY  APRIL  2 

Celebrity  Time 

CBS 

10-10:30  • 

Bert  Lahr,  Joan  McCracken,  Phil  Silvers, 
Lenore  Lonergan,  Joey  Faye 

Colgate  Theater 

NBC 

8: 30- 9pm 

Burden  Of  Guilt  by  John  &  Ward  HawkinB; 

J- 

adapted  by  William  Kendall  Clarke;  with 
Clay  Clements, King  Calder, Calvin  Thomas, 
Gene  Barry, Clifford  Sales,  Wallace  Rooney 

Goodyear-Whiteman  Revue 

ABC 

7-7 :30pm 

Patrice  Munsel,  soprano 

Leave  It  To  The  Girls 

NBC 

7-7 :30pm 

MacDonald  Carey 

Philco  Playhouse  NBC  9-  10pm  Nocturne  hy  Frank  Swinnerton;  adapted  by 

William  Kendall  Clarke;  with  Cloris  Leach 
man,  Leora  Dana,  Vaughn  Taylor,  S.G.  Mar¬ 
shall,  Bichard  Frazier 


Say  It  With  Acting 

NBC 

6:30-7pm 

Velvet  Gloves  vs.  Gentlemen  Prefer  Blondes 

Starlight  Theater 

CBS 

7-7 :30pm 

Second  Concerto  by  True  Boardman; adapted  by 
Halsted  Welles;  with  Meg  Mundy, Barry  Nelson, 
Larry  Fletcher,  Bernard  Kates 

Supper  Club 

NBC 

8-8: 30pm 

Joan  Blonde 11 

This  Is  Show  Business 

CBS 

7:30-8pm 

Ethel  Merman,  Richard  Tucker, Sam  Levenson; 
Rise  Stevens,  guest  panelist 

Toast  Of  The  Town 

CBS 

8- 9pm 

Rose  Murphy,  Georges  Guetary,  Harvey  Stone, 
Martha  Stewart  &  The  Blackburn  Twins, sing¬ 
ing-dancing  act, Ken  Whitmer,  musician- comic, 
The  Spaulding  Trio,  adagio  dancers 

Think  Fast 

ROSS  REPORTS 

ABC 

8-8: 30pm  Oswald  Jacoby,  guest  panelist 

-  Pase  1  -  TALENT  SHOWSEEET  (more) 

PROGRAM 


TALENT  SHOWSHEBT  (Continued) 

NET  TIME  GUESTS 


A. Godfrey's  Talent  Scouts  CBS 


MONDAY  APRIL  3 

8: 30- 9pm  Eddie  Garson,  ventriloquist.  Bob  Watts, 
tenor,  Cirrell  &  Valle ly,  duo-pianists 


Faye  Emerson  Show 

CBS 

11-11:15 

Chevrolet  Tele-Theater 

NBC 

8-8: 30pm 

Lights  Out 

NBC 

9-9 :30pm 

Mohawk  Showroom 

NBC 

7: 30-7  ^5 

OKay  Mother 

DuM 

1-1 :30pm 

Silver  Theater 

on  film) 

CBS 

8-8 :30pm 

Studio  One 

CBS 

10- 11pm 

Vanity  Fair 

CBS 

4: 30- 5pm 

Voice  Of  Firestone 

NBC 

8:30-9pm 

Who  Said  That 

NBC 

10:30-11 

Cavalcade  Of  Bands 

DuM 

Eloise  Salutes  The  Stars 

DuM 

Ed  Wynn  Show 

CBS 

OKay  Mother 

DuM 

Opera  Concert 

WOR 

Suspense 

CBS 

Texaco  Star  Theater 

NBC 

Vanity  Fair 

ROSS  REPORTS 

CBS 

with  Arleen  Whelan, Don  Hammer,  Dorb  Clark 


h y  Eric  Arthur;  with  Mildred  Natwick,  IJna 
O’Connor 


with  Carol  Thurston 


adapted  by  Joseph  Liss;  with  Mary  Sinclair, 
John  Baragrey,  Richard  Purdy 


Horowitz 
TUESDAY  APRIL  4 

9- 10pm  Carmen  Cavallaro,  Connie  Haines,  Will 

Mahoney,  Wally  Brown, comic, The  Debonairs 

7:30-7:45  Earl  Wilson,  Constance  Collier,  drama  coach 

9-9:30pm  Joe  E.  Brown,  Ilona  Massey,  William  Frawley 

1-1: 30pm  Mrs.  Paul  Winchell 

8-8: 30pm  Winifred  Heidt, mezzo-soprano, Eugene  Conley, 
tenor 

9:30-10  lQOQ-To-1  For  Your  Money  by  Frank  Gruber; 
adapted  by  Charles  Robinson;  with  Paul 
Stewart, Carol  Williams,  Betty  Garde 

8-9pm  Beatrice  Kay 

4:30-5pm  Winners  of  Interior  Decorator  Competition 
-  Pag©  2  -  TALENT  SHOWSHEET  (more) 
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TALENT  SHOWSHEET  (Continued) 


PROGRAM 

RET 

TIMS 

GUESTS 

WEDNESDAY  APRIL  5 

A. Godfrey  &  Friends 

CBS 

8-9pm 

Tito  Guizar 

At  Home  Show 

CBS 

7:30-7:45  Martha  Wright,  singer 

The  Clock 

NBC 

8: 30- 9pm 

The  Hideout  written  and  adapted  "by  Ernest 
King;  with  Jack  Manning,  Jean  Pugs  ley,  Walter, 

* 

Brook, Boh  Bolger,Wyrley  Birch, Winfield 
Hoeny,  Frank  Darens,  Palmer  Ward,  Phil 
Sterling 

Dinner  At  Sardi’s 

WOR 

7*.30-8pm 

Arthur  Vinton, playwright, Gene  Lockhart 

OKay  Mother 

DuM 

1-1 :30pm 

Maggie  McNellis 

Kraft  Theater 

NBC 

9-10pm 

A  Doll’s  House  hy  Henri ck  Ibsen; adapted  by 
Howard  Lindsay;  with  Felecia  Montealegre, 
Theodore  Newton,  John  Newland,  Joan  Wetmore, 
Goeffrey  Dumb,  Alice  Yourman 

Mohawk  Showroom 

NBC 

7: 30-7 * 45  Ted  Steele,  pianist-vocalist 

Vanity  Fair 

CBS 

4: 30- 5pm 

Bert  Bacharach, Collier’ s  Fashion  Editor, 
Gwen  Randolf ,  Today’ s  Woman  Fashion  Editor 

THURSDAY  APRIL  6 

Holiday  Hotel 

ABC 

9: 30- 10pm  Willie  West  &  McGinty,  comics 

OKay  Mother 

DuM 

1-1 :30pm 

Blanche  Thebom 

Vanity  Fair 

CBS 

4:30-5pm 

Baroness  von  Trapp,  Patricia  Roberts, author 

FRIDAY  APRIL  7 

Ford  Theater 

CBS 

9-l0pm 

The  Little  Minister  by  Sir  James  Barrie; 

adapted  by  Nancy  Moore;  with  Tom  Drake, 
Frances  Reid, Roderick  Walker,  Ian  Keith, Rol¬ 
and  Hogue, Francis  Compton, Joe  Foley, Roland 
Wood, Henry  Jones, Ethel  Remey, Francis  Bet- 
hancourt,Neal  Fitzgerald,Eugene  Stuckman 

Mohawk  Showroom 

KBC 

7: 30-7: ^5 

Juanita  Hall,  singer 

OKay  Mother 

DuM 

1: 1:30pm 

Grace  Genders,  aerialist 

Twenty  Questions 

WOR 

8-8: 30pm 

Gloria  Swanson 

Vanity  Fair 

CBS 

4:30-5pm 

Dorothy  Lansing,  designer 

SATURDAY 

APRIL  8 

Cavalcade  Of  Stars 

DuM 

9- lopm 

Jerry  Wayne,  singer.  Toy  &  Wing,  dancers 

ROSS  REPORTS  -  page  3  -  TALENT  SHDWSHEET 
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ON  TELEVISION  PROGRAMMING 


right  1950  -  by  WALLACE  A.  ROSS  •  551  FIFTH  AVENUE,  N.  Y.  17,  N.  Y.  .  MUrray  Hill  2-5910 


EDITOR  :  Henry  Colman  VOL.  2  NO.  2  APRIL  9-15,1950 

RESEARCH:  Nicholas  Gordon  SUPPLEMENT  A 


THIS  WEEK  -  DEBUTS,  HIGHLIGHTS,  CHANGES 


Sun(9)  -  CBS(Cli2)  11 :45am-l :45pm;  HIGHLIGHT  -  The  Last  Half  Century;  from  WCBS-TV 

to  E&MW  Nets;  telecast  of  the  Easter  Parade  and  discussion  of  the 
fashions  of  the  last  half  century  by  Dorothy  Doan,  Kyle  MacDonnell, 
Igor  Cassini  &  Others;  Sponsor  -  United  Fruit;  Agency  -  BBLocO; 
Producer  -  Robert  Bendick,  CBS  Special  Events;  Directors  -  Fred 
Rickey  &  David  Rich, CBS. 


CBS(Ch2)  1:45-2 :45pm;  HIGHLIGHT  -  The  Triumphant  Hour;  from  WCBS-TV  to 

E&MW  Nets:  special  holiday  religious  film  made  by  Jerry  Fairbanks, 
Hollywood;  with  Bing  Crosby,  Pat  O’Brien,  Dionne  Quintuplets, 
Maureen  O’Sullivan  &  others;  TV  version  of  AM  show  produced  by 
Rev.  Patrick  Peyton;  film  also  to  be  seen  on  NBC  -  2-3pm,  ABC  - 
8-9pm  and  DuMont  -  5 -6pm. 

DuM(Ch5)  6-8pm;  DEBUT  -  Starlit  Time;  from  WABD  to  E&MW  Nets;  informal 
variety  revue  with  Phil  Hanna,  Bill  Williams,  Bibi  Osterwald, 
Gordon  Dilworth,  Holly  Harris,  Cy  Coleman  Trio  &  Others;  with 
continuity  by  operator  Minnie  Jo  Curtis;  includes  talent  from 
"Matinee  Time"  -  departed  April  7,  and  "Front  Row  Center"  -  de¬ 
parted  April  2;  Producer  -  Robert  Loewi, DuM;  Director  -  Pat  Fay, 
DuMont . 

NBC(Ch4)  11am- 12  noon;  HIGHLIGHT  -  Easter  Services;  from  WPTZ  Philadelphia 

to  E  Net;  devotionals  from  the  Lutheran  Tabernacle  with  commentaiy 
by  William  Wilson,  WPTZ. 

12 -2pm;  HIGHLIGHT  -  Easter  Parade;  from  WNBT  to  E&MW  Nets;  Maggi 
McNellis  and  Ben  Grauer  describe  fashions  and  interview  celebri¬ 
ties;  Sponsor  -  Sanson  Hosiery;,  Agency  -  Borland. 

-  more  - 
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DEBUTS, HIGHLIGHTS, CHANGES  ( Cont ' d ) 


Sun(9)  -  NBC(Ch4) 


Tue(ll)  -  CBS(Ch2) 


Wed (12)  -  ABC(ChT) 

ABC(ChT) 

ABC(ChT) 

CBS(Ch2) 


ABC(ChT) 


Fri(l4)  -  W0R(Ch9) 

W0R(Ch9) 


W0E(Ch9) 

Sat (15)  -  ABC(ChT) 


5:30-7pm;  HIGHLIGHT  -  Star  Spangled  Revue;  from  WNBT  to  28  Sta 
E&MW  Nets;  one -tine  only,  holiday  show  Btars  Bob  Hope  with  guests 
Beatrice  Lillie,  Douglas  Fairbanks  Jr,  Dinah  Shore,  Hal  LeRoy, 
Maurice  Rocco  &  Others;  Sponsor  -  Frigidaire;  Agency  -  Foote, 

Cone  &  Belding;  Producer-Director  -  Max  Liebman;  TV  Director  - 
Hal  Keith, NBC;  Choreography  -  James  Starbuck;  Music  -  Charles 
Sanford  &  Orchestra;  this  date  only  -  "Say  It  With  Acting  "  is 
seen  5-5**30pm. 

11-11 :15pm;  DEBUT  -  Amalie  Magic  Theater;  on  WCBS-TV  local;magic 
show  with  Burling  Hall,  "The  Great  Volta"  assisted  by  Linda 
Stevens;  Sponsor  -  Amalie  Motor  Oil;  Agency  -  Hicks  &  Greist; 
Supervisor  -  Peter  Krug,  H&G;  Director  -  Yul  Brynner  CBS. 

12: 30-2: 30; CHANGE  -  Market  Melodies;  on  WJZ-TV  local;  women's 
show  with  Walter  Herlihy  and  Anne  Russell  gets  new  time;  Partici¬ 
pations;  Packager  -  Modell-Harbuck;  Director  -  Court  Steen  ABC. 

2:30-3pm;  CHANGE  -  TV  Telephone  Game;  on  WJZ-TV  local;  viewer 
quiz  with  Durwood  Kirby  &  Toby  Deane  changes  time;  Participations 
Packager  -  Harry  S.  Goodman;  Director  -  Court  Steen  ABC. 

3-5pm;  DEBUT  -  Zeke  Manners;  on  WJZ-TV  local;  variety  show  fea¬ 
tures  the  music,  homespun  philosophy  and  anecdotes  of  Zeke  Manner 
Participations;  Packager  -  Ted  Lloyd;  Director  -  Charles  Bishop. 

9-9 :30pm  every- other-Wednesday;  RETURN  -  What's  My  Line?  from 
WCBS-TV  to  E&MW  Nets;  panel  quiz  show  with  MC  John  Daly  &  guests; 
Sponsor  -  Stopette  Deoderant;  Agency  -  Earle  Ludgin,  Chicago; 
Packager  -  Goodson-Todman;  Producer  -  Gil  Fates  CBS;  Director  - 
Paul  Munroe  CBS. 

5-5 :15pm;  CHANGE  -  Mr.  Magic;  moved  from  WPIX  to  go  network; 
from  WJZ-TV  to  E&MW  Nets;  Wednesday  thru  Saturday;  features 
magician  Norman  Jensen  and  his  puppet  rabbit  J.J;  Part icipat ions - 
Rex  &  Laddie  Boy  Dog  Food,  Fox  Syrups,  Atlantic  Candy  Co,  and 
Phila  Chewing  Gum  Corp;  Packager  &  Agency  -  Vinlaw;  Director  - 
Jerry  Law,  Vinlaw, 

15  minutes  after  Dodger  hcrne  games;  DEBUT  -  Clubhouse  Quiz;  Bob 
Edge  in  a  telephone  quiz  with  prizes;  Sponsor  -  Ehler's  Coffee; 
Agency  -  Weiss  &  Geller;  Producer  -  Ernie  Byfield  Jr.W&G. 

1:30pm  to  conclusion;  DEBUT  -  Dodger  Baseball;  on  WOR-TV  local; 
game  from  Ebbets  Field  with  commentary  by  Red  Barber,  Connie 
Desmond  and  Vince  Scully;  Sponsor  -  Schaefer  Beer;  Agency  -  BED&O 
Director  -  Ralph  Giffen,WOR. 

l-l:25pm;  DEBUT  -  Happy  Felton's  Knot-Hole  Gang;  interviews  of 
baseball  personalities  with  Boy's  Club  guests;  Sponsor  -  Curtiss 
Candy  Company;  Agency  -  C.L.  Miller. 

7-7 :30pm;  DEBUT  -  Buck  Rogers;  from  WJZ-TV  to  E&MW  Nets;  drama¬ 
tized  series  based  on  the  adventures  of  the  planetary  adventurer 
with  Earl  Hammond,  Eva  Marie  Saint,  Harry  Southern  &  0thers;live: 
Sponsor  -  Peter  Paul;  A.gency  -  Maxon;  Super-Preston  Pumphrey,Max. 
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DEBUTS,  HIGHLIGHTS,  CHANGES  (Cont'd) 


Sat (15)  -  DuM(Ch5)  1:55pm  to  concluaion;  DEBUT  -  Yankee  Baseball;  on  WABD  local; 

game  from  Yankee  Stadium  with  the  Dodgers  features  commentary 
"by  Dizzy  Dean,  Mel  Allen  and  Curt  Gowdy;  Sponsor  -  Ballantine; 
Agency  -  J  .Walter  Thompson. 

NBC(Ch4)  7:30-8pm;  CHANGE  -  Life  Begins  At  Eighty;  from  WNBT  to  E&MW 

Nets;  panel  quiz  with  all  members  over  60  answers  questions  sent 
in  by  viewers;  with  moderator  Jack  Barry;  new  time;  replaces 
"Waiting  For  The  Break";  Packager -Producer  -  Jack  Barry; Director 
Doug  Rodgers  NBC. 

LAST  WEEK'S  TIME  CHANGES 


CBS  —  Beat  The  Clock  now  8-9pm  every-other-Saturaay;  alternates  with  "Ken  Murray". 

Winner  Take  All  now  9: ^5-10 :30pm  Thursdays;  Ed  Wynn  Show  now  9-9 :30pm  Tuesdays; 
International  Boxing  Club  new  10-llpm  Wednesdays. 

NBC  --  The  Clock  now  9:30-10pm  every-other -Friday;  alternates  with  "Big  Story". 


LAST  WEEK'S  DEPARTURES 

DuM  --  Front  Row  Center  and  Film  Theater  Of  The  Air  departed  Sunday  April  2, 

NBC  —  Waiting  For  The  Break  departed  Friday  April  8. 

LAST  WEEK'S  ARRIVALS 

CBS  --  Joey  Faye's  Frolics  debuted  from  WC3S-TV  to  E&MW  Nets;  9:30-l°pm  Wednesdays; 

comedy-variety  show  with  comic  Joey  Faye  and  Audrey  Christie;  Producer  -  Barry 
Wood  CBS;  Director  -  Paul  Munroe  CBS;  Writers  -  Mel  Diamond  &  Paul  Gerard  Smith: 
Music  -  Harry  Scsnik  &  Orchestra. 

CBS  --  Toni  Twin  Time  debuted  from  WCBS-TV  to  10  Sta  E&MW  Nets;  also  21  kinesc;9-9:3Qpn 
every-other -Wednesday;  variety  show  with  MC  Jack  Lemmon;  Sponsor  -  Toni;Agcy  - 
Foote, Cone  and  Belding;  Supervisor  -  Roger  Pryor,  FC&B;  Pa,ckager  -  MCA. 

CBS  --  Bamboo  debuted  on  WCBS-TV  local;  11-11 :30pm  Fridays;  Esy  Morales  &  Orchestra 

play  Latin  American  music;  with  guest  variety  talent;  Sponsor  -  Winston  Stores; 
Agency  -  Sternf ield-Godley;  Supervisor  -  Samuel  Godley;  Pkgr  -  Albert  Black. 

FUTURES 

April  17  Spot  The  Sponsor  debuts  on  WNBT  local;  5pm,  5*-29pm,  6pm  &  6:54pm  Monday 

thru  Friday;  a  series  of  one  minute  films  with  product  display  and  viewer 
quiz;  with  MC  Louise  Varney;  Participations  -  Snowcrop  Orange  Juice, Savarin 
Coffee,  Del-Rich  Margarine,  Old  Dutch  Cleanser,  Swift's  Peanut  Butter. 


April  17  The  Jimmy  Powers  Show  on  WPIX  local;  6:45-7pm  Monday  thru  Friday;  sports 
program  picks  up  sponsor  -  Howard  Clothes;  Agency  -  Peck. 

April  20  The  Show  Goes  On;  from  WCBS-TV  to  E&MW  Nets;  8-9pm  Thursdays;  talent  show 
with  Robert  Q.  Lewis  picks  up  sponsor  for  first  \  hour  -  Columbia  Records; 
Agency  -  McCann-Erickscn;  Supervisor  -  Lee  Cooley*  McCann -Ericks on. 

April  21  The  Clock;  from  WNBT  to  E&MW  Nets;  9: 30-10pm  every-other-Friday;  alternates 
with  "Big  Story”;  dramatic -mystery  picks  up  sponsor  -  Emerson  Radio;  Agcy- 
Foote,  Cone  &  Belding;  Supervisor  -  Roger  Pryor,  FC&B. 

ROSS  REPORTS  -  Page  3  -  FUTURES 


v  •' 


.1. . 


1 


NEWS  DIGEST 


Briefs  From  The  Trade  And  General  Press 


COTT  NAMED  MANAGER  OF  NBC  *  S  DEW  YORK  OUTLETS  -  Ted  Cott,  program  manager  of  radio  sta¬ 
tion  WNEW,  has  teen  appointed  manager 

of  WNBT,  WNBC  and  WNBC-FM, effective  April  20.  He  succeeds  Thomas  B.  McFadden,  who  has 
teen  named  manager  of  NBC’s  Hollywood  television  station,  KNBH.  Cott  was  program  man¬ 
ager  of  WHEW  from  1943. 

HOOPER  ANNOUNCES  MECHANICAL  MSTEOD  FOR  AUDIENCE  MEASUREMENT  -  C.  E.  Hooper  has  announ¬ 
ced  the  development  of 

a  new  automatic  television  measurement  system  called  "Hooperec orders"  to  te  tested  in 
500  scientifically  selected  homes  in  the  Eos  Angeles  market.  The  machine,  connected  to 
a  television  set,  takes  a  reading  of  what  channel  the  set  is  tuned  to  when  activated 
ty  a  signal  sent  out  over  special  telephone  lines.  Information  can  he  received  by  sub¬ 
scribers  within  24  hours  of  the  sampling.  In  addition.  Hooper  said  that  set  owners 
"would  not  know  when  their  TV  habits  were  being  sampled."  The  device,  according  to 
Hooper,  causes  no  aural  or  visual  interference. 

SULLIVAN  URGES  MORE  MOVIE  TRAILERS  FOR  TV  -  Gael  F.  Sullivan,  Executive  Director  of 

the  Theater  Owners  of  America,  said,  after 

a  nationwide  trip,  that  theater  owners  are  becoming  more  and  more  aware  of  televis¬ 
ion’s  effect  on  their  audiences.  Sullivan  urged  that  trailers  be  made  which  make  a 
direct  pitch  to  television  audiences.  He  said  that  TOA  members  are  ready,  more  and 
more,  to  use  television’s  sales  impact  for  their  own  benefit. 

P.i.PO  PROMISES  SPG  "ALL  OUT  FIGHT  -  Lester  O’Keefe,  National  President  of  the  Radio  & 

Television  Directors  Guild,  has  promised  the  Screen 
Directors  Guild  "an  all  out  fight"  if  they  attempt  a  "jurisdictional  raid"  on  RTDG 
members.  O’Keefe’s  statement  was  issued  in  reply  to  Cecil  B.  DeMille’s  claim  that  the 
SDG  has  jurisdiction  over  all  television  directors.  (Radio  Daily) 

NIELSEN  SAYS  RADIO  AUDIENCE  OFF  ONLY  2.1#  -  Television  has  taken  only  a  2.1#  cut  out 

of  combined  day  and  night  time  national 

radio  listening,  according  to  A.C.  Nielsen.  Nielsen  said  that  television  has  had  its 
greatest  effect  on  radio  listening  in  the  major  metropolitan  markets.  Over-all  radio 
listening  was  off  4.6#  in  New  York  with  the  greatest  drop  in  the  evening  hours.  Niel¬ 
sen  compared  the  9.3#  drop  in  national  metropolitan  evening  radio  listening  to  1.6#, 
the  figure  for  the  decrease  in  national  metropolitan  daytime  radio  listening. 

FCC  TO  VIEW  CBS  COLOR  APRIL  26  -  Wayne  Coy  has  announced  that  the  FCC  will  go  to  New 

York  April  26  for  a  laboratory  demonstration  of  CBS’ 
new  dot-interlace  color  system.  Coy  also  asked  CBS,  RCA  and  CTI  to  provide  the  Commis- 
ion  with  itemized  cost  information  for  the  changeover  from  black  and  white  to  color 
transmission  for  each  system. 

E.IGES  SEES  TV  AS  GREAT  HR  TOOL-  Sidney  H.  Eiges,  press  and  information  vice-president 

of  NBC,  told  a  meeting  at  Boston  University  that "tele¬ 
vision  Is  destined  to  be  the  greatest  single  tool  in  the  field  of  public  relations." 
Eigss  stressed  the  fact  that  many  educators,  civic  and  government  leaders  are  working 
on  studies  to  determine  how  television  could  best  be  used  for  improving  public  relat¬ 
ions  methods. 
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Guests  On  TV 

TALENT  SHOWSHEET  April  8  -  April  15  1950 

PROGRAM 

NET 

TIME 

GUESTS 

SATURDAY 

APRIL  8 

Cavalcade  Of  Stars 

DuM 

9-lCpm 

Kyle  MacDonnell  (for  4  weeks);  Jerry  Wayne, 
singer;  Toy  &  Wing,  dancers;  Virginia  Lee, 
contortionist 

We  Take  Your  Word 

CBS 

9-9 :30pm 

Vicki  Cummings 

Hollywood  Screen  Test 

ABC 

7:30-8pm 

Luis  Van  Rooten,  lead;  Beverly  Lawrence, 
William  Adler,  Winston  Roes,  tests 

Saturday  Night  Revue 

NBC 

8-10 :30pm 

Easil  Rathbone,  Paul  Winchell,  Dorotb^ 
Sarnoff,  singer;  The  Jaywalkers,  comics; 
Billy  Williams  Quartet,  vocalists;  The 
Hamilton  Dancers 

SUNDAY  APRIL  9 

Celebrity  Time 

CBS 

10-10 :30pm 

Kyle  MacDonnell,  Hugh  Herbert 

Colgate  Theater 

NBC 

8: 30 -9pm 

Motive  For  Murder  by  John  Ward  Hawkins; 
adapted  by  Jack  Bentkover;  with  John  Bara- 
grey,  Pam  Duncan,  Maurice  Manson,  Jeanne 
Temple,  John  Kane,  Richard  Clemens 

Goody ear -Whiteman  Revue 

ABC 

7-7 :30pm 

Mimi  Benz ell 

Leave  It  To  The  Girls 

NBC 

7-7 :30pm 

Shirley  Booth,  Joey  Adams 

Philco  Playhouse 

NBC 

9 -10pm 

Dirty  Eddie  by  Ludwig  Bemelmans;  adapted  by 
David  Shaw;  with  John  Buckmaster,  Judy 
Parish,  Vinton  Hayworth,  Joseph  Buloff 

Say  It  With  Acting 

NBC 

5- 5 :30pm 

Velvet  Gloves  vs  The  Consul 

Starlight  Theater 

CBS 

7-7 :30pm 

Night  Before  Sailing  written  &  adapted  by 

Robert  Wallsten;  with  Valerie  Cossart, 
Larry  Fletcher,  James  Monks,  Cara  Williams, 
Doris  Rich,  Zach  Ma talon 


Supper  Club 

NBC 

8-8 :30pm 

Sigmund  Romberg 

This  Is  Show  Business 

CBS 

7: 30 -8pm 

Gypsy  Rose  Lee,  guest  panelist;  Phil  Silvers, 
Janet  Blair,  Anita  Alvarez 

Toast  Of  The  Town 

CBS 

8 -9pm 

Ken  Murray,  Robert  Q.  Lewis,  Milton  Berle, 
guest  emcees;  The  Story  Of  Notre  Dame,  on 
film,  narration  by  Rev.  John  J.  Cavanaugh, 
pres,  of  Notre  Dame;  N.D.  Glee  Club,  Vic 
Damone,  Captain  Shaw  &  monkey 

Think  Fast 

ABC 

8-8 :30pm 

Rex  Stout 
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PROGRAM 

NET 

TIME 

GUESTS 

A.Godfrey's  Talent  Sccut3 

CBS 

MONDAY  APRIL  10 

8:30-9pm  Twila  Comer,  singer;  Bob  Deu,  singer, 

Chevrolet  Tele -Theater 

NBC 

8-8 :30pm 

Aaron  Snap  insky,  cellist;  Marshall  Izen, 
satirist -pianist 

Once  A  Gentleman  by  Betty  Wright;  with 

Faye  Emerson  Show 

CBS 

11-11 :15pm 

Victor  Varconi,  Milton  Frome,  Kathleen 
Phelan,  Joe  Downing 

Charles  Korvin 

Lights  Out 

NBC 

9-9 :30pm 

The  Faithful  Heart  by  Douglass  Parkhirst; 

with  Dorothy  Francis,  Ann  Francis,  Liam 
Sullivan,  James  O’Neil,  John  Hamilton, 
Riza  Royce 


Lucky  Strike  Theater 

NBC 

9:30-10:30 

Our  Town  by  Thornton  Wilder;  adapted  by 
Norman  Felton;  with  Burgess  Meredith,  Jean 
Gillespie,  Dean  Earens,  Dudley  Sadler, Leona 
Powers,  Helen  Carew,  John  McGovern 

Mohawk  Showroom 

NBC 

7:30-7:^fpm 

Robert  Maxwell,  swing  harpist 

OKay  Mother 

DuM 

l-l:30pm 

Mrs.  George  Shearing 

Silver  Theater 
(on  film) 

CBS 

8-8 :30pm 

Minor  Incident  by  Felix  Jackson;  with  Nancy 
Kelly,  Donald  Woods,  Dorothy  Tree,  Rita 
Leroy,  Sue  Englund 

Studio  One 

CBS 

10 -11pm 

Walk  The  Dark  Streets  by  William  Krasner; 

adapted  by  Worthington  Miner;  with  Franchot 
Tone,  Sally  Grade,  Patricia  Ferris, Walter 
Palance,  Marion  Scanlon,  Joe  Holland 


Vanity  Fair 

CBS 

^:3°-5pm 

* 

Eerman  Stichman,  NY  State  Housing  Comm; 
Drucella  Lowerie,  fashion  director 

Voice  Of  Firestone 

NBC 

8:30-9pm 

Christopher  Lynch,  tenor 

Who  Said  That 

NBC 

10:30-llpm  Samuel  Goldwyn,  Ellis  Amall,  Bob  Conddine, 
Mrs.  William  Randolph  Hearst  Jr. 

TUESDAY  APRIL  11 

Cavalcade  Of  Bands 

DuM 

9 -10pm 

Xavier  Cugat,  Herb  Shriner,  Abbe  Lane, 
singer;  Pato  &  Julia,  dancers;  Otto  Bolivar, 
singer;  Dulcina,  singer  and  dancer 

Eloise  Salutes  The 

Stars  DuM 

7: 30-7:  Ham 

Jerome  Zerbe,  photographer;  Bob  Christen- 
berry,  Mayor  of  Times  Square 

OKay  Mother 

DuM 

1-1 :30pm 

Mrs.  Dale  Carnegie 

ROSS  REPORTS 
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PROGRAM 

NET 

TIME 

GUESTS 

TUESDAY  APRIL  11 

Opera  Concert 

WOR 

8-8 :30pm 

Dragica  Martinis,  soprano;  Rudolph  Petrak, 
tenor 

Suspense 

CBS 

9:30-lOpm 

Steeley, Stealy  Eyes  by  Halsted  Welles;  with 
Betty  Garde,  John  Hudson,  Frank  Maxwell, 
James  Winslow 

Ed  Wynn  Show 

CBS 

9-9 :30pm 

Charles  Laughton,  Beverly  Tyler 

Texaco  Star  Theater 

NBC 

8 -9pm 

George  White,  Ken  Murray 

Vanity  Fair 

CBS 

k: 30- 5pm 

Peering  Davis,  Amer.  In.  Of. Designers 

WEDNESDAY  APRIL  12 

A, Godfrey  &  FriendB 

CBS 

8 -9pm 

Red  Barber 

At  Heme  Show 

CBS 

7:3°'7:^5 

Doretta  Morrow,  singer 

Dinner  At  Sardi’s 

WOR 

7:30-8pm 

Sandra  Deal,  Albert  Dekker,  Arlene  Francis 

Kraft  Theater 

NBC 

9 -10pm 

The  Lucky  Finger  by  Lennox  Rob ins on; adapted 
by  Cal  Kuhl;  with  Lois  Holmes,  Eleanor 
Wilson,  E.G.  Marshall,  Dan  Morgan,  Nelson 
Olmsted,  Mildred  Clinton,  Kirk  Brown 

Mohawk  Showroom 

NBC 

7:30-7*^5Pfl  Fontanne  Sisters,  John  Clemens 

Vanity  Fair 

CBS 

4:30-5pni 

Berle  Tucker,  Fashion  Editor  of  Parents 

THURSDAY  APRIL  13 

OKay  Mother 

DuM 

1-1 :30pm 

Mrs.  E.  Thompson,  mother  of  Bobby  Thcmpson 

Vanity  Fair 

CBS 

l|.:30-5pm 

Frances  Bible,  singer;  Lee  Shaynen, conduct cr 

FRIDAY  APRIL  14 

OKay  Mother 

DuM 

1-1 :30pm 

Mrs.  Lou  Lou  Little 

Play’s  The  Thing 

CBS 

9 -10pm 

Sanctuary  In  Paris  by  Paul  Gallico;  adapted 

by  Alvin  Sapinsley;  with  Elliott  Sullivan, 
Joan  Chandler,  Re inhold  Schunzel,  Leon 
Askin,  Joseph  Kramm,  Richard  Boone, J. Gray 

Vanity  Fair 

CBS 

30- 5pm 

Fanny  Hurst,  Douglas  Tumoey,  bldg. authority 

Twenty  Questions 

WOR 

8-8 :30pm 

Gil  Hodges 

SATURDAY  APRIL  15 

Hollywood  Screen  Test 

ABC 

7:30-8pm 

Bert  Lytell,  lead;  Michael  Wager,  Ann  Sorg, 
Elizabeth  Brown,  tests 
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WEEKLY  SHOW  REVIEW 


(This  weekly  feature  is  designed  to  serve  as  a  clearing  house  for  production  techniques 
which  have  made  those  shows  which  we  review  outstanding  in  their  categories) 

#17  -  TV  TELEPHONE  GAME 


DATE  REVIEWED  -  Wednesday,  April  5  ~  4-4 :30pm  -  on  WJZ-TV  local 

PACKAGED  -  Harry  S.  Goodman  Productions  DIEECTOD  -  Court  Steen,  ABC 

DIRECTOR  OF  TELEVISION  -  Daniel  Goodman  CO -EMCEES  »•  Durwood  Kirby,  Toby  Deane 

PRODUCER  -  .WRITER  -  Paul  Alter 


ABC's  TV  Telephone  Game  is  one  of  the  programs  that  substantiates  the  Belief  of 
some  television  leaders  that  daytime  programming  is  an  effective  entertainment  and 
sales  medium.  Having  just  passed  its  S60th  telecast  last  Wednesday  (April  5)  the  show 
continues  to  produce  sales  results  inexpensively  for  its  participating  sponsors. 

Packaged  By  Harry  S.  Goodman  Productions,  the  show  was  on  AM  for  13  years  and  can 
still  Be  heard  on  WRAW  in  Reading/ Pa.  When  WJZ-TV  was  looking  around  for  a  program  with 
which  to  Build  up  its  daytime  audience  they  hit  on  The  Game,  Because  of  its  comBination 
of  prizes  for  the  viewers  and  a  selling  technique  that  practically  guarantees  a  sponsor 
vii;h  a  new  product,  distribution  in  the  hard-to-crash  chain  stores. 

THE  PACKAGER  -  Harry  S.  Goodman  Productions  was,  and  still  is,  in  radio  as  well  as  tele¬ 
vision.  The  company  started  out  in  1934  as  a  radio  transcription  house, 
making  every  type  of  transcription,  from  20-second  spots  to  Big  Budget  weekly  shows. 

Tririy  had  another  program  on  WUZ-TV,  "Your  Ship's  Reporter",  which  was  on  for  68  weeks 
Before  it  went  off  at  the  Beginning  of  the  year.  It  can  still  Be  seen  in  9  cities. 
Goodman  also  produces  TV  Telephone  Game  on  V/GN-TV,  Chicago,  with  Jim  Ameche  and  Jane 
Quinn  and  in  Philadelphia  on  WEIL-TV  with  Franklin  Pulaski  and  Rusty  Arden.  The  program 
is  slated  to  deBut  in  Baltimore,  Boston  and  Detroit  soon,  each  produced  locally.  There 
are  several  reasons  for  producing  the  show  locally.  Telephone  numbers,  which  play  a 
vital  part  in  the  program,  vary  from  city  to  city,  some  cities  using  a  5  numeral  system 
and  some  using  a  4  numeral  one.  Some  sponsors  do  not  want  to  advertise  on  the  program 
in  all  the  markets  in  which  it  appears  and,  as  the  commercials  are  done  live  and  ad  lib, 
the  problem  of  how  to  do  the  commercials  Becomes  almost  insurmountable.  Consequently, 
for  these  and  other  reasons  it  would  Be  complex  and  expensive  to  feed  the  program  to 
the  network. 

FORMAT  -  The  program,  conducted  in  New  York  By  Durwood  Kirby  and  Toby  Deane,  is  Based 
on  a  varient  of  Bingo,  with  viewers  writing  either  their  phone  number  or  the 
last  five  numbers  of  their  Social  Security  number  under  the  heading,  W  J  Z  T  V.  Then 
Kirby  and  Deane  ask  about  35  questions  which  can  Be  answered  By  one  of  two  given  num¬ 
bers,  one  right,  one  wrong.  When  the  answers  correspond  to  the  five  numbers  he’s  writ¬ 
ten  under  W  J  Z  T  V,  he  calls  a  phone  number  and  one  of  20  operators  in  the  Goodman  of¬ 
fice  tells  him  whether  he’s  a  winner  or  not.  The  winners  receive  a  prize  certificate 
for  each  product  advertised  on  the  program.  The  operator  gets  from  the  winner  the  name 
and  address  of  his  grocer.  If  one  of  the  products  is  not  stocked  By  the  grocer, a  sales¬ 
man  can  inform  him  that  a  winner  will  come  in  to  cash  a  prize  certificate.  The  sales¬ 
man  describes  the  game  and  tells  the  grocer  there  will  probably  Be  more  winners  from 
Bis  neighborhood  and,  to  save  himself  embarrassment,  he  ought  to  stock  the  product. 
Rarely  does  a  grocer  or  chain  hold  out  very  long. 

ROSS  REPORTS 


-  page  8 


TV  TELEPHONE  GAME  (more) 


.  3 


.  is. 


)V 


:.r 


TV  TELEPHONE  GAME  (Continued ) 


One  of  the  tests  of  the  program’s  popularity  is  that  at  least  2000  telephone  calls 
come  in  each  day,  of  which  about  150  are  winners.  Daniel  Goodman,  director  of  tele*- 
vision  for  the  organization,  will  guarantee  any  number  of  winners  that  a  sponsor  wants, 
with  a  variation  of  only  10$,  Many  of  the  questions  are  visual,  using  pictures  supplied 
by  Life,  Coronet,  Loew's  and  others  in  return  for  a  credit  mention.  Interspersed  be¬ 
tween  the  questions  are  conversation  between  Deane  and  Kirby  and  commercials,  which  are 
done  live,  and  usually  ad  lib,  with  only  a  general  outline  of  selling  points  supplied 
by  the  sponsor’s  agency.  There  are  six  products  at  present  advertising  on  the  program 
in  New  York.  One  of  them,  Swift's  Peanut  Butter,  has  been  on  since  the  program  debuted 
on  June  6,  1949.  The  others  are:  Swift’s  Canned  Meats,  Swift’s  Cleanser,  Yes  Tissues 
and  Boyle -Midway ’ s  Aerowax  and  Wizard  Wick. 

PRODUCTION  -  TV  Telephone  Game  Is  telecast  from  ABC’s  66th  Street  studios,  Wednesday 
through  Saturday  from  4-4 :30pm.  Starting  on  the  12th,  this  Wednesday,  the 
program  will  be  seen  from  2.*30-5pm.  Production  is  kept  simple  with  one  permanent  set 
keeping  the  cost  of  the  program  down  considerably.  Three  cameras  are  used,  one  for  long 
shots,  one  for  medium  shots  and  one  for  close-ups.  Ihe  set  is  a  table,  at  which  Kirby 
and  Deane  sit,  on  which  are  placed  the  six  products.  Behind  them  is  a  backdrop  with  a 
sample  score  sheet  and  posters  advertising  the  products.  Rehearsal  starts  about 
hours  before  air  time  and  is  simply  a  run-through  of  the  day’s  questions  and  patter. 

The  show  opens  with  a  pan  shot  across  the  products  and  a  short  explanation  of  how  the 
game  works.  The  acript  and  questions  are  written  by  producer  Paul  Alter. 

THEORIES  -  Dan  Goodman  feels  that  the  program  would  be  just  as  successful  on  night-time 
television  as  on  daytime,  perhaps  more  so.  To  prove  his  point  he  cites  the 
program's  record  on  evening  AM  against  tough  network  competition.  The  program  was 
broadcast  in  Baltimore  and  in  1959 >  against  Kate  Smith  and  Rudy  Vallee,  according  to 
Goodman,  outpulled  them  two-to-one  in  Hooperatings.  Goodman  gives  several  reasons  for 
the  program's  success  with  the  viewer.  Because,  says  Goodman,  it  combines  selling  with 
entertainment  and  prizes  which  all  the  viewers  can  win,  sooner  or  later,  the  program 
builds  up  listenership,like  the  women's  bridge  club  which  gathers  every  day  and  watches 
the  program,  answering  the  questions.  Sales  results  have  been  so  spectacular, says  Good¬ 
man,  because  a  winner,  while  basking  in  the  afterglow  of  a  well-earned  prize,  is  very 
apt  to  buy  more  of  the  product  she  won, 

SUCCESS  STORIES  -  Two  of  the  chief  reasons  the  program  has  been  so  successful  for  its 

sponsors  is  that  it  provides  a  means  for  gaining  distribution  in  im¬ 
portant  retail  outlets  at  the  economical  rate  of  $400  for  four  spots,  one  each  day. 

Swift  &  Co,  had  had  difficulty  in  overcoming  the  resistance  of  the  chain  stores 
to  their  Peanut  Butter,  as  most  of  the  chains  packed  their  own,  Swift  took  participat¬ 
ions  on  the  program  when  it  first  went  on  the  air  and  after  about  ten  weeks  started 
breaking  into  one  chain  store  after  another,  until  they  were  in  every  chain  grocery  in 
the  New  York  area.  Swift,  which  used  no  other  form  of  advertising  for  its  Peanut  Butter 
in  the  New  York  area,  reported  a  700 $  increase  in  sales  between  June  6th,  19k9,  when 
they  first  went  on  the  program,  and  March  1st,  1950. 

Wizard  Wick,  a  home  deodorizer,  came  on  the  program  in  Novermber,  1949*  Sales  in 
the  New  York  area  were  up  the  first  month  to  a  $10,000  rate  as  opposed  to  total  sales 
during  the  first  nine  months  of  1949  in  the  New  York  market  of  $9000. 

Reddi-Whip,  a  canned  whipped  cream,  was  a  participating  sponsor  for  15  weeks  and 
increased  its  sales  from  18,000  cans  a  week  to  60,000  cans  a  week.  They  got  A&P  distrib 
ution  after  being  on  the  program  for  2j  weeks  after  trying  to  break  into  the  A&P  for 
2§  years. 
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DAYTIME  PROGRAMMING 


A  SUCCESSFUL  OPERATION  CONTINUES  TO  GROW 


Daytime  television,  the  "door-to-door"  salesman,  has  become  a  daily  visitor  to 
viewing  homes  all  over  the  country.  Selling  directly  to  the  woman  in  the  heme,  aurally 
and  visually,  has  put  this  type  of  programming  in  a  unique  class  not  shared  by  radio, 
newspapers  or  any  other  media.  Increased  network  and  local  activity  -  ABC  and  NBC  to 
expand  their  daytime  schedules,  DuMont’s  switch  to  baseball  -  prompts  ROSS  REPORTS  to 
survey  the  progress  made  by  daytime  television  since  its  inception  in  1948. 

Significant  evidence  of  the  growth  it  has  made  in  New  York  Cit,7  is  shown  by  a 
Hooper  survey,  which  compares  radio  and  television  audiences  between  noon  and  6pm. 

In  January -February  1950,  television  had  a  23.4$  share  of  the  total  audience.  A  study 
of  the  same  period  the  previous  year  placed  the  television  share  at  9«6$«  The  1949 
low  came  at  a  time  when  ABC, CBS, NBC  and  DuMont  were  experimenting  with  their  daytime 
schedules,  and  influenced  their  moves  in  dropping  or  shortening  the  day-Mme  set-up. 

THEORY  —  The  weman  viewer,  at  work  or  relaxing  in  her  home,  is  readily  fc.cceptable  to 
a  merchandising- sales  message.  It  may  be  the  shopping- guide  pro,  sprain  with  a 
direct  sales  pitch,  or  the  "reminder"  of  the  inst it uti opal-type  program.  Emphasis  on 
all  daytime  programming  has  been  informality  and  entertainment.  The  working  housewife 
does  not  have  to  continually  watch  her  set,  but  listening,  can  usually  tell  when 
action  she’d  like  to  see  is  about  to  come  up.  Smart  programmers  have  balanced  their 
schedules  with  "sight  and  sound." 

DAYTIME  PIONEER  —  DuMont  started  programming  in  November  1948  with  an  early  morning, 

7:45am,  to  late  afternoon  schedule.  Since  that  time,  their  approach 
has  constantly  changed  from  a  service  type  program  to  a  format  incorporating  enter¬ 
tainment  slanted  to  the  female  viewer.  Mainstays  of  the  daytime  schedule,  all  of  whom 
have  been  seen  since  1948,  are  "Rumpus  Room"  with  Johnny  Olsen  (sponsored  by  Premier 
Foods),  "OKay  Mother"  with  Dennis  James  (sponsored  by  Sterling  Drug)  and  Kathi  Norris’ 
"Your  Television  Shopper"  (sponsored  by  Saks -34th  and  moving  to  NBC  May  2).  The  first 
two  are  seen  on  the  network  while  the  department  store’s  program  is  local.  The  MC's 
of  these  shows  illustrate  the  importance  of  developing  personalities  who  can  carry 
a  show  and  keep  costs  down.  Each  program  has  its  own  sales  success  stories,  and  each 
appeals  to  a  different  segment  of  the  daytime  audience. 

In  the  Hooper  "all-hcme"  ratings  for  February-March,  WABD,  from  noon  to  2pm  re¬ 
ceived  a  2.2  rating.  On  WNBC  radio,  Mary  Margaret  McBride  was  rated  1.5  for  her  hour 
show. 

NETWORK  DAYTIME  --  Last  December  12th,  DuMont  introduced  "Matinee  Time"  (then  known 

as  "Shopper's  Matinee"),  a  two  hour  program  designed  to  allow  the 
affiliate  to  carry  a  daytime  show  at  a  very  low  cost.  Commander  Mortimer  Loewi,  net¬ 
work  director,  heading  up  the  plan,  placed  the  affiliate's  cost  at  a  figure  lower  than 
a  local  production  would  be  in  that  market.  10  participations,  later  changed  to  6, 
wore  available  to  local  advertisers  in  each  market  by  cut-ins  throughout  the  two  hours. 
Originally,  the  program  gave  tips  to  the  women  on  cooking,  shopping,  household  deco¬ 
ration  and  fulfilled  other  services.  After  three  months  of  network  operation  to  9 
cities,  affiliates  recommended  more  emphasis  on  entertainment.  They  felt  viewer 
appeal  could  be  heightened  with  the  addition  of  more  songs  and  interviews.  After  due 
study,  the  network  revamped  the  show,  changed  the  department  store  setting,  but  retain¬ 
ed  operator  Minnie  Jo  Curtis,  whose  informal  remarks  give  continuity  to  the  new  enter¬ 
tainment  format. 
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In  planning  ''Matinee  Time, "  the  network  took  into  account  the  hours  when  the 
housewife  finished  her  work  ( 10:30-11: 30am) ,  the  time  the  youngsters  and  teen-agers 
arrive  home  from  school  (3:30-^Pm)>  as  well  as  the  age  of  uhe  woman  in  the  home  at 
any  given  hour.  "Phil  Hanna  Sings"  with  emphasis  on  the  old  tunes,  appeals  to  the 
older  housewife.  The  popular  "Jive"  times  of  Gordon  Dillworth  are  aimed  at  the  younger 
housewife.  "Welcome  Mat"  with  disc-jockey  Bill  Williams  is  designed  for  the  teen-agers. 
The  entire  program  set-up  represents  an  attempt  at  balance  in  entertainment. 

PRODUCTION  --  In  order  to  facilitate  the  production  of  their  daytime  programming,  the 

network  devised  a  basic  "magazine"  system  of  storing  sets  in  their  main 
WABD  studio.  They  have  divided  the  studio  into  two  separate  "playing"  areas  with 
curtain  backdrops  for  each.  The  curtains  serve  as  a  background  for  set  pieces,  flats 
and  props  used  on  each  show.  Behind  the  curtains  are  stacked  the  sets  for  each  show, 
in  the  order  in  which  they  will  be  used.  Stacked  "magazine"  fashion,  they  permit 
quick  and  efficient  positioning  and  striking  of  sets. 

Production  costs  for  DuMont’s  daytime  programming  are  kept  low  with  little  re¬ 
hearsal  time  and  no  production  extras.  Total  cost  per  week  is  estimated  at  $10,000. 
Included  among  production  people  are:  the  program  supervisor  and  assistant,  three 
directors,  three  program  assistants,  three  camera  crews  and  three  stagehands.  Program 
assistants  give  timing  cues  and  assist  the  director  In  research  on  guests.  All  inter¬ 
view  subjects  are  cleared  with  the  program  director  before  the  program.  This  prevents 
any  legal  or  ethical  complications  which  might  arise  from  an  ad-lib  show. 

THE  SWITCH  TO  BASEBALL  -  "Matinee  Time"  departs  Friday  April  7>  and  the  Yankee  home 

baseball  games  will  be  telecast  starting  April  15.  The  two 
hour  afternoon  slot  remains  dark  until  that  date.  Reason  for  dropping  the  afternoon 
show  is  a  survey  of  outlying  stations  made  by  DuMont,  which  showed  the  stations  wanted 
to  pick  up  local  baseball  games.  But  the  station  feels  that  the  daytime  audience  it 
has  established  will  be  retained,  since  television  sports  remotes  have  become  so 
popular  with  the  women.  On  days  that  games  are  not  seen,  the  station  plans  some  form 
of  daytime  entertainment  fare.  Regular  daytime  schedule  will  return  in  the  fall. 

THE  OTHER  NETWORKS  --  The  New  York  City  stations  not  carrying  basesball  are  continuing 

their  daytime  activity.  CBS  goes  after  the  late  afternoon  audi¬ 
ence  with  "Homemaker's  Exchange,"  a  household  hint  show  with  Maggie  Young,  and  "Vanity 
Fair,"  women’s  interview-discussion  with  Dorothy  Doan.  Both  shows  have  carried  par¬ 
ticipations  with  great  success,  according  to  their  advertisers,  whose  "success  stories1' 
point  up  the  sales  impact  of  the  medium.  The  shows  are  networked,  with  the  advertiser 
able  to  reach  lh  cities  on  "Homemaker’s  Excahnge."  CBS  has  stuck  to  the  instructional 
type  show,  feeling  that  the  entertainment  element  is  present  in  enough  quantity  to 
satisfy  the  housewife.  Any  additions  to  the  present  formats  would  send  production 
costs  even  higher. 

Afternoon  programming  was  tried  by  NBC  last  spring  for  a  short  while  without 
success.  Now  the  network  announces  a  full  morning  line-up  starting  May  2nd.  Schedule 
includes  a  9:30am  sign  on  with  a  15  minute  interview  show,  a  cooking  show  from  9*^5  to 
10am  and  a  remote  audience-participation  from  10-11.  Kathi  Norris,  moving  from  DuMont 
in  what  is  reported  as  a  $100,000  per  year  deal,  will  be  seen  from  11-12  noon,  with 
b  .ions or  Saks-34th  retaining  the  first  half  hour.  Don  Goddard  and  15  minutes  of  news 
closes  the  morning  segment.  The  morning  schedule  for  NBC  allows  studio  facilities  to 
to  be  free  for  afternoon  rehearsals  of  other  live  shows,  a  problem  constantly  facing 
the  networks. 

Locally,  WJZ-TV  airs  "Market  Melodies"  and  "TV  Telephone  Game."  (See  Show  Review) 
Daytime  programming  has  been  a  source  of  profit  for  the  station,  and  they  point  to  TV  s 
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DAYTIME  PROGRAMMING  (Cont’d) 

unique  ability  to  do  a  straight  selling  Job  for  their  advertisers*  Taking  advantage 
of  the  situation,  they  are  adding  two  hours  daily  of  "Zeke  Manners,"  a  personality 
type  show  with  music,  news,  sports  results,  interviews, etc.  The  station’s  afternoon 
schedule  now  runs  from  12:30  to  ^>pm,  but  still  remains  dark  Mondays  and  Tuesdays. 

A  Study  of  the  New  York  City  program  schedules  for  March  1-7  195°  reveals  that 
daytime  programming  accounts  for  approximately  31$  of  total  programming  seen  in  New 
Yor.i .  For  our  observations,  noon  to  5:30pm  was  considered  daytime,  since  the  block  of 
children’s  programs  begins  near  that  time. 


DAYTIME  (In  Hours) 

NIGHT  TIME  (in  Hours) 

WJZ-TV 

n  i 

22i 

WCBS-TV 

39 

WABD 

22 

3&t 

WNBT 

so 

W0R-TV 

* 

39t 

WPIX 

.  lot 

39t 

Hours 

21k  Hours 

*  WOK-TV  has  20  hours  of  Telefax  news  per  week. 


THE  LOCAL  STATION  —  DuMont  network  director  Commander  Mortimer  Loewi  recently  took 

the  opportunity  to  study  network-affiliate  relationship  on  an 
3000  mile  cross-country  trip.  Some  of  his  observations  follow:  Out-of-town  stations 
must  go  into  daytime  programming,  in  order  to  make  money.  Television  gets  into  the 
home  and  reaches  the  "keeper  of  the  purse  strings,"  the  housewife.  Though  the  smallei 
station  cannot  bear  the  expense  of  live  studio  production  right  now,  the  step  will 
eventually  be  taken  with  support  of  the  local  advertiser.  Where  daytime  operation  has 
already  begun,  local  talent,  sometimes  inferior,  forms  the  backbone  of  the  Urogram 
structure.  Production  costs  are  negligible,  with  little  or  no  scenery  and  prop  ex¬ 
penses,  and  volunteer  talent. 

Loewi  feels  that  the  out-of-town  stations  are  selling  merchandise.  Most  commer¬ 
cials  are  done  live,  except  where  a  film  spot  is  furnished  the  local  dealer  by  the 
national  advertiser.  With  the  need  for  good  daytime  programming,  he  feels  the  affili¬ 
ates  should  be  furnished  with  syndicated  shows,  preferably  in  15  minute  segments, 
around  which  participations  can  be  sold. 

TIME  SALES  --  The  local  stations  are  putting  on  daytime  shows  and  relying  upon  the 

participations  of  local  advertisers  to  support  it.  And  most  of  the 
stations  report  their  operation  "doing  well"  or  "in  the  black."  Spots  vary  from  $12 
to  $k0  around  the  country,  and  sell  merchandise  that  has  never  moved  in  any  other 
media.  The  smaller  markets  (under  500,000)  have  been  restricted  to  the  participations 
of  the  local  advertiser,  since  the  national  advertiser  is  interested  in  greater  cover¬ 
age  for  his  advertising  dollar.  Complete  sale  of  a  program  is  the  exception  rather 
than  the  rule.  Most  of  the  daytime  programming  has  been  established  by  stations  in  the 
^  larger  (over  500,000)  markets,  and  in  some  cases  by  those  stations  in  the  single 
station  market,  who  by  the  unique  quality  of  their  position  can  sell  any  time  they 
have  available. 
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TEE  SINGLE  STATION  MARKET  --  KSD-TV  in  St.  Louis,  represents  what  can  happen  to  day¬ 
time  programming  in  a  single  station  market.  With  all 
their  night  time  sold  out  completely,  the  station  went  into  daytime  last  year.  Programs 
consisted  of  the  usual  household  demonstrations  and  shopper’s  hints.  A  short  time 
after  the  daytime  schedule  was  established,  the  station  was  completely  sold  out  from 
2:30pm  until  sign-off  some  nine  hours  later.  Over  half  the  station's  daytime  sponsors 
are  nationally  known.  With  the  time  selling  fast,  the  advertiser  took  any  daytime 
spot  he  could  get,  says  the  station  representative,  Free  and  Peters. 

LOS  ANGELES  DAYTIME  STATION  -  When  KFI-TV  in  Los  Angeles  went  on  the  air  in  October 

1943,  there  were  already  five  other  television  stations 
in  open  competition  in  the  Los  Angeles  area.The  station  had  no  network  affiliation, 
and  decided  against  competition  with  the  local  and  network  night  time  shows,  live  and 
kinescope!,  after  a  few  months  of  operation.  Only  non-competitive  time  was  daytime. 
With  a  "stable"  of  personalities  recruited  from  local  radio  and  motion  picture  ranks, 
the  station  took  to  the  air  from  noon  until  6pm.  Programs  offered  instructions  for 
shopping,  cooking,  interior  decoration,  bridge,  fashions  and  even  piano  playing.  90$ 
of  the  programming  was  live  studio,  with  film  filling  the  additional  time. 

Participations  were  offered  to  local  advertisers  at  $25  per,  and  done  live, 
usually  gave  the  sponsor  two  minutes  of  air  time.  Even  the  few  film  spots  available 
were  given  a  one-minute  live  lead-in.  Local  advertisers,  pleased  with  the  care  given 
them  and  the  tremendous  response  in  sales,  bought  out  every  available  spot  in  less 
than  a  year.  Six  monthe  ago,  the  station  extended  the  schedule  to  include  an  early 
morning  framework  of  programs  starting  at  9am.  Sponsor  activity  continues  to  flourish 
until  at  last  count  there  were  over  160  local  sponsors  buying  time.  Though  very  few 
national  sponsors  are  using  the  station,  latest  sale  by  Edward  Petry,  the  station’s 
representative,  of  23  spots  to  the  H.J.  Heinz  Company  indicates  that,  notice  is  being 
taken  of  the  station’s  effective  selling.  This  marks  the  food  company's  first  venture 
into  television  from  their  long-time  outdoor  display  campaign. 

With  the  success  of  daytime  programming  already  assured,  KFI-TV  has, this  past 
week,  started  night  time  operations.  Telecasts  of  the  Los  Angeles  baseball  team  have 
been  completely  sold  out  to  the  L.A.  Brewing  Company  and  Eaerson  Distributors.  In 
addition,  all  spots  have  been  sold,  on  a  seasonal  basis,  around  the  sports  remotes. 
When  the  team  is  not  at  home,  the  station  will  telecast  games  of  the  local  girl's 
softball  league.  Contracts  for  other  sporting  events  are  being  signed,  giving  the 
station  almost  12  viewing  hours  per  day. 

ADDENDA  --  Among  stations  actively  engaged  in  the  daytime  operation  are  WLW-T  in 

Cincinnati,  WBAP-TV  in  Fort  Worth  and  Cleveland’s  WEWS.  Titles  of  their 
programs  indicate  the  usual  household  demonstration  and  shopper's  hints  type  of  show. 
Special  disc-jockey  and  film  programs  are  slanted  to  the  teen-age  group  and  the  kids. 
WBAP-TV,  whose  studio  was  designed  for  any  and  all  types  of  programs,  recently  demon¬ 
strated  its  versatility.  At  an  exciting  point  in  the  daily  cowboy  story,  a  live  herd 
of  cattle  were  run  through  the  big,  ground-level  doors  and  out  the  opposite  side. 

WPTZ,  the  NBC  outlet  in  Philadelphia,  Joined  the  swing  to  daytime  on  March  20th. 
Their  new  schedule  puts  them  on  the  air  at  1:30pm,  with  continuous  operation  until 
11pm.  Much  of  the  afternoon  time,  featuring  "The  Handy  Man"  (formerly  on  WOR-TV), 

"The  Rhona  Lloyd  Show",  cooking  and  charm  programs,  has  been  sold.  The  station  Just 
completed  a  deal  for  200  film  features,  one  of  which  it  will  show  daily. 

CONCLUSION  --  Though  daytime  television  will  probably  never  enjoy  as  large  an  audience 

as  nighttime  programming,  indications  are  that  it  is  here  to  stay.  What 
part  it  will  play  in  the  over-all  television  success  story  will  be  interesting  to  see. 
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THIS  WEEK  --  DEBUTS,  HIGHLIGHTS,  CHANGES 

7:U5-8pm;  DEBUT  -  Alkali  Ike;  on  WCBS-TV  local;  Monday  and  Fri<2ay; 
western  comedy  with  ventriloquist  A1  Robinson  and  dummy  Alkali 
Ike,  the  Slim  Jackson  Quartet  &  girl  vocalist;  Producer  -  Barry 
Wood  CBS;  Director  -  Hal  Gerson  CBS. 

6:30-6:h5pm;  CHANGE  -  Easy  Does  It;  on  WNBT  local;  singer  Arthur 
Johnson  substitutes  while  Johmiy  Andrews  is  on  vacation;  with 
singer  Francey  Lane;  Producer  -  Alan  Handley  WNBT;  Directors  - 
Bill  Warwick  and  Ivan  Reiner  WNBT. 

9:3°-10:39pEG  HEPURN  -  Our  Town;  from  WNET  to  E&MW  Nets;  dramatic 
show  with  Burgess  Meredith,  Jean  Gillespie  &  Others  originally 
scheduled  for  "Lucky  Strike  Theater"  April  10  will  be  seen  at 
this  time;  cancellation  was  due  to  misunderstanding  between  NBC 
and  the  NABET  over  duties  of  technical  personnel;  Sponsor  -  Lucky 
Strike;  Agency  -  BBD&O;  Producer  -  Robert  Montgomery. 

6:45-7pm;  Monday  thru  Friday;  CHANGE  -  Jimmy  Powers  Show;  on 
WPIX  local;  program  of  sports’  news  with  the  Daily  News  columnist 
picks  up  sponsor  -  Howard  Clothes;  Agency  -  Peck;  Supervisor  - 
Arthur  Daly,  Peck. 

9:30-10pm;  one-time  only;  HIGHLIGHT  -  Come  Out  Fighting;  from 
WNBT  to  E&MW  Nets;  dramatic  show  with  prizefight  setting  stars 
Lee  Tracy;  Packager-Producer  -  Lou  Cowan;  Director  -  Martin  Ritt. 
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DEBUTS,  HIGHLIGHTS,  CHANGES  (Cont’d) 

Tue(l8)  -  W0R(Ch9)  7:30-8pm;  DEBUT  -  Bobby  Benson  &  The  Bar-B  Riders;  on  WOR-TV 

local;  features  western  stories  and  songs  with  Bobby  and  his 
friend  Windy  Wales;  Producer  -  Herb  Rice;  Directors  -  Bob  Novak 
and  Hal  Cranton;  Writers  -  Cranton  &  Pete  Dixon. 


Wed(19)  -  NBC(Ch4)  8:30-9pm;  one-time  only;  HIGHLIGHT  -  The  Pinky  Lee  Show;  from 

WNBT  to  E&MW  Nets;  on  film;  kinesc  at  KNBH  Hollywood;  comedy- 
variety  show  with  comic  Pinky  Lee. 

PlX(Chll)  8: 30-8 :45pm;  DEBUT  -  Rosalie  Allen  Show;  on  WPIX  local;  Tuesdays 
and  Wednesdays;  western  singer  8c  disc  Jockey  will  sing  hillbilly 
and  cowboy  tunes  with  guitar  accompaniment. 


Thu(20)  -  CBS(Ch2)  8-9pm;  CHANGE  -  The  Show  Goes  On;  from  WCBS-TY  to  E&MW  Nets; 

talent  show  with  MC  Robert  Q.  Lewis  picks  up  sponsor  for  first 
J  hour  -  Columbia  Records;  Agency  -  McCann-Erickson;  Supervisor 
Lee  Cooley,  McCann-Erickson. 


NBC(Ch4)  10:30-10 :45pm;  DEBUT  -  Continental  Cafe;  on  WNBT  local;  also  on 
7  other  stations;  filmed  version  of  British  television  variety 
show  with  Isabel  Begley  and  guests;  Sponsor  -  Conmar  Zippers; 
Agency  -  William  Weintraub;  Supervisor  -  George  Gannon,  Weintraub; 
Packager  -  Nasht  Associates;  Producer  -  John  Nasht. 


Fri(2l)  -  NBC(Ch4)  8:30-9pm;  CHANGE  -  The  Clock;  from  WNBT  to  E&MW  Nets;  every-other- 

Friday;  alternates  with  "Big  Story";  dramatic  mystery  picks  up 
sponsor  -  Emerson  Radio  &  Phonograph;  Agency  -  Foote,  Cone  and 
Belding;  Supervisor  -  Roger  Pryor,  FC&B;  Producer  -  Herbert  B. 
Swope  Jr  NBC;  Director  -  Laurence  Schwab  Jr  NBC. 

Sat(22)  -  NBC(Ch4)  10:30-10 :45pm;  CHANGE  -  Faye  Emerson  Show;  moves  from  WCBS-TV  to 

WNBT  and  2  Sta  E  Net;  also  2  kineBc;  interview  show  with  celeb¬ 
rity  guests;  Sponsor  -  Arnold  Bread;  Agency  -  Benton  &  Bowles; 
Director  -  Oliver  Barbour,  B&B. 


LAST  WEEK’S  TIME  CHANGES 

ABC  --  Marshall  Of  Gunsight  Pass  now  6:30-7pm  Saturday;  TV  Tot  's  Time  now  6: 15-6 :30pm 
Saturday  &  4: 15-4 :30pm  Sunday;  In  The  Morgan  Manor  now  4:30-5pm  Sunday;  The 
Ruggles  now  10-10 :30pm  Sunday. 

LAST  WEEK'S  ARRIVALS 

ABC  —  Buck  Rogers  debuted  from  WJZ-TV  to  18  Sta  E&MW  Nets;  7-7: 30pm  Saturdays;  live 
dramatized  series  based  on  the  adventures  of  the  interplanetary  adventurer; 
with  Kern  Dibbs,  Lou  Prentis,  Harry  Southern  &  Others;  Sponsor  -  Peter  Paul; 
Agency  -  Maxon;  Supervisor  -  Preston  Pumphrey,  Maxon;  Packager  -  MCA. 

Zeke  Manners  debuted  on  WJZ-TV  local;  3-5pm  Wednesday  thru  Saturday;  songs, 
chatter,  news,  etc  with  the  homespun  philosopher;  participations;  Packager  - 
Ted  Lloyd;  Director  -  Charles  Bishop. 

Mr.  Magic  (formerly  on  WPIX)  debuted  from  WJZ-TV  to  E&MW  Nets;  5-5: 15pm  Wed 
.  thru  Sat;  magician  Norman  Jensen  &  puppet  J.J.;  participations;  Packager  -  Vin- 
law;  Director  -  Jerry  Law,  Vinlaw. 
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LAST  WEEK’S  ARRIVALS  (Cont'd) 


CBS  - 


NBC  - 


WOE  - 


PIX  - 


April 


May  2 


May  U 


May  6 


-  Amalie  Magic  Theater  debuted  on  WCBS-TV  local;  magic  show  with  Burling  Hall; 
Sponsor  -  Amalie  Motor  Oil;  Agency  -  Hicks  &  Greist;  Supervisor  -  P.Krug,  H&G. 

What  ’ s  My  Lino  returned  from  WCBS-TV  to  E&MW  Nets;  9-9 : 30pm  every-other-Wed; 
panel  quiz  show  with  MC  John  Daly;  Sponsor  -  Stopette;  Agency-Earl  Ludgin,Chi. 

-  Horse  Pacing;  from  WNBT  to  E&MW  Nets;  3 : 30-^ :30pm  Wed  &  Sat;  feature  events  fia 
Jamaica,  Belmont  &  Aqueduct  with  commentary  by  Clem  McCarthy,  Sam  Penick  and 
Pay  Barrett;  Directors  -  Jack  Mills,  Jack  Dillon  NBC;  on  thru  July  29th. 

Stud’s  Place  returned  from  WNBQ  Chicago  to  E&MW  Nets;  3-8 :30pm  Thursdays;  situ¬ 
ation  comedy  set  in  restaurant  with  "Studs"  Terkel,  Eeverly  Younger  &  others; 
Producer  -  Ben  Park  WNBQ;  Director  -  Dan  Petrie  WNBQ. 

-  It  *  s  Smart  To  Be  Thr if ty  debuted  on  WOR-TV  local;  12:30-lpm  Wednesday  &  Friday; 
women’s  shopping  program  from  Macy's  8th  flocr  features  commentator  Barbara 
Welles  &  Macy  buyers;  Sponsor  -  Macy’s;  Agency  -  Grey;  Dir  -  Mende  Brown  WOE. 

Clubhouse  Quiz  debuted  on  WOE-TV  local;  15  minute  quiz  after  Dodger  home  games; 
Sponsor  -  Ehler's  Coffee;  Agency  -  Weiss  &  Geller;  Producer-Smie  Byfield,  W&G. 

Dodger  Baseball  debuted  on  WOR-TV  local;  home  games  with  commentary  by  Red  Bar¬ 
ber,  Connie  Desmond  &  Vince  Scully;  Sponsor  -  Schaefer  Beer;  Agency  -  BBD&O. 

Knot-Hole  Gang  debuted  on  WOR-TV  local;  pre-game  interviews  with  Happy  Felton 
&  guests;  Sponsor  -  Curtis  Candy;  Agency  -  C.L.  Miller. 

Telefax  News;  on  WOR-TV  local;  2-6 :30pm  Tue  thru  Fri;  expands  schedule  to  in¬ 
clude  11pm  to  midnight  edition,  Tuesday  thru  Friday. 

-  Night  Owl  Theater  debuted  on  WPIX  local;  11:15pm  to  midnight;  Mon,  Wed  &  Fri; 
late  evening  feature  films. 

Triple  Feature  Theater  debuted  on  WPIX  local;  7'*^5-9pm  Sundays;  three  films  of 
act lon-adventure ,  drama  and  comedy. 

FUTURES 

29  Milton  Berle-Pamon  Runyon  Marathon;  from  WNBT  to  29  Sta  E&MW  Nets;  12  Noon 
Saturday  to  tarn  Sunday;  repeat  of  drive  for  funds  for  the  Damon  Runyon 
Memorial  Fund  for  Cancer  Research  with  MC  Milton  Berle  &  celebrity  guests; 
Program  Supervisor  -  Irving  Gray;  Producer  -  William  Garden  NBC. 

Meet  Me  In  Manhattan  debuts  on  WNBT  local;  10 -11am  Monday  thru  Friday; 
audience-participation  show  from  Tavern -On-The-Grenn  in  Central  Park  fea¬ 
tures  games  &  quizzes  with  MC  Ed  Herlihy,  vocalist  Lee  Sullivan  &  celebrity 
guests;  Packager  -  WNBT;  Producer  -  Martin  Stone  Assoc;  Director  -  William 
Warwick  WNBT;  Waiter  -  Carl  Jampel. 

Stop  The  Music;  from  WJZ-TV  to  E&MW  Nets;  8-9pm  Thursdays;  variety-qu^z  with 
MC  Bert  Parks  renewed  by  sponsors  -  Admiral  (13  weeks);  Agency  -  Kudner; 

Old  Gold  (52  weeks);  Agency  -  Lennen  &  Mitchell. 

Jack  Carter  Show;  from  WNBQ  Chicago  to  E&MW  Nets;  Chicago  portion  of  "Satur¬ 
day  Night  Revue"  (departs  May  20)  picks  up  sponsor  for  6  weeks;  Sponsor  - 
Speidel;  Agency  -  Sullivan,  Stauffer,  Colwell  &  Bayles. 
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Briefs  From  The  Trade  And  General  Press 


TV  CIRCULATION  GREATER  THAN  MAGAZINES  —  In  an  address  "before  the  Pittsburgh  Adverti¬ 
sing  Club,  Pat  Weaver,  NBC-TV  VP,  said  that 

"Television's  circulation  now  surpasses  the  circulation  of  major  magazines  in  the  U.S.’ 
According  to  Weaver,  the  number  of  television  sets  available  in  major  markets  is  way 
ahead  of  any  magazine  circulation  in  the  same  market.  He  added  that  television  is  cur¬ 
rently  available  "in  three  out  of  every  five  families  in  the  nation. ”  Speaking  of  set 
circulation,  the  NBC  executives  said  that  cumulative  audience  habit  studies  showed  thaJ 
incdividual  ratings  range  from  one -half  to  one -third  of  the  actual  total  number  of 
people  who  regularly  watch  a  program.  (Television  Daily). 

5  &  6  YEAR  OLDS  WATCH  TV  FOUR  HOURS  DAILY  —  According  to  a  survey  made  by  the  United 

Parents  Associations,  youngsters  of  5  &  6 
with  access  to  television  sets  are  watching  video  programs  for  an  average  of  four 
hours  a  day.  The  preliminary  findings  were  based  on  the  first  605  replies  to  100,000 
questionaires  sent  to  parents  in  Manhattan,  Brooklyn,  Queens  and  the  Bronx.  As  a  re¬ 
sult  of  what  is  believed  to  be  the  first  survey  including  kindergarten  children,  the 
parents  group  reported  that  video  has  "an  adverse  effect  upon  a  small  but  significant 
number  of  children  watching  it."  Unfavorable  effects  on  recreation  and  eating  habits 
were  reported  among  the  lower  age  groups,  while  the  study  habits  of  older  age  levels 

were  affected . ».at  the  same  time,  results  of  a  Perth  Amboy  school  study  of  grades 

2  to  8,  showed  that  60$  of  the  pupils  preferred  television  to  books,  movies,  radio, 
and  comics.  NUMBER  OF  HOURS  GIVEN  TO  TV  BY  VARIOUS  AGE  GBOUPS: 

Age  5-6 . 4  hours  Age  9 . .  2|--3  hours 

7  . ,...2i  "  10 . 3  " 

8  . 3!  "  11-13 . 3  "  (NY  Times) 

TVA  -  SPG  ACTIVITY  --  Members  of  the  4A's  will  meet  on  April  19  In  order  to  press  for 

the  power  to  negotiate  wages  and  hours  for  the  entire  television 
talent  field.  Since  five  of  the  seven  4A  unions  are  supporting  the  Television  Authori¬ 
ty,  the  TVA  is  expected  to  get  the  go-ahead  signal  -  despite  the  fact  that  Hollywood’s 
Screen  Directors  Guild  refuses  to  join  In  the  proceedings. ... .Meanwhile,  last  week, 
the  staff  directors  of  KTLA  moved  en  masse  into  the  SDG  -  out  of  the  Radio  and  TV  Di¬ 
rectors  Guild,  The  same  move  was  previously  made  by  members  of  KTTV,  This  action  by 
KTLA  personnel  has  been  linked  to  the  influence  that  Paramount,  the  station's  owener, 
would  have  in  any  future  labor  negotiations  with  the  SDG.  (Variety) 

NBC  RESEARCH  REPORTS  8-9pm  SUNDAY  AS  MOST  POPULAR  —  More  people  view  television  from 

8 -9pm  Sunday  than  any  other  time, 

according  to  a  breakdown  by  NBC  research  of  the  latest  Hoopers.  The  average  for  the 
22  markets  covered  by  Hooper  was  7 8$  for  that  hour.  The  9-10pm  Sunday  slot  was  next, 
with  a  figure  of  75*7$  sets-in-use  average.  The  average  Monday  through  Friday  percen¬ 
tage  for  8 -9pm  was  third  with  74$. 

WTMJ  MILWAUKEE  DROPS  BASEBALL  AFTER  VIEWER  VOTE  --  Exhorbitant  fee  demanded  for  the 

TV  coverage  of  Brewer  baseball 

games,  coupled  with  a  viewer  vote  that  they  got  too  much  baseball  last  season  have 
convinced  WTMJ  operators  to  drop  the  sport  this  year.  They  had  planned  to  carry  a 
nominal  number  of  games  In  1950>  but  the  individual  game  fees  were  too  high. 

NAB  CONFERENCE  IN  CHICAGO  WILL  STRESS  TV  --  Station  operators  from  all  over  the  coun¬ 
try,  as  well  as  their  national  represen¬ 
tatives  and  other  industry  executives  are  gathering  In  Chicago  this  week,  where  the 
customary  stress  on  TV  will  prevail. 
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Guests  On  TV 

TALENT  SHOW SHEET  April  15  -  April  22  1950 

PROGRAM 

NET 

TIME 

GUESTS 

SATURDAY  APRIL  15 

Cavalcade  Of  Stare 

DuM 

9 -10pm 

J#  Carroll  Naish,  Clifford  Guest,  ventrilo¬ 
quist;  Kyle  MacDonnell 

Faye  Emerson  Show 

NBC 

10:30-10:^5 

Burgess  Meredith 

Hollywood  Screen  Test 

ABC 

7 :30-8pm 

Bert  Lytell,  lead;  Michael  Wager,  Ann  Sorg, 
Elizabeth  Brown,  tests 

Saturday  Night  Revue 

NBC 

8-10 :30pm 

Rudy  Vallee,  guest  MC;  Hamilton  Dancers, 
Billy  Williams  Quartet,  Dean  Martin  & 

Jerry  Lewis 

Kirkwood  &  Goodman  Show 

WOR 

7 : 30 -8pm 

Jules  Munshin 

Ken  Murray  Show 

CBS 

8 -9pm 

Ruby  Keeler,  Chester  Morris,  Gloria  Swan¬ 
son,  Earl  Nichols,  comic;  Bunny  Briggs, 
dancer;  A.H.  Van  Buren,  actor 

SUNDAY  APRIL  16 

Celebrity  Time 

CBS 

10-10 :30pm 

Ilka  Chase,  John  Daly,  Conrad  Nagel,  Janet 
Blair,  Morton  Downey;  Johnny  Coy 

Colgate  Theater 

NBC 

8 : 30 -9pm 

Double  Entry  by  John  G.  Fuller  &  Jack 
Bentkover;  with  Florence  Reed,  Robert 

Feyti,  Mary  K.  Wells;  John  Drew  Devereaux 

Goodyear -Whiteman  Rexme 

ABC 

7-7 :30pm 

Patrice  Munsel,  Earl  Wrrightson 

Leave  It  To  The  Girls 

NBC 

7-7 :30pm 

Martha  Scott,  Harriet  Van  Horne,  Faye 
Emerson,  John  K.  McCaff ery 

Philco  Playhouse 

NBC 

9 -10pm 

The  End  Is  Known  by  Geoffrey  Holiday  Hall; 

adapted  by  Joseph  Lias;  with  Kent  Smith, 


Warren  Stevens,  Adelaide  KLein,  Anna  Minot, 
Jack  Warden,  Bernie  Hoffman,  Phil  Kenneally 
A1  Patterson,  Richard  Goode 


Say  It  With  Acting 

NBC 

5-5  -30pm 

Velvet  Glove  vs  As  You  Like  It 

Starlight  Theater 

CBS 

7-7 :30pm 

The  M,P.  And  The  Mouse  by  John  Eorne  Bums; 

adapted  by  Hoisted  Welles;  with  William 
Prince,  Susan  Douglas,  Peter  Fernandez, 

Jane  Middleton 

Supper  Club 

NBC 

8-8 :30pm 

Morey  Amsterdam 

This  Is  Show  Business 

CBS 

7: 30 -8pm 

Beatrice  Lillie,  guest  panelist;  Patricia 

Morrison,  Peter  Donald,  Skitch  Henderson 
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TALENT  SHOWSHEET  (Continued) 


PROGRAM 


Toast  Of  The  Town 


Chevrolet  Tele -Theater 

Godfrey1 e  Talent  Scouts 

Lights  Out 

Mohawk  Showroom 

OKay  Mother 

Silver  Theater 
(on  film) 

Studio  One 

Vanity  Fair 
Who  Said  That 


Cavalcade  Of  Bands 

Elolse  Salutes  The  Stars 

Ed  Wynn 
OKay  Mother 

Vanity  Fair 

ROSS  REPORTS 


NET 

TIME 

GUESTS 

SUNBAY  APRIL  16 

CBS 

8 -9pm 

Phil  Baker,  Arther  Treacher,  Ward  Wilson, 
Juanita  Hall,  Sheila  Bond,  Jan  August; 

Merry  Mutes,  pantomimists;  Gene  Jimae, 
child  harmonicast;  Jose  Bubal,  singer 

MONBAY  APRIL  17 

NBC 

8-8 :30pm 

The  Bone  For  The  Shadow  by  Marsha  Harris; 

with  John  Loder,  Flora  Campbell,  Roberta 
Jonay,  James  Noble,  Florence  Thompklns, 
Victor  Sutherland 

CBS 

8  .*30 -9pm 

Mario  Lalli,  tenor;  Terry  Giorgian,  soprano* 
The  Four  Dukes,  male  vocal  quartet;  Jerome 
Verme,  pianist 

NBC 

9-9 :30pm 

A  Toast  To  Sgt.  Farnsworth  by  Harry  Muheim; 

with  Roes  Martin,  Ban  Morgan,  Bill  Terry, 
Billy  Nevard,  Earl  Dawson,  Wm.  Bar rid, 
Heyvood  Hale  Broun,  John  Marley 

NBC 

7:30-7:45 

Penny  the  Horse 

DuM 

1-1 :30pm 

Mrs.  Gean  Raeburn,  wife  of  disc  jockey 

CBS 

8-8 :30pm 

Double  Feature  by  Irene  Winston;  with  Bon 
Before,  Diana  Iynn,  Russell  Hicks,  Tom 
Conway 

CBS 

10 -11pm 

Torrents  Of  Spring  by  Ivan  Turgenev;  adapt- 

ed  by  Joseph  Lies;  with  John  Baragrey, 

Louise  Allbritton,  Ann  Italiano,  Kurt  Hatch 
Mira  Goldina,  George  Englund,  Stephan 
Schnabel,  Howard  Caine 

CBS 

4 : 30 -5pm 

Jean  Schick  Grossman,  Play  School  Assoc. 

NBC 

10 :30-llpm 

Sen.  Margaret  Chase  Smith,  H.  Allen  Smith 

TUESBAY  APRIL  18 

BuM 

9 -10pm 

Blue  Barron,  Jean  Merrill,  singer;  Lucienne 
&  Ashour,  dancers 

DuM 

7:30-7:45 

Gloria  Swanson,  Victor  Hammer 

CBS 

9-9 :30pm 

Della  &  Andy  Russell,  Andy  Devine 

BuM 

1-1 :30pm 

Jane  Derby,  designer 

CBS 

4 :30-5pm 

Dfc,  George  Gallup 
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TALENT  SHOW SHEET  (Cont'd) 


PROGRAM_ NET  TIME 


GUESTS 


TUESDAY  APRIL  l8 


Suspense 

CBS 

9:30-10 

Murder  At  The  MardI  Gras  "by  Robert  Arthur 

&  David  Kogan;  adapted  by  Charles  Robinser 
with  Tom  Drake,  Mary  Sinclair,  George 
Reeves 

Texaco 

NBC 

8 -9pm 

William  Bendix,  Mit£i  Green,  Romo  Vincent, 
singer 

WEDNESDAY  APRIL  19 

At  Home  Show 

CBS 

7 :45-8pm 

Priscilla  Gillette,  singer 

Dinner  At  Sardi’s 

WOE 

7 : 30 -8pm 

Gloria  Swanson,  Vicki  Cummings 

Godfrey  &  Friends 

CBS 

8 -9pm 

Ingeborg  Nordquist,  singer;  Frank  Gamboni, 
singer 

Kraft  Theater 

NBC 

9 -10pm 

Make  Way  For  Lucia  by  E.F.  Benson;  adapted 

by  Howard  Lindsay;  with  Doris  Dalton, 
Geoffrey  Lumb,  Phillipa  Bevans,  Leslie 
Barrie,  Reginald  Mason,  Kay  Strozzi 

Mohawk  Showroom 

NBC 

7:30-7:45 

Juanita  Hall 

Toni  Twin  Time 

CBS 

9-9 :30pm 

Carl  Reiner,  comic 

Vanity  Fair 

CBS 

4  .*30 -5pm 

Gilbert  Phillips,  Travel  Ager.*',  Mary  Frost 
Mabon,  Travel  Editor 

THURSDAY  APRIL  20 

OKay  Mother 

DuM 

1-1 :30pm 

Madame  Majeska,  designer 

Vanity  Fair 

CBS 

4 : 30 -5pm 

Lois  Fisher,  authoress;  Janet  Tanner, 
sewing  authority 

Wendy  Barrie 

NBC 

7:30-7:45 

Jack  Whiting,  composer 

Alan  Young 

CBS 

9-9 :30pm 

Marilyn  Maxwell 

FRIDAY  APRIL  21 

Ford  Theater 

CBS 

9 -10pm 

The  School  For  Scandal  by  Richard  Britsley 

Sheridan;  adapted  by  Nancy  Moore;  with 
ILeueen  McGrath,  Ian  Keith,  Francis  Compton 
Richard  Waring,  Ernest  Cossart 

OKay  Mother 

DuM 

1-1 :30pm 

Gerry  Murray,  Roller  Derby  Star 

Twenty  Questions 

WOR 

8 -8 :30pm 

Wilbur  Shaw,  race  driver 

Vanity  Fair 

CBS 

4 : 30 -5pm 

Milton  Hopkins,  Science  Editor 
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WEEKLY  SHOW  REVIEW 


(This  weekly  feature  is  designed  to  serve  as  a  clearing  house  for  production  tech¬ 
niques  which  have  made  those  shows  which  we  review  outstanding  in  their  categories*) 


#18  -  "EASY  DOES  IT" 


DATE  REVIEWED  -  Wednesday  April  12  —  6:30-6:55pm  -  on  WNBT  local  (seen  Mon  thru  Fri) 


PRODUCER  -  Alan  Handley  WNBT 
DIRECTORS  -  Bill  Warwick  WNBT 
Ivan  Reiner  WNBT 

CAST  -  Franc ey  Lane,  Johnny  Andrews  & 


MUSIC  -  Nicky  Tagge 
COSTUMES  -  Rose  Bogdanoff  NBC 
RATING  -  Pulse  Multiweekly  for 
Occasional  Guests 


March  5.8 


"They  ain't  got  a  barrel  of  money."  This  paraphrase  on  the  first  line  of  the 
show's  theme  song  is  a  story  in  itself  even  without  additional  lines.  For  "Easy  Does 
It"  represents  a  program  built  by  a  local  station  on  a  very  small  budget  to  allow 
participations  for  the  advertiser  at  a  low  cost.  ($267  per) 

Especially  during  the  6-7pm  time  segment,  WNBT  has  had  to  program  wisely  to  re¬ 
flect  the  quality  of  a  network  show.  New  York  audiences  have  come  to  expect  it  of  a 
local  network  outlet.  First  half-hour  of  the  segment  is  devoted  to  "Children's  Thea¬ 
ter"  (films)  three  days  per  week,  and  "Gobo's  Circus"  (sponsored  by  Welch  Candy)  on 
Tuesdays,  "Friendship  Ranch"  (sponsored  by  Burry  Biscuits)  on  Thursdays.  That  the 
kids  "own"  the  television  sets  at  this  hour  is  now  accepted  fact.  But  it  posed  a 
problem  for  WNBT  who  had  to  build  a  program  for  participations,  meaning  any  and  all 
types  of  products,  in  its  remaining  half-hour.  (6:30-7pm) 

The  decision  was  music  -  songs  by  a  girl  and  boy  who  could  act  and  could 
also  double  on  the  piano  or  other  instrument,  Johnny  Andrews,  with  a  background  of 
singing,  playing  the  piano,  and  MC-ing,  was  an  easy  choice.  But  it  took  a  greater 
amount  of  auditioning  of  five  females  (one  of  whom  sang,  played  the  piano  and  harp) 
to  convince  producer  Alan  Handley  and  staff  that  Francey  Lane,  former  vocalist  with 
name  bands,  was  "the  girl," 

Wednesday's  program  showed  the  usual  smoothness  and  warmth  of  the  Lane -Andrews 
combination,  and  brought  home  the  entertainment  plus  punch  of  the  25  minute  musical's 
production.  Evening's  theme  was  built  around  school  days,  and  included  a  young  guest, 
with  scene  set  in  segnent  of  a  schoolroom.  Songs  and  dialogue  supported  the  theme, 
and  the  two  principals  were  appropriately  costumed.  Props,  including  a  live,  white 
mouse,  were  typical  and  pointed  up  the  production  Pagination  used  on  the  show.  Move¬ 
ment  and  camera  work  rounded  out  the  production,  giving  it  variety  and  a  light,  in¬ 
formal  pace.  The  vocal  lead-ins  to  the  commercials  pleasantly  prepared  the  viewer 
for  what  was  to  come. 

PRODUCTION  POLICY  -  'Easy  Does  It"  boasts  none  of  the  sophistication  or  elaborate  pro¬ 
duction  that  might  be  found  in  a  high-budget  musical.  Francey  and 
Johnny  are  not  sophisticated  people,  and  the  estimated  $1000  per  week  budget  dictates 
production  imagination.  Basic  aim  of  the  show  and  its  staff  is  to  exude  a  warmth  and 
charm  which  will  bring  them  into  the  viewer's  home  daily,  and  at  the  same  time  send 
the  viewer  shopping  for  the  products  the  show  advertises.  There  is  no  compromise  on 
the  visual  or  aural,  the  camera  shots  and  songs  are  planned  with  a  total  pleasing 
result  in  mind.  Any  production  trick  or  technique  which  might  add  to  the  show  is 
always  tried,  with  an  attitude  of  "pioneering"  prevailing. 
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EASY  DOES  IT  (Cont'd) 


F03MAT  -  When  the  program  first  started,  guest  dancers  and  personalities  were  used 
on  almost  every  show.  Handley  felt  their  presence  would  give  some  relief 
the  straight  musical  format,  and  allow  Francey  and  Johnny  to  catch  their  breaths.  The 
trend  is  now  away  from  the  guest  spot  since  audience  reaction  indicates  the  "talk 
spot”  gives  a  possible  feeling  of  intrusion,  and  loses  audience  interest.  Claiming 
no  set  format,  the  producer  builds  the  show  around  an  event,  a  holiday  or  person,  and 
has  recently  innovated  a  ’’story  book"  dramatization  with  songs.  Other  days*  shows 
have  been  built  around  famous  paintings  as  well  as  "mobiles"  --  the  modem  expression 
of  sculpture  in  wire  and  metal. 

AUDIENCE  -  Fan  letters  indicate  adults  as  well  as  children  in  the  viewing  audience, 

but  the  station  has  no  indication  of  which  predominates  in  what  proportion. 
Coming  into  the  home  at  the  family  hour,  much  caution  is  taken  in  the  choice  of  pro¬ 
gram  material.  The  usual  love  songs  are  never  resolved,  but  lead  into  another  phase 
of  the  story  line.  The  younger  audience  is  also  considered  when  a  fairy  tale  is  used. 
Example  -  "Beauty  and  the  Beast"  featured  a  jolly,  well-mannered  "beast"  instead  of 
the  usual  bizarre,  possibly  frightening  character. 

PRODUCTION  -  Theme  ideas  for  a  show  are  usually  discussed  a  few  days  in  advance  by 

Producer  Handley,  his  cast  and  staff.  After  consulting  with  Johnny,  who 
claims  knowledge  of  5,000  songs,  and  Francey,  the  numbers  are  chosen.  No  written  dia¬ 
logue  is  used  on  the  show,  but  Handley  does  write  lead  lines  for  each  individual  seg¬ 
ment  between  the  commercials.  Rehearsals  include  dry  from  10-11 :30am  and  camera  from 
11:30am  to  1pm.  Morning  rehearsals  are  the  rule  since  studio  facilities  are  limited 
in  the  afternoon.  If  a  show  is  more  complicated  than  usual  an  hour  dry  rehearsal  is 
held  before  air  time. 

The  show's  weekly  budget  includes  talent,  producer,  props,  scenery,  music  and 
costumes,  as  well  as  other  extras,  which  are  kept  to  a  minimum.  On  a  pre-Christmas 
remote  televised  from  the  Rockefeller  Plaza  ice-skating  rink,  $100  extra  was  spent  for 
follow  spots  and  other  lights.  Since  there  are  cable  outlets  at  the  rink,  and  the 
studio  was  not  used,  cost  for  the  remote  was  only  slightly  more  than  the  studio  show. 
Actually,  the  program  uses  three  or  more  different  studios  per  week,  at  106th  Street 
and  downtown,  because  it  holds  a  low  production  priority.  Costumes  are  selected  from 
stock,  and  sets  are  "scrounged"  from  other  shows.  Music  is  handled  daily  by  Nicky 
Tagge  on  the  piano  and  organ.  He  sometimes  doubles  as  an  actor.  When  the  budget  allows 
(usually  after  a  week  of  no  guests),  an  instrumental  trio  is  used  to  supplement  the 
piano  and  organ. 

SPECIAL  EFFECTS  -  Handley  has  developed  low  cost  production  tricks  which  give  the  show 

an  added  flavor.  In  the  story  book  sequences, he  uses  a  super-impo¬ 
sition  effect,  which  he  claims  is  most  effective.  One  camera  is  focused  on  a  piece 
of  art  work  which  serves  as  background  for  the  costumed  people  picked  up  by  another 
camera.  Utilizing  this  effect,  the  show  has  presented  everything  from  a  shipwreck  at 
sea,  to  a  ballet  scene  from  a  Degas  painting,  to  a  trip  to  Mars. 

For  a  show  which  required  a  pond,  Handley  built  up  the  edges  of  a  large  mirror 
with  modeling  clay  to  a  height  of  an  inch  or  so,  covered  the  clay  with  grass  mats  and 
filled  the  mirror  portion  with  water.  Ripples  were  added  with  an  electric  fan.  With 
the  depth  of  the  water  at  one  inch,  the  crew  had  to  find  3/4  inch  high  goldfish.  Same 
type  of  pond  was  later  used  by  "Voice  of  Firestone"  and  NBC  Opera's  "Madam  Butterfly." 

COMMERCIALS  -  There  are  4  participating  sponsors  in  each  25  minute  show.  Most  commer¬ 
cials  are  film,  and  the  one  minute  permits  change  of  costume  and  camera 

transitions.  There  is  never  a  sharp  break  to  a  commercial, . each  spot  has  a  10 

second  vocal  lead-in  by  Francey  &  Johnny.  Present  participations  are:  Swanson  Chicken, 
Celanese,  RCA-Victor,  A&P,  Pall  Mall,  NY  Telephone,  B. Altman  &  Nash. 
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NYC  OPERATION  (Cont’d) 


WNHT 


Between  20  and  2 5$  of  the  station’s  total  air  time  is  channeled  locally.  The 
late  evening  "News  Review"  fi.’tm,  "Yesterday’s  Newsreel,"  and  "Children’s  Theater" 
are  among  the  few  local  suetainers,  while  local  commercials  include  "Horn  and  Eardart 
Children's  Hour,"  "Say  It  Wit£t  Acting,"  "Talent  Search,"  "Friendship  Ranch"  and  some 
eight  other  programs*  All  these  represent  Class  B  or  C  time  -  early  Sunday  morning 
or  the  6 -7pm  slot. 

The  station  pays  for  t'ne  use  of  the  network's  facilities,  hut  has  its  own  pro¬ 
gram  and  sales  department.  S.taff  includes  one  production  supervisor,  three  directors 
and  news,  promotion  and  public  relations  people.  The  station  is  striving  to  increase 
Its  importance  in  th©  N6W  York  City  operation  by  offering  low  cost  programming  to  its 
clients.  Latest  mov©  is  a  full  morning  schedule,  9-3^^  to  12:15pm,  starting  in  May. 
Limited  studio  facilities  e.s  well  as  the  afternoon  baseball  schedule  on  other  stations 
has  influenced  the  morning  move.  A  10-liam  remote  audience  participation  will  be  sold 
on  a  quarter  hour  basis  since  station  executives  feel  that  part icipat ion  programs 
(seen  before  and  after  the*  remote)  should  not  run  concurrently  in  daytime  programming. 
Production  responsibility  for  the  program  has  been  given  to  an  outside  producer, 

Martin  Stone  Associates.  WNBT,  not  yet  staffed  to  handle  an  extended  schedule,  says 
the  move  will  be  less  expensive  than  adding  more  people  to  the  staff. 

To  achieve  network'  standards  of  programming  on  a  small  budget,  the  station  is 
depending  upon  personalities  to  carry  the  weight  of  the  production  on  their  shoulders. 
Already  developed  are  "Oobo’s  Circus"  and  "Easy  Does  It."  Concentration  is  on  the 
format  which  needs  litt'le  camera  rehearsal  and  a  minimum  of  support  by  sets  and  cos¬ 
tumes.  Don  Norman,  act;'ing  station  manager,  feels  that  production  and  talent  will  be 

the  deciding  factors  ifm.  the  success  of  a  local  operation. 

>  i 

John  Reber,  pro^^ram  director,  has  worked  hand-in-hand  with  the  station’s  sales 
department  in  developing  a  plan  to  encourage  the  local  retailer  into  television.  He 
and  his  staff  feel  thc,t  some  clients  have  been  scared  out  of  television  by  people 
who  do  not  know  the  Jfl^imit  and  the  scope  of  the  medium,  resulting  in  "improper  handling 
of  a  product*" 

The  WNET  8ale*j  Department,  receiving  inquiries  from  an  agency,  analyze,  in  terms 
of  the  product,,  wha* segment  of  the  audience  is  to  be  hit,  what  that  audience  is  view¬ 
ing  and  then  SUggoflf  ts  the  best  availability  in  the  WNET  schedule.  The  production 
staff  has  worked  o\  ;t  and  suggested  ways  and  means  of  handling  the  product  on  the  air. 
Liasion  between  pr<  pgr$m  and  sales  as  well  as  cooperation  with  client  and  agency  can 
mean  a  successful  'sales  campaign. 

The  station  foresees  great  possibilities  for  department  store  merchandising  as 
an  effective  sell  4ng  plan.  "Kathi  Norris,"  moving  from  DuMont  May  2  and  sponsored  by 
Saks-3kth,  is  it/  g  initial  venture.  Though  the  direct  sale  and  merchandising  ideas 
will  not  be  carr  led  over  to  night  time,  WNBT  feels  that  daytime's  low  cost  production 
techniques  may  b  je  applied  to  later  shows. 

A  local  n>  ewsreel  for  the  station  is  ruled  out  by  the  dearth  of  big,  local  news 
stories  and  thq  f  expense  involved  in  film.  But  possibilities  for  the  remote  dramatic 
program  such  a<  j  1 act,  year’s  series,  "City  At  Midnight,"  are  great,  says  the  staff. 

They  can  be  prf  pduced  at  a  low  cost  and  are  an  effective  form  of  programming. 
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THE  NEW  YORK  CITY  OPERATION 


THE  NETWORK  OUTLET  AND  THE  INDEPENDENT  -  ONE  AIM,  TWO  APPROACHES 


New  York’s  network  outlets  and  the  city’s  independent  operations  have  one  "basic 
thing  in  common  —  the  largest  market  in  the  country.  Their  approach  to  that  market 
is  of  necessity  on  different  tangents. 

The  network  outlets,  (WCBS-TV,  WNBT,  WABD,  WJZ-TV)  although  they  originate  and 
carry  most  of  their  network's  shows,  are  actually  entrusted  with  only  daytime  or  margi¬ 
nal  time  for  the.r  own  programming.  And  their  local  programs  must  stand  comparison 
with  the  network  shows  which  precede  or  follow  them,  even  though  they  are  produced  on 
a  local  "budget. 

The  independents  (WOR-TV,  WPIX)  must  not  only  compete  with  the  network  outlets 
in  daytime  and  marginal  time,  "but  must  also  program  in  the  face  of  network  A  time  com¬ 
petition.  To  meet  this  strong  opposition,  they  have  been  forced  to  develop  distinc¬ 
tive  programming , appealing  to  specialized  audiences  -  primarily  with  sports  remotes, 
films  and  public  service. 

Here  they  have  had  the  advantage  over  network  outlets  by  virtue  of  the  greater 
amount  of  time  at  their  disposal.  Their  potential  revenue  is  also  greater  than  the 
network  outlets  since  they  realize  100$  on  time  sales  whereas  the  network  outlets  get 
only  a  fraction  of  their  rate  card  in  time  claimed  by  the  network.  Compensating 
factor  is  that  the  network  outlets  are  not  saddled  with  the  production  costs  during 
network  time. 

Since  New  York  City  represents  24$  of  the  total  set  ownership  (NBC  Research  - 
March  l),  it  is  the  most  significant  area  of  competition  for  the  advertiser's  dollar. 
The  networks,  aware  of  the  growing  importance  of  the  local  outlet,  have  started  the 
wheels  moving  toward  strengthening  their  position.  Ted  Cott,  schooled  in  indepen¬ 
dents'  aggressiveness,  has  recently  been  appointed  station  manager  of  WNBT,  WNBC  and 
WNBC-FM.  WCBS-TV  will  get  its  own  new  manager,  Richard  Swift,  within  the  next  few 
weeks.  Almost  all  the  stations  are  deep  in  plans  for  local,  daytime  programming.  (See 
April  9-15  issue). 

When  Ted  Cott  assumes  his  duties  April  20th,  he  will  bring  to  WNBT  a  variation 
of  the  independents'  theme.  He  envisions  a  community  station,  which  can  be  "as  good 
as  its  ability  to  reflect  the  community."  It  can  be  of  service,  utilizing  television's 
advantages  of  the  visual  for  information  and  education.  But  while  it  is  busy  develop¬ 
ing  its  own  personality,  the  local  outlet  must  work  hand-in-hand  with  the  network, 
each  supplementing  the  other.  Cott  adds:  "It’s  an  irrestible  combination." 

The  station,  to  get  the  retailer's  dollar,  must  give  him  the  support  and  cooper¬ 
ation  that  he  wants  in  promoting  his  advertising.  Cott's  plan  is  to  build  a  creative 
department  which  can  act  quickly,  service  the  local  retailer  and  his  agency  with 
ideas.  If  advisable,  they  will  "build  from  the  commercial  out."  (Daytime  programming 
has  prospered  with  the  commercial  format). 

Television  has  not  yet  developed  its  own  local  personalities  (a  la  Mary  Margaret 
McBride,  Martin  Block,  Rayburn  &  Finch)  who  will  build  up  a  loyal  following,  says 
Cott.  This  local  popularity  can  be  an  incentive  to  draw  the  national  advertiser  into 
the  local  picture. 
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WNBT 


Between  20  and  2 5$  of  the  station’s  total  air  time  is  channeled  locally.  The 
late  evening  "News  Review"  film,  "Yesterday’s  Newsreel,"  and  "Children's  Theater" 
are  among  the  few  local  sustainers,  while  local  commercials  include  "Horn  and  Eardart 
Children’s  Hour,"  "Say  It  With  Acting,'*  "Talent  Search,"  "Friendship  Ranch"  and  some 
eight  other  programs.  All  these  represent  Class  B  or  C  time  -  early  Sunday  morning 
or  the  6 -7pm  slot. 

The  station  pays  for  the  use  of  the  network’s  facilities,  hut  has  its  own  pro¬ 
gram  and  sales  department.  Staff  includes  one  production  supervisor,  three  directors 
and  news,  promotion  and  public  relations  people.  The  station  is  striving  to  increase 
its  Importance  in  the  New  York  City  operation  by  offering  low  cost  programming  to  its 
clients.  Latest  move  is  a  full  morning  schedule,  9:30am  to  12:15pm,  starting  in  May. 
Limited  studio  facilities  as  well  as  the  afternoon  baseball  schedule  on  other  stations 
has  influenced  the  morning  move.  A  10-llam  remote  audience  participation  will  be  sold 
on  a  quarter  hour  basis  since  station  executives  feel  that  participation  programs 
(seen  before  and  after  the  remote)  should  not  run  concurrently  in  daytime  programming. 
Production  responsibility  for  the  program  has  been  given  to  an  outside  producer, 

Martin  Stone  Associates.  WNBT,  not  yet  staffed  to  handle  an  extended  schedule,  says 
the  move  will  be  less  expensive  than  adding  more  people  to  the  staff. 

To  achieve  network  standards  of  programing  on  a  small  budget,  the  station  is 
depending  upon  personalities  to  carry  the  weight  of  the  production  on  their  shoulders. 
Already  developed  are  "Gobo's  Circus"  and  "Easy  Does  It."  Concentration  is  on  the 
format  which  needs  little  camera  rehearsal  and  a  minimum  of  support  by  sets  and  cos¬ 
tumes.  Don  Norman,  acting  station  manager,  feels  that  production  and  talent  will  be 
the  deciding  factors  in  the  success  of  a  local  operation. 

John  Reber,  program  director,  has  worked  hand-in-hand  with  the  station's  sales 
department  In  developing  a  plan  to  encourage  the  local  retailer  into  television.  He 
and  his  staff  feel  that  some  clients  have  been  scared  out  of  television  by  people 
who  do  not  know  the  limit  and  the  scope  of  the  medium,  resulting  in  "improper  handling 
of  a  product • " 

The  WNBT  Sales  Department,  receiving  Inquiries  from  an  agency,  analyze,  in  terms 
of  the  product,  what  segment  of  the  audience  is  to  be  hit,  what  that  audience  is  view-* 
ing  and  then  suggests  the  best  availability  in  the  WNBT  schedule.  The  production 
staff  has  worked  out  and  suggested  ways  and  means  of  handling  the  product  on  the  air. 
Liasion  between  progr§m  and  sales  as  well  as  cooperation  with  client  and  agency  can 
mean  a  successful  sales  campaign. 

The  station  foresees  great  possibilities  for  department  store  merchandising  as 
an  effective  selling  plan.  "Kathi  Norris,"  moving  from  DuMont  May  2  and  sponsored  by 
Saks-3^th,  is  its  initial  venture.  Though  the  direct  sale  and  merchandising  ideas 
will  not  be  carried  over  to  night  time,  WNBT  feels  that  daytime's  low  cost  production 
techniques  may  be  applied  to  later  shows. 

A  local  newsreel  for  the  station  Is  ruled  out  by  the  dearth  of  big,  local  news 
stories  and  the  expense  involved  in  film.  But  possibilities  for  the  remote  dramatic 
program  such  as  last  year's  series,  "City  At  Midnight,"  are  great,  says  the  staff. 

They  can  be  produced  at  a  low  cost  and  are  an  effective  form  of  programming. 
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WCBS-TV 


This  station  is  more  integrated  into  the  network  operation  than  WNBT,  but  the 
initial  demarcation  will  soon  be  made  when  Richard  Swift  adds  WCBS-TV  to  his  WCBS 
and  WCBS-FM  responsibilities.  The  network  outlet,  like  other  local  outlets,  has  had 
to  "showcase"  the  network  shows,  and  has  been  alloted  the  remaining  time.  They  have 
relied  upon  low  cost  programs  with  participations  to  make  the  local  time  pay. 

r  "Blues  By  Bargy, "  "Bob  Howard"  and  "Paul  Arnold"  as  well  as  films  carry  partici¬ 

pations.  The  late  evening  segnents,  after  11pm,  have  become  an  important  local  time 
spot.  Local  advertisers  count  on  carry-over  from  high-rated  network  shows  for  their 
audience.  In  this  category  are:  "Rendevous,"  "Bamboo,"  "The  Great  Volta"  and  the 
"Warren  Hull  Show." 

There  is  no  separate  production  staff  for  the  station, and  network  directors  are 
assigned  to  the  local  shows.  Facilities  are  charged  against  the  local  station  with 
its  financial  position  determined  by  the  simple  equation  "income  vs.  overhead."  When 
local  daytime  programs  are  begun,  ("Vanity  Fair"  &  "Homemaker's  Exchange"  are  net¬ 
worked)  a  separate  program  staff  will  be  set  up. 

Last  summer,  WCBS-TV  carried  the  daytime  ball  games  of  the  Dodgers.  Night 
games  were  telecast  by  WATV  and  WOR-TV,  because  of  time  priority  of  network  sponsors. 
Concentrating  on  their  network  operation,  they  did  not  bid  for  the  ball  games  this 
season.  The  network  has  committments  with  its  affiliates  for  a  definite  number  of 
hours  per  month,  running  up  to  80  for  some  stations.  Because  of  these  responsibilities 
and  the  economic  pressure  involved,  no  great  stimulus  has  been  given  to  the  local 
outlet  operation. 


WJZ-TV 


When  they  began  their  operation  in  August  of  19^+8 ,  WJZ-TV  had  a  seven  day 
program  schedule,  but, after  a  year  of  operation, decided  it  was  economically  unsound. 

In  order  to  tighten  up  on  the  purse  strings,  they  cut  back  their  schedule  remaining 
dark  on  Monday  and  Tuesdays.  Much  money  had  been  spent  by  the  network  on  their 
facilities,  and  they  were  carrying  some  heavily  budgeted  sustaining  shows,  which  were 
then  dropped.  In  an  announcement  this  week,  ABC  reported  their  first  period  of  gains 
occurred  during  the  first  quarter  of  1950  >  and  that  WJZ-TV  was  expected  to  be  in  the 
black  by  the  end  of  the  year. 

The  network  outlet,  in  a  full  week's  schedule,  has  four  days  of  afternoon  time 
when  they  program  "Telephone  Game,"  "Market  Melodies"  and  "Zeke  Manners,"  and  three 
early  evening  slots  for  "The  Fitzgeralds"  and  "Kieran’s  Kaleidoscope."  "Crusade  In 
Europe"  a  film  series  is  being  shown  on  WJZ-TV  for  the  second  time.  (Sponsored  by 
Bowery  Savings).  Series  was  sponsored  on  the  network  last  year  by  Time  &  Life.  The 
outlet  is  running  a  five  minute  film  series  in  conjunction  with  the  program  called 
"Evrope  Today"  with  commentary  by  Ted  Malone.  The  daytime  and  early  evening  programs 
carry  participations. 

Production  on  local  shows  is  done  by  the  network  staff,  and  in  a  manner  similar 
to  WCBS-TV  and  WNBT,  charges  are  made  for  their  services  as  well  as  network  facilities 
Clarence  L.  Doty  is  manager  of  WJZ-TV  and  WJZ  as  well,  while  Earl  Salmon  has  recently 
been  appointed  Sales  Manager  for  the  stations.  They  feel  that  with  more  local  time 
available,  the  outlet  will  play  a  more  vital  role  in  the  network's  structure. 
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WABD 

The  DuMont  outlet  in  New  York  has  reaped  the  benefits  of  its  network's  pioneer¬ 
ing  in  television  programming.  They  have  proved  the  success  of  daytime  and  Saturday 
evening  operation,  and  have  convinced  the  small  advertiser  he  c£n  come  into  the  medium, 
cheaply  and  effectively. 

The  operation  of  the  station  is  handled  by  the  network  staff  -  Commander  Loewi, 
Chris  Witting,  James  Caddigan  and  their  associates  -  but  it  does  bear  a  personality 
of  its  own.  "If  separated  from  the  network,  the  station  itself  would  be  in  the  black, 
is  the  way  Commander  Loewi  puts  it.  Low  cost  participations  in  the  daytime  programs 
have  been  a  large  source  of  revenue  for  the  station,  as  well  as  spots  in  feature  films 
which  play  an  important  part  in  the  WABD  schedule.  It  has  built  up  a  specialized 
audience  on  the  three  nights  features  are  shown:  each  Tuesday  evening,  well-known  A 
films;  on  Wednesday,  adv enture  features;  and  on  Saturdays,  Westerns.  Advertisers  can 
participate  in  these  films  economically  in  terms  of  the  large  audience  reached. 

The  station  has  created  programs  for  its  own  use,  which  have  been  placed  on  the 
network  at  affiliate  request,  due  to  their  success  on  the  local  station.  "Magic 
Cottage"  and  "Captain  Video"  as  well  as  "Headline  Clues"  are  examples. 

About  20$  of  the  station's  air  time  is  local,  but  this  figure  will  increase 
when  the  current  baseball  season  starts  and  Yankee  home  games  are  picked  up.  An  after¬ 
noon  schedule  will  prevail  when  the  team  plays  away  from  Yankee  Stadium  and  the  full 
daytime  plan  will  resume  in  the  fall.  Night  games  will  cancel  out  programs  seen  in 
New  York,  but  will  not  affect  the  network  schedule  since  the  games  are  only  carried 
locally.  The  station  has  concentrated  on  sports  remotes,  bringing  some  programs  from 
Chicago  and  the  Notre  Dame  football  games  from  South  Bend.  Plans  have  Just  been 
announced  to  again  televise  the  football  games  this  fall. 

WABD  has  made  contributions  to  programs  in  the  public  service  with  "Court  Of 
Current  Issues,’*  the  Newsweek  Documentaries  and  daily  morning  devotional  services  of 
all  faiths. 

The  station  now  has  three  studio  locations,  515  Madison  Avenue,  John  Wanamaker 
and  the  Adelphi  Theater.  The  Madison  Avenue  Studio  D  is  used  for  daytime  programs; 
Wanamaker,  for  daytime  audience  participation  and  dramatic  shows;  and  Adelphi,  for 
comedy-variety  and  musicals. 


WPIX 

The  Daily  News  Station  came  on  the  air  in  June  1$&8  with  the  idea  of  "giving  the 
nets  a  run  for  their  money,"  says  one  station  executive.  But  within  a  few  short  menths 
they  realized  they  had  approached  their  operation  with  too  much  optimism.  Cutting 
back  their  staff  and  dropping  some  of  their  bigger  live  studio  programs  (a  full  hour 
afternoon  show  with  Gloria  Swanson  was  one)  they  began  to  concentrate  on  a  lower 
budget  operation.  The  syndicated  Telepix  Newsreel,  which  had  included  national  as 
well  as  local  news  events  was  continued  with  Just  local  coverage. 


As  other  stations  have  Bince  learned,  WPIX  found  that  low  cost  programming 
could  best  be  done  with  personalities  who  needed  little  rehearsal  and  almost  no  pro¬ 
duction  support.  They  built  programs  around  disc- Jockey  Art  Ford,  sportscaster 
Jimmy  Powers  (soon  to  be  fully  sponsored  by  Howard  Clothes),  and  Ed  Sullivan  (Little 
Old  New  York) •  They  opened  these  shows  to  the  small  advertiser  at  a  very  low  cost 
per  participation.  The  station's  studio  programs,  with  one  exception  (City  Hall  - 
sponsored  by  the  Fireman's  Assoc)  are  all  used  for  participating  sponsors. 
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The  success  of  the  "Art  Ford  Show”  in  sales  results  has  prompted  the  station  to  add 
another  half  hour  to  his  time.  This  program  now  runs  I2  hours  on  Friday  nights. 

WPIX  knew  that  it  must  counteract  the  competition  of  the  networks  with  its  own 
distinctive  type  of  programming.  Therefore,  to  its  participation  set-up  it  added 
films  and  sports  remotes.  WPIX  sporting  events  are  telecast  five  nights  per  week  and 
are  all  fully  sponsored.  During  each  season,  they  include  football,  hockey,  basket¬ 
ball,  boxing,  wrestling  and  baseball.  New  York  Giants  home  games  start  April  18th. 

The  station  recently  won  the  DuPont  award  for  its  coverage  of  news  and  current 
events.  Programs  built  for  public  service  include:  'Voice  Of  The  People,"  "City 
Hall,"  "This  Is  Your  City"  and  "Wall  Street." 

To  their  regular  film  schedule,  they  have  recently  added  a  late  evening  block 
to  provide  more  opportunity  for  participations.  They  feel  there  is  a  late  evening 
audience  that  still  wants  to  watch  television  after  the  usual  sign-off  periods  -  simi¬ 
le,  r  to  the  midnight  movie.  On  the  "Premiere  Theater"  sponsored  by  Doubleday  Friday 
evenings,  the  station  is  screening  top  British  and  American  productions.  For  the  kids 
they  have  film  serials  and  western  features  daily. 

WPIX  has  recently  set  up  a  new  rate  card  in  the  hope  of  stimulating  new  adver¬ 
tisers.  They  have  shortened  the  Class  A  Time  classification,  making  the  time  periods 
before  7pm  and  after  10pm  more  attractive.  In  a  further  expansion  of  their  schedule, 
the  station  starts  daytime  programming  m  May  with  a  2:30-5:30pm  program  with  Ted 
Steele.  Daily  operating  hours  will  be  from  2:30  to  midnight.  Their  expansion  backs 
up  their  belief  that  "you  have  to  be  on  the  air  to  sell  spots." 

WOE-TV 


The  youngest  of  the  New  York  City  operations,  WOR-TV  began  a  five  day  per  week 
operation  in  October  of  19^9*  Initial  schedule  called  for  7-Hpni  telecasting,  Tues¬ 
day  through  Saturday.  Operating  on  a  very  low  budget,  the  station  knew  that  it  could 
not  take  the  time  and  money  to  build  and  develop  a  house  package.  Its  solution  was 
to  offer  packagers  the  opportunity  of  displaying  their  programs  on  the  station.  Agree¬ 
ment  guaranteed  that  when  the  show  was  sold,  the  net  return  after  commissions  and 
discounts  was  to  be  divided  between  the  station  (65$)  and  the  packager  (35 1°)  •  A  com¬ 
parison  of  the  October  194-9  schedule  with  the  current  one  reveals  that  very  few  of 
the  original  programs  are  still  on  the  air.  The  station  continuously  has  experimented 
not  only  with  formats,  but  with  time  slots  and  production  methods  as  well. 

Best  example  is  "Mr  and  Mrs.  Mystery,"  originally  known  as  "Apartment  3C"  a 
domestic  comedy.  Slotted  at  7:15pi&>  the  story  line  was  slanted  to  the  adult  audience. 
After  a  few  months,  the  mail  indicated  a  new  segnent  of  the  audience  had  to  be  con¬ 
sidered. .  .the  kids.  They  ranted  more  action,  and  soon  got  it  when  the  mystery  element 
was  introduced  and  the  title  changed.  At  the  same  time,  the  station  changed  its 
schedule  to  open  the  evening’s  entertainment  with  a  block  of  programs  for  the  kids 
from  6 :30-7:3°pm«  The  decision  in  favor  of  the  younger  audience  brought  the  first 
films  to  WOR-TV.  These  are  "Time  For  Beany"  (a  kinescope  from  KTLA  Hollywood),  "The 
Mystery  Rider"  (combines  film  with  live)  and  "Comedy  Carnival"  (a  series  of  film 
shorts) . 

"Practicality"  has  been  the  keynote  of  the  WOR-TV  operation,  says  Julius  Seebacb, 
Vice  President  in  charge  of  Programs.  WOR-TV  has  made  all  its  programs  available  to 
spot  advertisers,  and  in  studio  originations  have  again  relied  upon  known  personalities 
bo  carry  a  show. ..  including  A1  Siegel,  Bill  Slater  and  Stan  Lomax. 
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Shows  are  non-complicated  and  are  given  a  maximum  amount  of  planning  before  camera 
rehearsal.  Latest  economci  measure  has  been  a  cut-back  to  two  cameras  on  sustaining 
shows.  For  its  entire  operation,  the  station  uses  only  three  crews,  each  composed 
of  3  cameramen,  1  Floor  Manager,  1  Production  Secretary.  There  are  two  directors 
assigned  to  the  staff.  A  crew  is  used  at  each  telecasting  location  -  the  New  Amster¬ 
dam  Poof,  the  two  West  67th  Street  studios  and  the  remotes. 

Sports  remotes  fill  the  daily  schedule  from  9  to  11pm.  Before  sign-off  the 
station  repeats  its  ‘'Comedy  Carnival.”  Starting  this  week,  Dodger  home  games  will 
be  seen  on  Channel  9»  ’Knothole  Gang"  and  "Clubhouse  Quiz"  have  been  designed  to 
fill  the  pre  and  post  game  spots.  Fully  sponsored,  by  Curtis  Candy  &  Ehler’s  Coffee 
respectively,  they  feature  interviews  on  baseball. 

4 

Though  it  is  carrying  a  daytime  schedule  of  baseball,  the  station  does  not 
plan  to  do  into  daytime  in  the  immediate  future.  Any  expansion  of  its  schedule  would 
necessitate  a  staff  increase.  Meanwhile,  the  station's  thesis  is  to  study  its  pro¬ 
gramming  by  the  ratings  it  receives.  Now  on  the  air  for  approximately  25  hours  per 
week,  WOP-TV  plans  to  continue  its  operation  on  the  low  cost  program,  film  and  sports 
remotes  basis. 

CONCLUSION  —  The  network  outlets,  though  supplementing  the  network  operation,  are 

making  efforts  to  establish  themselves  through  daytime  programming. 

All  local  stations  are  participation  minded,  and  seek  the  business  of  the  smaller 
advertiser.  The  local  independent  will  expand  when  the  "right  moment"  presents 
itself.  That  may  very  well  be  when  the  books  show  black  and  not  red. 


A  Summary  Of  New  York  City  Station 
Time  Pates  May  Be  Found  On  The 
Following  Page. 
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NYC  LOCAL  STATION  TIME  RATES  1  to  12  Times  (Net  figures) 


CLASS  A 


WNBT  7-10 :30pm  M  thrSa  6-10:30  Su 

WCBS  6:30-llpm  M  tlrF  6-llpm  Sa  &  Su 

WJZ  7-10 :30pm  M  thrSa  6-10 :30pm  Su 

WABD  6:30-llpm  M  tlrF  12n-llpm  Sa  &  Su 

WOR  6:45-llpm  Tu  thr  Sa 

WPIX  7-lOprn  Su  thr  Sa 

MINUTES 

WNBT 

WCBS 

WJZ 

WABD 

WOR 

WPIX 

60 

$2000 

$2000 

$2000 

$2000 

$1200 

$1200 

*+5 

1600 

1600 

1600 

1020 

30 

1200 

.1200 

1200 

1200 

720 

720 

*40min 

.4o£n 

20 

1000 

1000 

1000 

600 

15 

800 

800 

800 

800 

480 

480 

10 

700 

700 

700 

420 

400 

5 

500 

500 

500 

360 

360 

CLASS 

B 

WNBT  5-7pm  M  thr  Sa  10:30-llpm  M  thr  Su  WABD  1:30-6 :30pm  M  thr  F 

l-6pm  Su  WOR  Before  6:45pm  Tu  thr  Sa 

WTCBS  5  00-6:30  M  thr  F  l-6pm  Sa  &  Su  WPIX  5-7pm  &  10-llpm  Su  thr  Sa 

WJZ  5-7pm  M  thr  Sa  10:30-llpm  M  thr  Su 
l-6pm  Su 

60 

1500 

1500 

1500 

1500 

720 

720 

^5 

1200 

1200 

1200 

612 

30 

900 

900 

900 

900 

432 

432 

*40min 

$576 

20 

750 

750 

750 

360 

15 

600 

600 

600 

600 

288 

2  88 

10 

525 

500 

525 

525 

252 

240 

5 

375 

450 

375- 

375 

216 

216 

CLASS 

C  (All  other  times) 

60 

750 

600 

750 

750 

480 

~w~ 

600 

600 

600 

408 

*40min 

30 

450 

360 

450 

450 

288 

$584 

20 

375 

375 

375 

240 

15 

300 

240 

300 

300 

192 

10 

263 

200 

263 

262 

160 

.  5 

1 88 

180 

188 

”187 

144 

*  Rates 

1  hour 

for  periods  longer  than  1 
rate. 

hour  are 

in  exact 

proportion  to  the 

corresponding 

**  Rate  cards  are  published  by  the  stations  for  the  convenient  reference  of  adverti¬ 
sers  and  their  agencies  and  do  not  constitute  an  offer  on  the  part  of  stations. 
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THIS  WEEK  --  DEBUTS,  HIGHLIGHTS,  CHANGES 

Sun(23)  -  ABC(Ch7)  5 -6pm;  CHANGE  -  Super  Circus;  from  WENR-TV  to  13  Sta  E&MW  Nets; 

second  j-hr  of  children's  show  picks  up  alternating  sponsors  - 
Peters  Shoe  Co  (starts  April  23);  Agency  -  Henri,  Hurst  &  Mac¬ 
Donald,  Chicago;  M&M  Candy  (starts  April  30);  Agency  -  William 
Esty;  first  Jhr  continues  to  he  sponsored  hy  Canada  Dry;  Agency- 
J.M.  Mathes. 

DuM(Ch5)  8: 30 -9pm;  HIGHLIGHT  -  Catholic  Charities  Show;  on  WABD  local; 

opening  of  31st  annual  appeal  with  Cardinal  Spellman,  soprano 
Vivian  della  Chiesa  and  choirs  of  St.  Patrick's  cathedral. 


NBC(Ch4)  3:30-4pm;  DEBUT  -  Watch  The  World;  from  WNBT  to  E&MW  Nets;  Sus¬ 
taining;  weekly  current  events  series  with  commentator  John  Came¬ 
ron  Swayze  &  family  features  remotes,  interviews  and  films; 
Supervisor  -  Francis  McCall  NBC. 


NBC(Ch4)  10  .*30-10 :45pm;  ONE-TIME-ONLY  -  Rose  Show;  exhibition  of  prize 
roses  and  planting  demonstrations  hy  Paul  de  Fur;  Sponsor  - 
Jackson  Perkins;  Agency  -  Huher  Hoge;  Dir  -  David  Davidow,  Hoge. 

PlX(Chll)  10-10 :30pm;  DEBUT  -  Telenews  Weekly;  on  WPIX  local;  film  roundup 
of  week's  news;  Sponsor  -  Williams  Oil-O-Matic  (13  weeks);  Agcy- 
Casler,  Hempstead  and  Hanford;  Packager  -  Telenews. 


PlX(Chll)  10: 30 -Midnight;  DEBUT  *-  Sunday  Night  All-Star  Theater;  on  WPIX 

local;  British  and  American  film  features;  Sponsor  (lO  weeks )  - 
Red  Cross  Shoes;  Agency  -  Moss  Assoc;  Super  -  Ely  Landau,  Moss. 
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DEBUTS,  HIGHLIGHTS,  CHANGES  (Cont’d) 


Mon(24)  -  PlX(Chll)  6:35-6 :45pm;  DEBUT  -  Close-Ups;  on  WPIX  local;  Sustaining;  Sunday 

through  Friday;  Danton  Walker  discusses  news  stories  and  inter¬ 
views  guests;  Director  -  Robert  McCahon  WPIX. 

Tue(25)  -  NBC(Ch4)  9.’30-10pm;  ONE-TIME-ONLY  -  Cads,  Scoundrels  and  Charming  Ladies; 

from  WNBT  to  E&MW  Nets;  Sustaining;  proposed  dramatic  series 
with  narrator -writer  Michael  Arlen;  this  program  -  "The  Lovesick 
Robber"  by  Thomas  W,  Phipps;  with  Mark  Roberts,  Grace  Kelly  and 
Others;  Producers  -  Herbert  Swope  Jr  NBC  &  Thomas  Phipps;  Direct¬ 
or  -  William  Corrigan  NBC. 


Fri(26)  -  DuM(Ch5)  8-8 :30pm;  CHANGE  -  Hands  Of  Destiny;  from  WABD  to  E&MW  Nets; 

original  dramatic  mystery  picks  up  sponsor  (NY  Only)  -  Chevrolet 
Dealers  (8  weeks);  Agency  -  Campbell -Ewald;  Supervisor  -  Don 
Tomkins,  C-E;  Director  -  Frank  Bunetta  BuM;  Writers  -  Larry  Men- 
kin  and  Charles  Speer;  sold  on  co-op  basis  to  other  stations. 

Sat (29)  -  CBS(Ch2)  9-10pm;  DEBUT  -  The  Trap;  from  WCBS-TV  to  E&MW  Nets;  Sustaining; 

dramatic  series  deals  with  individuals  trapped  physically  or 
psychologically;  Producer  -  Franklin  Heller  CBS;  Directors  - 
Byron  Paul  &  Yul  Brynner  CBS;  Sets  -  Leo  Kerz  CBS;  Script  Editor- 
Elizabeth  Bullock;  Casting  -  Eleanor  Kilgallen  CBS. 


NBC(Ch4)  12  No  on -4  am  Sunday;  HIGHLIGHT  -  Milton  Berle -Damon  Runyon  Mara¬ 
thon;  from  WNBT  to  25  Sta  E&MW  Nets;  Sustaining;  repeat  of  last 
year’s  drive  for  funds  for  the  Damon  Runyon  Memorial  Fund  for 
Cancer  Research;  with  MC  Berle  &  celebrity  guests;  Supervisor  - 
Irving  Gray;  Producer-Director  -  William  Garden  NBC;  cancels  all 
Saturday  evening  &  Sunday  morning  programs  except  "Saturday  Night 
Revue"  -  seen  at  regular  time,  8-10 :30pm. 


W0R(Ch9)  5  *50-6 :30pm;  DEBUT  -  Italian  Feature  Films;  on  WOR-TV  local; 

Sustaining;  weekly  series  of  films  with  English  subtitles;  first 
program  -  "La  Traviata"  with  Maria  Cebotari. 


LAST  WEEK’S  ARRIVALS 

ABC  —  John  Feeney  debuted  on  WJZ-TV  local;  11-11 :15pm  Fridays;  romantic  Irish  ballads 
by  tenor  Feeney  with  pianist -organist  George  Shackley  &  Doris  Brown;  Sponsor 
(7  weeks)  -  Schaefer  Beer;  Agency  -  BBD&O;  Director  -  Larry  Algeo,  BBD&O. 

The  Home  Gardener  debuted  on  WJZ-TV  local;  8-8 :30pm  Fridays;  hints  and  demon¬ 
strations  for  the  gardener  by  Phil  Alampi  &  guests;  Director  -  Court  Steen  ABC; 
Sets  &  Gardens  -  James  McNaughton  ABC;  Participating  -  Wonderlawn  Grass  Seed, 
Plantspur  Fertilizer;  Agency  -  Van  Diver  &  Crowe;  Supervisor  -  Vernon  Van  Diver; 
3rd  Par  -  Jackson  Perkins;  Agency  -  Huber  Hoge  &  Son. 


CBS  —  Stage  13  debuted  from  WCBS-TV  to  E&MW  Nets;  Sustaining;  9**30-10pm  Wednesdays; 
dramatic  mystery  series;  Producer-Director  -  Wyllis  Cooper  CBS;  (replaced 
"Joey  Faye's  Frolics") 


Alkali  Ike  debuted  on  WCBS-TV  local;  7^5-Spm  Monday  &  Friday;  western  comedy 
with  ventriloquist  A1  Robinson  &  dummy  Alkali  Ike,  the  Slim  Jackson  Quartet  & 
singer  Beverly  Fite;  Producer  -  Barry  Wood  CBS;  Director  -  Hal  Gerson  CBS. 
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LAST  WEEK’S  ARRIVALS  (more) 


LAST  WEEK'S  ARRIVALS  (Cont'd) 


CBS  —  The  Show  Goes  On;  from  WCBS-TV  to  E&MW  Nets;  8-9pm  Thursdays;  talent  show  pick¬ 
ed  up  sponsor  for  first  ^hr  -  Columbia  Records;  Agency  -  McCann -Ericks on. 

NBC  —  Cafe  Continental  debuted  on  WNBT  local;  10: 30 -10: 45pm;  filmed  version  of  British 
TV  variety  show;  Sponsor  -  Conmar  Zippers  (10  weeks);  Agency  -  William  Weintraub. 

The  Clock;  from  WNBT  to  E&MW  Nets;  8:30-9pm  every-other -Friday;  alternates  with 
"Big  Story";  dramatic  mystery  picked  up  sponsor  -  Emerson  Radio  &  Phonograph; 
Agency  -  Foote,  Cone  &  Belding;  Supervisor  -  Roger  Pryor,  FC&B. 

Saturday  Night  Revue;  from  WNBT  to  E&MW  Nets,  9-10 :30pm  &  from  WNBQ  Chicago  to 
E&MW  Nets,  8 -9pm  Saturdays ;  comedy -variety  show  picked  up  sponsor  for  10-10:30 
segment  -  Snowcrop;  Agency  -  Maxon;  Supervisor  -  Preston  Pumphrey,  Maxon;  show 
is  now  fully  sponsored  by:  Speidel  (thru  SSC&B)  £;30-9pm  for  3  weeks,  then  8-9pm 
for  following  3  weeks  starting  May  6;  Magnavox  (thru  Maxon)  9-9 :30pm  for  6  wks 
starting  April  15;  Participating  9:30-10pm  -  United  Fruit  (BBI&O),  Swift  &  Co 
(J. Walter  Thompson, Chi ),  RCA- Victor  (J. Walter  Thompson, NY);  NY  portion  departs 
May  20,  Chicago  portion  departs  June  10. 

WOR  —  Bobby  Benson  &  The  Bar-B  Riders;  on  WOR-TV  local;  7-'30-8pm  Tuesdays;  western 
stories  and  songs;  Producer  -  Herb  Rice;  Directors  -  Bob  Novak  &  Hal  Cranton. 

PIX  —  Batter  Up  debuted  on  WPIX  local;  l:30-2pm  before  all  Giant  home  day  games;  tele¬ 
phone  quiz  based  on  sports  facts,  figures  &  personalities;  Sponsor  -  Winston 
Stores;  Agency  -  Sternfield-Godley;  Supervisor  -  Samuel  Godley;  Packager-  Albert 
Black;  Director  -  Ted  Estabrook  PIX. 

The  Laraine  Day  Show  debuted  on  WPIX  local;  2-2:15pci;  Before  start  of  all  Giant 
day  &  night  home  games;  interview  show  with  Miss  Day  &  Fred  Robbins;  Director- 
Jack  Murphy  PIX. 

Face  The  Future  debuted  on  WPIX  local;  7:30-8pm  Fridays;  MC  Vivian  Farrar  & 
panel  of  five  judge  teen-age  talent;  Packager -Producer  -  Martin  Goodman;  Direct¬ 
or  -  Pete  Molnar  PIX;  (replaces  "Five  Boroughs") 

FUTURES 

May  1  Ted  Steele  Show  debuts  on  WPIX  local;  2:30-5  :30pm  Monday  thru  Saturday  (except 
on  days  of  baseball);  music,  interviews,  sports  &  general  news  with  disc- jockey 
&  pianist  Steele;  With  Participations;  Director  -  Ted  Estabrook  PIX. 

May  1  Tales  Of  Hoffman  by  Offenbach;  from  WNBT  to  E&MW  Nets;  9 : 30-10 :30pm; Sustaining; 
fourth  NBC  television  opera;  Musical  Director  -  Peter  Adler  NBC;  TV  Director  - 
Charles  Polacheck  NBC. 

May  2  Ann  Pringle  &  Carl  Caruso  Show  debuts  on  WNBT  local;  12-lpm;  Monday  thru  Friday; 

information  on  home  furnishings,  interviews  with  guests  &  shopping  news;  Spon¬ 
sor  -  (first  Jhr)  -  Gimbels;  (second  ^hr  )-  Participations;  Packager  -  Stark - 
Layton;  Director  -  Alfred  Scott  WNBT. 

May  5  My  True  Story  debuts  from  WJZ-TV  to  E&MW  Nets;  8:30-9p^  Fridays;  Sustaining; 
live  TV  version  of  AM  dramatic  series;  Prod -Dir  -  Charles  Powers  ABC. 

May  15  Popslcle  Parade  Of  Stars  debuts  from  WCBS-TV  to  E&MW  Nets;  7 : 45 -8pm  Mondays; 

a  10  week  series  of  comedy  shows  with  guest  star  each  week;  Milton  Berle  first 
guest;  Sponsor  -  Joe  Lowe  Corp  for  Popsicles;  Agency  -  Blaine -Thompson, 
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NEWS  DIGEST 


Briefs  From  The  Trade  And  General  Press 


COY  LOOKS  FOR  FREEZE  END  BY  *31  —  Wayne  Coy,  Chairman  of  the  FCC,  this  week  told  1500 

delegates  to  the  National  Association  of  Broadcast¬ 
ers  that  he  hoped  the  "freeze"  on  new  television  stations  would  he  lifted  hy  the  end 
of  the  year.  He  also  reaffirmed  his  belief  that  "television  will  become  the  dominant 
broadcasting  medium  in  this  country"  when  the  industry  and  the  agency  clear  up  tele¬ 
vision  frequency  allocations.  (New  York  Times) 

SAG  AND  EASTERN  UNIONS  BREAK  SEEN  --  A  meeting  of  the  Four  A’s  and  their  member  unions 

in  New  York  on  Wednesday  (19)  sought  to  end  the 
stalemate  but  instigated  what  may  be  a  Jurisdictional  war  between  the  Screen  Actors 
Guild  and  the  Eastern  actor  unions.  The  Four  A’s  voted  to  give  complete  Jurisdiction 
over  all  television  talent  to  the  Television  Authority,  formed  by  the  "live"  actor 
unions  In  the  east.  This  action  of  the  Four  A’s  was  immediately  disputed  by  the  SAG 
and  SEG  who  uphold  their  claim  on  film  whether  it  is  exhibited  in  a  theater  cr  on 
television.  The  rival  groups  each  expressed  their  intentions  of  going  ahead  with  con¬ 
tractual  negotiations  for  television  performers,  (New  York  Times) 

BIG  TEN  BANS  LIVE  TV  PICKUPS  --  Claiming  that  television  has  cut  attendance  at  their 

football  games,  the  We stern  Conference  this  week  ruled 
out  "live"  telecasts  of  the  Big  Ten  events.  Ruling  permits  films  of  the  games  to  be 
televised  24  hours  after  actual  playing.  Post  game  highlights  of  conference  games  are 
also  affected,  Notre  Dame  is  already  committed  to  televising  its  home  games  on  DuMont. 
Formal  action  by  the  other  schools  is  awaited.  (Radio  Daily) 

COAST  TO  COAST  CABLE  BY  ’32  —  The  American  Telephone  and  Telegraph  Company  this  week 

announced  tentative  plans  for  the  completion  of  the  co¬ 
axial  cable  coast -to-coast  by  late  1951  or  early  1952.  Previously  announced  nae  the 
extension  of  facilities  from  Chicago  to  Omaha  this  fall.  Present  coast  link  calls  for 
routing  to  San  Francisco  through  Denver  and  Salt  Lake  City.  (New  York  Times) 

GENE  AUTRY’S  TV  FILMS  --  The  first  of  a  series  of  half-hour  westerns  will  go  before 

the  cameras  within  three  weeks,  says  Gene  Autry,  who  will 
produce  and  star  in  the  films  made  especially  for  television.  His  producing  company. 
Flying  A  Pictures,  has  negotiated  a  sponsorship  deal  with  the  William  H.  Wrigley  Co. 

It  is  believed  the  sponsor  is  paying  from  30  to  50 $  of  the  cost  of  production  for 
first  transmission  rights.  The  producer  retains  subsequent  rights  for  resale  to  other 
sponsors . 

CBS  BUYS  FIRESIDE  FILMS  --  According  to  Gordon  Levoy  of  General  Television  Enterprises, 

a  deal  has  been  set  with  CBS  for  the  purchase  of  fifty-two 
fifteen-minute  adventure  pictures.  (Originally  seen  on  the  "Fireside  Theater"  series.) 
The  network  has  made  an  initial  payment  of  $225>000  acquiring  all  remaining  television 
rights.  All  network  revenue  on  the  films  over  the  payment  price  will  be  divided  equal¬ 
ly  between  CBS  and  G.T.E.  Contract  is  for  four  years  with  options  which  may  extend  it 
to  ten  years.  Levoy  said  original  cost  of  films  was  $300,000  and  that  Procter  &  Gamble 
had  paid  $90,000  for  30  day  rights.  (Latest  series  of  "Fireside"  films  being  produced 
by  Bing  Crosby  Television  Enterprises.)  (New  York  Times) 

MEXICO-U.S.  KINESCOPE  CIRCUIT  SET  UP  --  Pan-American  Television  Corporation  has  announ¬ 
ced  plans  for  televising  American  films  and 
kinescopes  in  Mexico  City  (XEW-TV  due  to  start  operations  in  September)  and  on  pro¬ 
posed  stations  in  Cuba,  Brazil  and  Argentina.  Besides  buying  U.S.  products,  which  will 
be  dubbed  in  Spanish,  the  company  plans  to  show  their  own  kinescopes  in  the  U.S.  (Var.) 


ROSS  REPORTS 


-  Page  4  - 


NEWS  DIGEST 


'  r‘  . 


\  • 


Guests  On  TV 


TALENT  SHOWSHEET 


PROGRAM 

Cavalcade  Of  Stars 

Faye  Emerson  Show 
Hollywood  Screen  Test 

Saturday  Night  Revue 

We  Take  Your  Word 

Celebrity  Time 

Colgate  Theater 

Goodyear -Whiteman  Revue 

Leave  It  To  The  Girls 

Philco  Playhouse 

Say  It  With  Acting 

Starlight  Theater 

Supper  Club 

This  Is  Show  Business 

Toast  Of  The  Town 

Think  Fast 

10SS  REPORTS 


April  22  -  April  29  1950 
NET  TIME  GUESTS 


SATURDAY  APRIL  22 


DuM 

9-10pm 

Johnny  Johnston,  Galli  Galli,  magician; 
Ramona  Lang,  dancer;  Kyle  MacDonnell 

NBC 

10:30-10:45 

Lilli  Palmer 

ABC 

7 : 30 -8pm 

Mildred  Natwick,  lead;  Richard  Carlyle, 
Eileen  Barton,  Joan  Gray,  tests 

NBC 

8-10 :30pm 

Melvyn  Douglas,  Jan  Peerce 

CBS 

9-9 :30pm 

Eva  La  Gallienne 

SUNDAY 

APRIL  23 

CBS 

10-10 :30pm 

Mimi  Benzell,  Chester  Morris 

NBC 

8: 30 -9pm 

The  Witness  To  The  Crime  by  George  &  Ger- 
trude  Fass;  with  John  Glendinning,  June 
Dayton,  Frank  M.  Thomas,  Morton  L,  Stevens, 
Mildred  Clinton,  Marie  Kenney 

ABC 

7  -7  :30pm 

Martha  Wright,  Charles  Trenet 

NBC 

7 -7 :30pm 

William  B- Huie,  Nina  Foch,  Ethel  Thors en 

NBC 

9 -10pm 

The  Man  In  The  Black  Hat  by  Michael  Fessier; 
adapted  by  Nelson  Olmsted;  with  Robert 
Webber,  Virginia  Gilmore,  Les  Tremayne, 

Tom  Pedi 

NBC 

5-5 :30pm 

Velvet  Glove  vs  Great  To  Be  Alive 

CBS 

7-7 :30pm 

White  Mail  by  Joyce  Kilmer;  adapted  by  Syl- 
via  Berger;  with  Margaret  Phillips,  George 
Reeves,  Larry  Fletcher,  Isobel  Elson,  Phil 
Schuyler 

NBC 

8-8 :30pm 

William  Bendix 

CBS 

7  :30-8pm 

Gloria  Swanson,  guest  panelist;  Rudy  Vallee, 
Bert  Wheeler,  Betty  Bruce 

CBS 

8 -9pm 

The  DeMarcos,  Bobby  Sargeant,  comic;  Chai  & 
Sonay,  acrobats;  Willy  Mosconi,  Will  Mastin 
Trio, comedy  singers  &  dancers;  Joe  Browning, 
comic;  The  Marvellos,  magicians 

ABC 

8-8 :30pm 

John  Lardner 
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Guests  On  TV 


TALENT  SHOWSEEET 


April  22  -  April  29  1950 


PROGRAM 

NET 

TIME 

GUESTS 

SATURDAY  APRIL  22 

Cavalcade  Of  Stars 

DuM 

9 -10pm 

Johnny  Johnston,  Galli  Galli,  magician; 
Ramona  Lang,  dancer;  Kyle  MacDonnell 

Faye  Emerson  Show 

NBC 

10:30-10:45 

Lilli  Palmer 

Hollywood  Screen  Test 

ABC 

7 : 30 -8pm 

Mildred  Natwick,  lead;  Richard  Carlyle, 
Eileen  Barton,  Joan  Gray,  tests 

Saturday  Night  Revue 

NBC 

8-10 :30pm 

Melvyn  Douglas,  Jan  Peerce 

We  Take  Your  Word 

CBS 

9-9  :30pm 

Eva  La  Gallienne 

SUNDAY  APRIL  23 

Celebrity  Time 

CBS 

10-10 :30pm 

Mimi  Benzell,  Chester  Morris 

Colgate  Theater 

NBC 

8 : 30 -9pm 

The  Witness  To  The  Crime  by  George  &  Ger- 

trude  Fass;  with  John  Glendinning,  June 
Dayton,  Frank  M.  Thomas,  Morton  L.  Stevens, 
Mildred  Clinton,  Marie  Kenney 


Goodyear -Whiteman  Revue 

ABC 

7  -7 :30pm 

Martha  Wright, 

Charles  Trenet 

Leave  It  To  The  Girls 

NBC 

7 -7 :30pm 

William  B. Buie, 

Nina  Foch,  Ethel  Thorsen 

Philco  Playhouse 

NBC 

9 -10pm 

The  Man  In  The 

Black  Hat  by  Michael  Fessier; 

adapted  by  Nelson  Olmsted;  with  Robert 
Webber,  Virginia  Gilmore,  Les  Tremayne, 
Tom  Pedi 


Say  It  With  Acting 

NBC 

5-5 :30pm 

Velvet  Glove  vs  Great  To  Be  Alive 

Starlight  Theater 

CBS 

7-7 :30pm 

White  Mail  by  Joyce  Kilmer;  adapted  by  Syl- 
via  Berger;  with  Margaret  Phillips,  George 
Reeves,  Larry  Fletcher,  Isobel  Elson,  Phil 
Schuyler 

Supper  Club 

NBC 

8-8 :30pm 

William  Bendix 

This  Is  Show  Business 

CBS 

7 : 30 -8pm 

Gloria  Swanson,  guest  panelist;  Rudy  Vallee, 
Bert  Wheeler,  Betty  Bruce 

Toast  Of  The  Town 

CBS 

8-9pm 

The  DeMarcos,  Bobby  Sargeant,  comic;  Chai  & 
Sonay,  acrobats;  Willy  Mosconi,  Will  Mastin 
Trio, comedy  singers  &  dancers;  Joe  Browning, 
comic;  The  Marvellos,  magicians 

Think  Fast 

ABC 

8-8 :30pm 

John  Lardner 
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TALENT  SHOWSHEET  (Continued) 


PROGRAM 

NET 

TIME 

GUESTS 

MONDAY  APRIL  24 

Chevrolet  Tele -Theater 

NBC 

8-8:30pm 

The  Californian’s  Tale  by  Mark  Twain; 

adapted  by  Nelson  oimsted;  with  Edgar 
Stehli,  E.G.Marshall,  Patricia  Ferris, 
Butch  Cavell,  Daniel  Reed 

Godfrey’s  Talent  Scouts 

CBS 

8: 30 -9pm 

Kenneth  Smith,  baritone;  Lasse  0 Jala, t rum- 

pet;  Jo  Ann  O’Connell,  singer.  The  Million 
Aires,  vocal  quartet 

Lucky  Strike  Theater 

NBC 

9:30-10:30 

Phantom  Lady  by  William  Irish;  adapted  by 
Alvin  Sapinsley;  with  Ella  Raines,  Hugh 
Reilly,  Gordon  Mills,  Gene  O’Donnell,  Jack 
Luchsinger,  Allen  Stevenson,  Don  Grusso, 
Catherine  Cosgriff 

Lights  Out 

NBC 

9-9:3°pm 

The  Man  Who  Couldn’t  Remember  by  George  & 

Betty  Lefferts;  with  Tom  Walsh,  Jack 
Pallance,  Roger  DeKovin 

Mohawk  Showroom. 

NBC 

7:30-7:^5 

Guests  acts  from  Ringling  Bros.  Circus 

OKay  Mother 

DuM 

1-1 :30pm 

Mrs.  Roland  Young 

Silver  Theater 
(on  film) 

CBS 

8-8 : 30pm 

Bad  Guy  by  Felix  Jackson;  with  Lee  Bowman, 
Barbara  Lawrence 

Studio  One 

CBS 

10-llpm 

The  Horse's  Mouth  by  Joyce  Cary;  adapted 

by  H.R. Hayes;  with  Burgess  Meredith,  Sally 
Grade,  Peter  Martyn,  Francis  Bethancourt, 
Robin  Craven,  Joan  Wetmore,  Stanley  Lewyn 

Vanity  Fair 

CBS 

4: 30 -5pm 

Jim  McArthur  of  American  Express 

Voice  Of  Firestone 

NBC 

8:30- 9pm 

Lauritz  Melchior 

Who  Said  That 

NBC 

10:30-llpm 

Gloria  Swanson,  H.V.Kaltenborn,  Dizzy  Dean 

TUESDAY  APRIL  25 

Cavalcade  Of  Bands 

DuM 

9 -10pm 

Claude  Thornhill,  Manuel  &  Marita  Viera 
and  their  trained  monkeys 

Eloise  Salutes  The  Stars 

DuM 

7:30-7:45 

Jules  Munshin,  lyn  Duddy 

Ed  Wynn 

CBS 

9-9 :30pm 

Vera  Vague,  John  Charles  Thomas 

Okay  Mother 

DuM 

1-1 :30pm 

Charles  Chaplin,  Jr. 

Wendy  Barrie 

NBC 

T.30-7-M 

David  Cole,  child  actor 

Yanity  Fair 

ROSS  REPORTS 
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4:30-5pm  Th.  Robjon-Gibbings,  interior  decorator 
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PROGRAM 

NET 

TIME 

GUESTS 

MONDAY  APRIL  2k 

Chevrolet  Tele-Theater 

NBC 

8-8:30pn 

The  Californian's  Tale  by  Mark  Twain; 

adapted  by  Nelson  Olmsted;  with  Edgar 
Stehli,  E.G .Marshall,  Patricia  Ferris, 
Butch  Cavell,  Daniel  Reed 

Godfrey's  Talent  Scouts 

CBS 

8: 30 -9pm 

Kenneth  Smith,  baritone;  Lasse  OJala, trum¬ 
pet;  Jo  Ann  O'Connell,  singer.  The  Million 
Aires,  vocal  quartet 

Lucky  Strike  Theater 

NBC 

9:30-10:3° 

Phantom  Lady  by  William  Irish;  adapted  by 
Alvin  Sapinsley;  with  Ella  Raines,  Hugh 
Reilly,  Gordon  Mills,  Gene  O'Donnell,  Jack 
Luchsinger,  Allen  Stevenson,  Don  Grusso, 
Catherine  Cosgriff 

Lights  Out 

NBC 

9-9:3°pm 

The  Man  Who  Couldn't  Remember  by  George  & 

Betty  tefferts;  with  Tom  Walsh,  Jack 
Pallance,  Roger  DeKovin 

Mohawk  Showroom 

NBC 

7:30-7:^5 

Guests  acts  frcm  Ringling  Bros*  Circus 

OKay  Mother 

DuM 

1-1 :30pm 

Mrs.  Roland  Young 

Silver  Theater 
(on  film) 

CBS 

8-8 :30pm 

Bad  Guy  by  Felix  Jackson;  with  Lee  Bowman, 
Barbara  Lawrence 

Studio  One 

CBS 

10 -11pm 

The  Horse's  Mouth  by  Joyce  Cary;  adapted 

by  H.R. Hayes;  with  Burgess  Meredith,  Sally 
Gracie,  Peter  Martyn,  Francis  Bethancourt, 
Robin  Craven, Joan  Wetmore,  Stanley  Lewyn 

Vanity  Fair 

CBS 

L: 30 -5pm 

Jim  McArthur  of  American  Express 

Voice  Of  Firestone 

NBC 

8:30-9pm 

Lauritz  Melchior 

Who  Said  That 

NBC 

10:30-llpm 

Gloria  Swanson,  H.V.Kaltenbom,  Dizzy  Dean 

TUESDAY  APRIL  25 

Cavalcade  Of  Bands 

DuM 

9 -10pm 

Claude  Thornhill,  Manuel  &  Marita  Viera 
and  their  trained  monkeys 

Eloise  Salutes  The  Stars 

DuM 

7:3°-7:^5 

Jules  Munshin,  Lyn  Duddy 

Ed  Wynn 

CBS 

9-9 :30pm 

Vera  Vague,  John  Charles  Thomas 

Okay  Mother 

DuM 

1-1 :30pm 

Charles  Chaplin,  Jr* 

Wendy  Barrie 

NBC 

7:30-7:‘>5 

David  Cole,  child  actor 

Vanity  Fair 

CBS 

4:30-5pm 

Th.  Robjon-Gibbings,  interior  decorator 
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PROGRAM 

NET 

TIME 

GUESTS 

TUESDAY  APRIL  25  (Cent) 

Suspense 

CBS 

9:3°-10pni 

Gentleman  From  America  by  Michael  Arlen; 

adapted  by  Halsted  Welles;  with  Barry 
Nelson,  Richard  Fraser, Ralph  Clanton, 
Patricia  Wheel 

Texaco 

NBC 

8 -9pm 

Constance  Moore,  Bermy  Fields,  Robert  Alda 

WEDNESDAY  APRIL  2 6 

At  Home  Show 

CBS 

7:  b-5 -8pm 

Jane  Wilson,  singer 

Dinner  At  Sardi’s 

WOR 

7 : 30-8pm 

Georges  Guetary,  William  Prince 

Godfrey  &  Friends 

CBS 

8-9pm 

Ken  Murray,  Tommy  Henrich,  Arch  McDonald 

Kraft  Theater 

NBC 

9 -10pm 

Black  Sheep  by  Elmer  Rice;  adapted  by  Cal 
Kuhl;  with  Eileen  Heckert , Richard  McMurray 
Ethel  Remey,  Ann  Francis,  Edwin  Looper, 
Ruth  Hammond,  Howard  Erskine 

Mohawk  Showroom 

NBC 

7:30-7:45 

Jan  August,  The  Harmonicats 

Vanity  Fair 

CBS 

lj-:30-5pm 

Fannie  Hurst,  Elizabeth  Janeway,  authoress 
&  herb  cookery  expert 

THURSDAY  APRIL  27 

OKay  Mother 

DuM 

1-1 :30pm 

Joyce  Matthews 

Vanity  Fair 

CBS 

U:30-5pm 

Maurice  Evans,  Gen.  Frederick  Osborn 

FRIDAY  APRIL  28 

Mohawk  Showroom 

NBC 

7:30-7:^5pm 

The  Striders,  quartet 

Play’s  The  Thing 

CBS 

9 -10pm 

Screwball  by  Mel  Goldberg;  with  Jack 
Gilford,  Lee  Grant,  Don  Hammer,  Edith  N. 
King,  Curt  Conway,  Richard  Boone,  Harry 
Cooke, James  Broderick,  John  Martin 

Twenty  Questions 

WOR 

8-8 :30pm 

Stuart  Erwin 

Vanity  Fair 

CBS 

h  :3°-5pm 

Adele  Simpson,  clothes  designer 

SATURDAY  APRIL  29 

Hollywood  Screen  Test 

ABC 

7 : 3°-8pm 

Peggy  Ann  Gamer,  lead;  Pat  Ferris,  Jim 
Burrell,  Donald  May,  tests 

Ken  Murray  Show 

CBS 

8-9pm 

Henry  Wilcoxson,  Mary  Beth  Hughes 
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WEEKLY  SHOW  REVIEW 


(This  weekly  feature  is  designed  to  serve  as  a  clearing  house  for  production  tech¬ 
niques  which  have  made  those  shows  which  we  review  outstanding  in  their  categories.) 


#19  -  "THE  KEN  MURRAY  SHOW" 


DATE  REVIEWED  -  Sat  April  15,  8-9pm;  from  WCBS-TV  to  22  Sta  E&MW  Nets;  also  29  kinesc. 


SPONSOR  -  Anheuser-Busch  for  Budweiser 
AGENCY  -  D ’  Arcy 

SUPERVISOR  -  Marek  Windheim,  D'Arcy 
PRODUCER  -  Ken  Murray 
ASSISTANT  -  Stanley  Posa 
NET  PROD  -  Frank  Satenstein  CBS 
DIRECTOR  -  Herb  Sussan  CBS 


WRITERS  -  Royal  Foster,  Hal  Block 

MUSIC  -  David  Broekman 

SETS  -  Hjalmar  Hermanson  CBS 

COSTUMES  -  Brooks 

CASTING  -  John  Greenhut  MCA 

TV  DEBUT  -  January  7,  1950 

RATINGS  -  March  Net  Pul  19.^;Apr  NYC  Pul  18. 


CAST:  Ken  Murray,  Darla  Hood,  Joe  Wong,  Oswald,  Jack  Mulhall,  The  Enchanters  &  guests 
Ruby  Keeler,  Gloria  Swanson,  Chester  Morris  and  Earl  Nichols 


Ken  Murray  has  an  affinity  to  long-running  productions.  His  "Blackouts"  ran  in 
Hollywood  for  7  years  and  with  the  recent  announcement  that  his  television  show  goes 
weekly  starting  October  7>  it  would  seem  television  will  be  his  next  long  stand. 

Murray's  three  year  contract  with  CBS,  at  $100,000  per  year,  and  giving  him  com¬ 
plete  control  over  the  entire  production,  is  probably  one  of  the  best  in  the  industry. 
He  chooses  talent,  music,  guests,  scenery,  costumes  and  sets  up  the  program  routine. 
Sponsored  -  his  weekly  salary  now  runs  well  over  $3000. 

Saturday's  show  followed  the  standard  format  of  guest  star,  Hollywood  &  Vine 
opening,  dramatic  sketch,  "Girl  Of  The  Week"  production  number  and  "surprise"  guest 
of  the  week.  Ruby  Keeler  made  her  television  debut  in  an  effective  "stage  door"  pro¬ 
duction  number.  Saturday's  "Girl  Of  The  Week"  was  Liza  and  featured  other  songs  from 
the  dancing  star's  films.  Darla  Hood,  The  Enchanters  and  the  dance  group  made  the 
number  a  top-flight  production.  Chester  Morris  showed  up  well  in  the  ten-minute  dra¬ 
matic  sketch,  which  gave  balance  to  the  musical  and  comedy  elements.  Gloria  Swanson 
was  the  "surprise"  guest  of  the  week  and  was  seen  briefly.  Impressionist  Earl  Nichols 
added  a  bright  touch  to  the  doings.  The  show  evidenced  an  overall  good  balance  of 
the  acts,  backed  up  with  smooth  production  work. 

MURRAY'S  THESIS  -  Variety  means  every  type  of  entertainment  and  all  should  be  well  in- 

tegrated  into  the  show.  The  producer  must  know  what  type  of  acts 
can  follow  or  precede  each  other  and  get  audience  acceptance.  Murray  does  not  want  a 
one-man  show,  but  would  rather  depend  upon  his  performers.  He  believes  guest  stars 
should  be  presented  in  their  natural  element  -  Simon  Barrere  playing  classical  music, 
Basil  Rathbone  in  a  scene  from  "Richard  II."  (His  method  of  presentation  has  encouia^pd 
:  stars  to  make  their  first  TV  appearance  on  his  show.)  Murray  would  eventually  like  to 
see  no  mention  of  cast  at  all,  retaining  an  element  of  surprise  for  his  viewers.  He 
would  prefer  that  people  tune  in  the  show  from  week-to-week  depending  upon  its  quality 
entertainment  and  not  upon  pre-announced  guest  stars. 

PRODUCTION  -  Show  is  budgeted  near  $20,000  per  week  with  talent  costs  estimated  at 
$8,000.  Top  names  have  received  as  high  as  $1500  while  guest  variety 
.  •acts  run  from  $200-$h00.  Rights  to  stage  and  film  scenes  come  high  (as  much  as  $5000), 
The  trend  is  to  use  public  domain  and  original  material.  Two  new  sets,  dramatic  scene 
and  "Girl  Of  The  Week,"  are  built  each  week.  Permanent  sets  are  Hollywood  &  Vine  ccm- 
Aplete  to  flashing  Budweiser  sign  and  the  dressing  room  set.  Scripts  are  written  out 
line  for  line  (with  the  exception  of  Murray's  monologue)  to  permit  accurate  timing. 
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KEN  MURRAY  SHOW  (Cont *d) 


show  followed  a  standard  format 

set  by  Murray 

-  32  min 

Murray  &  Morris 

-  5  min 

-  2 

Guest  &  commercial 

-  5 

-  k 

Earl  Nichols 

-  6 

-  1 

Girl  Of  The  Week 

-  li 

-  2 

Ruby  Keeler 

-  6 

-  10 

Murray  &  Keeler 

-  2 

Hollywood  &  Vine  opening;  billboard 
Monologue  by  Murray 
Murray  &  Oswald  (comedy) 

Commercial  -  Jack  Mulhall 
Joe  Wong  (Song) 

Dramatic  scene 

Finale  ran  2^*  minutes;  a  three-minute  spread  is  allowed  for  applause,  laughs  &  ad-libs. 


PRODUCTION  BREAKDOWN  -  Name  guest  stars  are  set  3  to  4  weeks  ahead  while  leaser  kncwns 

are  booked  during  first  rehearsal  week.  Ideas  and  plans  for 
future  shows  are  continually  discussed  by  Murray  and  his  staff  at  almost  daily  meet¬ 
ings.  The  regular  two-week  production  schedule  follows: 

Tue  (after  show)  --  afternoon  -  screening  of  kinescope  for  staff  followed  by  dis¬ 
cussion;  running  order  of  next  show  set  up. 

Remainder  of  wk.  --  dramatic  sketch  written;  music  cleared  &  arrangements  made; 

choreography  planned  by  Virginia  Johnson;  sets  &  costumes  okayed 
Monday  —  Rehearsal  of  Hollywood  &  Vine  -  dancers,  Enchanters,  7  models 
Tuesday  -  morning  -  costumes  at  Brooks;  afternoon  -  Hollywood  &  Vine,  Girl  Of  The 
Week  and  dramatic  scene  (without  Murray) 

Wednesday  -  Hollywood  &  Vine,  Girl  Of  The  Week  &  dramatic  scene  (with  Murray) 
Thursday  -  12 -2pm  Hollywood  &  Vine 

2-2:30  Orchestra  run-through 
2:30-1+  Guest  acts  with  music; 


Fri  --  2-2:30 
2:30-3 


Girl  Of  The  Week 
4-p:3°  Comedy  sketches,  guest 
star  &  commercials 
7-10pm  Dramatic  Scene 
11 -3am  Technical  -  Light, etc 
Friday  --  10: 30-Noon  Dramatic  Scene-dry 
12-1:30  Dramatic  Scene  -  cam 
1:30-2  Murray  Et  guest  -  cam 


Sat  -- 


Commercials  -  camera 
3reak 

3-5  Girl  Of  The  Week  -  camera 
5-5:3°  Guest  acts  -  camera 
5:30-6:15  Hollywood  &  Vine,  Joe 
Wong,  Oswald  -  camera 
6 : 15-7 : 15  Break 
7:15-3:3°  Dress  Rehearsal 
2:3°-3:3°  Rehearsal  -  no  fax 
3:3°-5  Dress  Rehearsal  -  cam 
Rest  until  air  time  -  8pm 


MUSIC  -  Wnen  numbers  are  decided  upon  by  Murray  and  staff,  they  are  cleared  through 
CBS  Music  Clearance.  Disposition  of  the  number  -  how  it  is  to  be  done,  type 
of  costumes  to  be  used  and  any  change  in  lyrics  -  is  written  out  completely  and  sub¬ 
mitted  to  the  publisher.  Vocal  arrangements  and  orchestrations  are  done  by  Val  Grund 
working  with  David  Broekman,  the  conductor.  Counted  as  serious  offense  by  publisher 
is  any  parody  or  burlesque  of  song  without  permission. 


AGENCY  -  Contrary  to  the  usual  method  of  production  of  a  network  package  where  only 
the  network  staff  is  used,  production  assistance  over  and  above  the  commer¬ 
cial  end  is  given  by  D'Arcy.  Paul  Louis  is  the  account  executive,  Marek  Windheim 
supervises  the  production,  working  with  Murray  and  staff  on  lining  up  talent,  choosing 
the  dramatic  scene,  etc.  There  is  close  cooperation  between  agency,  sponsor  and  CBS. 


CCMMERCIALS  -  Beer  calls  for  an  institutional  type  of  advertising.  Especially  since 

Budweiser  has  been  rationing  dealers  since  1937*  Total  commercial  time 
per  show  is  approximately  L  minutes.  There  is  an  open  and  close  film  billboard  made 
by  Wilding  Productions  and  two  live  commercials  are  used.  First  comes  in  the  Hollywood 
and  Vine  number  while  second  is  near  the  half-way  point.  The  agency  makes  the  copy 
interesting,  reporting  new  developments,  etc.  and  gives  it  a  "homey"  touch  with  former 
matinee  idol  Jack  Mulhall  in  dressing  room  scene.  (Set  is  also  used  to  introduce 
"surprise"  guest  star  which  leads  into  the  commercial.)  Budweiser  rationing  starts  one 
month  earlier  this  year,  an  indication  of  sales  results  of  the  "Ken  Murray  Show." 
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MUSIC  FOR  TELEVISION 


PREMISE  -  BMI’s  current  negotiations  with  the  networks  and  the  celebration  of  their 

tenth  anniversary,  the  handing  down  of  the  ASCAP  consent  decree  and  the  ban 
by  the  musicians  union  on  the  making  of  special  transcriptions  for  television  prompts 
ROSS  REPORTS  to  inquire  more  fully  into  the  problem  of  music  for  television. 

NETWORK  PROBLEMS  -  Music  on  television  presents  two  main  problems  to  the  stations  and 

networks:  First,  clearance  with  the  copyright  owners  for  permission 
to  use  a  specific  type  of  performance  of  their  work  and  second,  the  actual  performance 
of  the  music  itself,  either  live  or  recorded.  The  clearance  problem  is  handled  In  the 
main  by  ASCAP  and  BMI  unless  neither  organization  controls  television  rights  or  can  not 
give  the  type  of  clearance  necessary.  In  which  case  permission  must  be  gotten  from  the 
writer,  composer,  publisher,  theatrical  or  motion  picture  producer,  whichever  the  case 
may  be.  The  American  Federation  of  Musicians  has  sole  jurisdiction  over  musicians (Local 
802  in  New  York).  Various  record,  transcription  and  film  houses  supply  mechanical  music 
for  programs  where  live  musicians  are  not  used. 

PACKAGER ’S  PROBLEMS  -  The  packager  and  producer  who  uses  music  on  his  television  show 

has  a  much  simpler  job  than  the  networks.  The  station  his  program 
is  aired  on  takes  care  of  clearance,  so  that  the  packager  need  only  worry  about  picking 
the  music  and  arrangements,  or  having  his  own  arrangements  made.  If  the  packager  de¬ 
sires  other  arrangements  than  the  ones  licensed  by  ASCAP  or  BMI,  he  can  have  them  made 
by  his  own  arranger  or  on  a  free-lance  basis.  (For  arrangers  fees,  see  union  mlnimums 
below) 

ASCAP  Is  a  non-profit,  performing  rights  society  that  can  give  clearance  for  only  so- 

called  small  rights.  That  is  straight  performances  of  a  tune  with  perhaps  a  chor¬ 
us  and  a  few  dancers,  although  for  some  tunes,  either  dancers  or  a  chorus  may  be  used, 
but  not  both  unless  special  clearance  is  given  by  the  copyright  owner.  BMI,  however. 

Is  also  a  publisher,  so  that  a  broadcaster  who  wants  to  do  a  dramatic  presentation  or 
a  production  number  can  get  clearance  from  BMI, if  it  is  a  time  published  by  BMI,  and 
need  go  no  further.  Certain  types  of  rights  are  unavailable  or  else  prohibitively  pri¬ 
ced.  Rarely  are  rights  granted  by  the  copyright  owner  to  telecast  tunes  from  hit  Broad¬ 
way  shows  or  popular  operettas  using  the  original  settings  or  costumes.  One  important 
musical  program  couldn’t  get  permission  to  to  do  "Old  Man  River"  in  costumes  and  with 
sets  that  would  suggest  the  original  Broadway  production.  This  ban  even  included  river 
sets.  The  number  was  finally  performed  with  the  band  and  chorus  dressed  in  their  usual 
costumes.  In  the  case  of  a  BMI  tune,  where  BMI,  itself,  is  not  the  publisher, or  pieces 
in  the  ASCAP  catalog,  the  clearance  department  of  the  network  or  independent  station 
that  plans  a  dramatic  presentation  of  the  work  must  go  to  the  writer,  composer,  pub¬ 
lisher,  theatrical  or  motion  picture  producer,  whomever  -controls  the  dramatic  and  grand 
rights  of  the  composition.  Usually,  if  all  that  is  planned  for  a  work  is  a  straight 
performance  of  one  or  two  numbers  from  it, that  in  no  way  suggest  the  original  settings 
or  costumes,  clearance  can  be  granted  by  ASCAP  or  BMI.  It  is  only  if  a  major  portion 
of  a  composition  is  to  be  performed,  such  as  an  act  from  an  opera,  or  the  entire  work, 
that  grand  rights  are  involved. 

In  all  cases,  no  matter  what  type  of  performance  is  planned,  the  station  must  give 
ASCAP  or  BMI  an  idea  of  how  the  tune  is  to  be  presented  to  make  sure  whether  clearance 
can  be  given  by  them.  Clearances  must  In  every  instance  be  treated  as  special  cases  to 
avoid  the  possibility  of  copyright  infringement  and  a  suit  for  damages. 

Clearances,  which  are  good  for  60  days.  Include  the  right  to  kinescope.  If  live 
music  is  used,  the  American  Federation  of  Musicians  will  permit  re -broad cast  for  only 
30  days. 
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MUSIC  FOR  TELEVISION  (Continued) 


If  a  network  doesn’t  want  to  use  live  musicians  for  a  program,  by  subscribing  to 
a  transcription  library,  they  can  use  that.  They  can  also  use  film  strips  or  transript- 
ions  that  were  specially  made  for  television  before  1946,  when  the  AFM  ban  against  its 
members  making  transcriptions  specially  for  television  went  into  effect. 

The  union  cites,  as  an  example  of  how  the  ban  has  affected  the  musician, the  major 
network  dramatic  show  with  a  weekly  budget  in  the  $20,000  plus  class  that  used  music¬ 
ians  at  a  cost  of  $950  per  week.  They  switched  to  transcriptions,  using  either  trans¬ 
criptions  specially  made  for  television  before  1946  or  transcriptions  from  one  of  the 
services,  cutting  their  weekly  music  cost  to  approximately  $7-9.  The  union  would  very 
much  like  to  come  to  an  agreement  with  the  networks  for  the  making  of  transcriptions 
especially  for  television, and  has,  according  to  an  executive  of  Local  802,  made  up  a 
tentative  price  list. 

The  union  minimums  that  affect  television  stations  and  packagers  are  listed  below. 
The  scale  for  musicians  is  the  one  now  in  effect.  Negotiations  are  in  progress  that 
may  result  in  upping  the  scale  to  equality  with  AM  rates.  The  fees  for  arrangers  are 
the  ones  that  apply  in  all  but  special  branches  of  the  music  industry,  such  as  music 
publishing  and  motion  pictures.  No  weekly  minimums  are  listed  for  arrangers  because  no 
television  station  has  any  and  the  union  has  not  yet  fixed  the  scale. 

WEEKLY  BATES  FOE  STAFF  TELEVISION  MUSICIANS 

Nets (90$  AM  Rates)  Independents (80^  AM) 
sustaining  and/or  commercial  $172.50  $155.16 

sustaining  only  156.62  121.44 

sustaining  and/or  commercial  142.85  126. 96 


SIMULCASTS,  EXTRA 

COMPENSATION  FOR  STAFF  MUSICIANS 

Commercial  show,  per  show 

$7.50 

Sustaining  show,  per  show 

5.75 

TELECASTS 

ONLY,  'FREE  LANCE  MUSICIANS 

Network  Telecast 

Local  Telecast 

50  minutes  or  less 

$16.20 

$14. 4'o 

1  hour  or  less 

20.70 

18. 40 

1  hour  and  15  minutes 

25.88 

25.00 

1  hour  and  50  minutes 

51.05 

27.60 

1  hour  and  45  minutes 

56.25 

52.20 

2  hours 

41.40 

56.80 

Rehearsals,  per  hour  or  fraction 

6.75 

6.00 

25  hour  week, 
25  hour  week, 
20  hour  week. 


If  a  musician  is  required  to  wear  make-up  and/or  costumes  for  either  dress  rehearsals 
or  telecasts,  for  each  such  service  $5.00 

ARRANGERS  FEES 


Preparing  a  sketch  for  an  arrangement,  per  page  $2.00 
Where  employer  furnishes  a  complete  sketch, not  more  than  10  parts,  per  page  2.00 
Where  employer  furnishes  a  partial  sketch,  not  more  than  10  parts,  per  page  5.00 
Where  no  sketch  is  furnished,  not  more  than  10  parts,  per  page  4.00 
Preparing  a  sketch  for  cue,  montage,  background,  etc  5.00 


TIME  PATES  FOR  ARRANGERS 

Per  hour  $6 . 00 

Per  hour,  during  telecast  10.00 
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PROGRAM 

NET 

TIME 

MRr.ncMFRfl!  impr -GUESTS 

SATURDAY  APRIL  29 

Cavalcade  Of  Stars 

DuM 

9 -10pm 

Sam  Levinson,  Korn  Kobblers,  Kyle  MacDon- 
nell,  Yvonne,  Clavel  &  Farrar,  dancers 

Hollywood  Screen  Test 

ABC 

7 : 30 -8pm 

Peggy  Ann  Garner,  lead;  Donald  May,  Jimmy 
Burrell,  Patricia  Ferris,  tests 

Ken  Murray  Show 

CBS 

8  -9pm 

Henry  Wilcoxon,  Lynn  Bari,  Eileen  Barton, 
singer;  David  Street  &  Mary  Beth  Hughes, 

The  Pitchmen,  Instrumentalists;  Johnny 
Barnes,  dancer;  Dick  Collier,  comic 

Saturday  Night  Revue 

NBC 

8-10 :30pm 

Jose  Ferrer,  Luba  Malina,  Phil  Foster, 

Lind  Bros,  singers;  The  Applet ons,  acrobats 

The  Trap 

CBS 

9 -10pm 

Puzzle  For  Fiends  by  Patrick  Quentin; adapt- 

ed  by  Adrian  Spies;  with  George  Keane, Jean 
Carson,  Kim  Stanley,  Vera  Allen,  Joh^i  Shay 

SUNDAY  APRIL  30 

Celebrity  Time 

CBS 

10-10 :30pm 

Laraine  Day,  Leo  Durocher 

Colgate  Theater 

NBC 

8: 30 -9pm 

The  Lawb eaters  by  Richard  Connell;  adapted 
by  Kenneth  White;  with  Lee  Tracy,  Tony 
Rivers,  King  Calder,  Richard  Abbott,  Eugene 
Stuckman,  William  David 

Goodyear -Whiteman  Revue 

ABC 

7-7 :30pm 

Kay  Coulter  &  Harrison  Muller,  dance  team 

Leave  It  To  The  Girls 

NBC 

7-7 :30pm 

Morey  Amsterdam,  Kathi  Norris 

Philco  Playhouse 

NBC 

9-l0pm 

The  American  by  Henry  James;  adapted  by 
Joseph  Cochran;  with  Irene  Worth,  Alfred 
Ryder,  John  Newland,  Tonio  Selwart,  Neva 
Patterson,  Augusta  Roeland 

Say  It  With  Acting 

NBC 

6 :30-7pm 

Velvet  Gloves  vs.  Ballet  Theater 

Starlight  Theater 

CBS 

7-7 :30pm 

The  Sire  de  Maletroitrs  Door  by  Robert  Louis 

Stevenson;  adapted  by  Mary  Qrr  &  Reginald 
Denham;  with  Mary  Sinclair,  Douglas  Watson, 
Leon  Askin,  Morton  Stevens 


Starlit  Time 

DuM 

7 -8pm 

Nina  Foch,  Vicki  Cummings,  Richard  Derr, 
Denise  Darcel 

Supper  Club 

NBC 

8-8 :30pm 

Arnold  Stang, 

Eddy  Arnold,  singer 

This  Is  Show  Business 

CBS 

7 : 30 -8pm 

Cornelia  Otis 
Juanita  Hall, 

Skinner,  guest  panelist; 
Harold  Lang,  dancer 

Toast  Of  The  Town 

ROSS  REPORTS 

CBS 

8 -9pm 

Kay  Thompson, 

Woody  Herman,  Connee  Boswell 

TALENT  SHOWSHEET  (more) 
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TALENT  S50WSHEET  (Continued) 


PROGRAM 

NET 

TIME 

GUESTS 

Chevrolet  Tele -Theater 

NBC 

MONDAY  MAY  1 

8-8 :30pm  Introduction  by  Edward  Peple;  adapted  by 

Godfrey's  Talent  Scouts 

CBS 

8 : 30 -9pm 

Fred  Coe;  with  William  Prince,  Philip  Bour- 
neuf,  Frances  Reid,  Ben  Lackland 

Lora  Pierre,  singer;  Arthur  Benavie,  violin- 

Lights  Out 

NBC 

9-9**  30pm 

ist;  Denise  Lor,  soprano;  Robert  Marshall, 
tenor 

The  Gloves  Of  Gino  by  William  P.  McGivem; 

adapted  "by  Ernest  KLnoy;  with  Ross  Martin, 
Bernard  Nedell,  Sarah  Anderson,  Leslie 
Barrett  and  Betty  Barry 


Mohawk  Showroom 

NBC 

7 :30-7 :^5pm  Florian  Bach,  violinist 

OKay  Mother 

DuM 

1-1 :30pm 

Mrs.  Ellen  Hopkins,  mother  of  actress 

Silver  Theater 

CBS 

8-8:30pm 

The  First  Hundred  Years  by  Jean  Holloway; 

(on  film) 

with  William  Frawley,  Barbara  Whiting, 
Jimmy  Iydon,  Alene  Roberts 

Studio  One 

CBS 

10 -11pm 

Miracle  In  The  Rain  by  Ben  Hecht;  adapted 

by  David  Shaw;  with  Jeffrey  Lynn,  Joy 
Geffen,  Eleanor  Wilson,  Katherine  Squire 


Ted  Steele 
( Debut ) 

PIX 

2:30-5 :30pm  Lisa  Kirk,  Eileen  Barton,  Juanita  Hall, 

Sammy  Kaye,  Kitty  Kallen,  Roberta  Quinlan 

Vanity  Fair 

CBS 

4 : 30 -5pm 

Dr.  Robert  Leigh,  Library  Expert;  Jack  H. 
Pollack,  author;  Milton  Hopkins,  Science  Ed 

Who  Said  That 

NBC 

10 : 30 -11pm 

A1  Capp,  Milton  Caniff,  Bella  Spewack 

TUESDAY  MAY  2 

Cavalcade  Of  Bands 

DuM 

9 -10pm 

Guy  Lombardo,  The  Dunhills,  dancers;  John 

Sebastian 

Eloise  Salutes  The 

Stare  DuM 

7 : 30-7  :^5pm  Woody  Herman,  Devid  Cole,  child  actor 

Ed  Wynn 

CBS 

9-9 :30pm 

Caesar  Romero,  Allan  Jones,  Irene  Hervey 

OKay  Mother 

DuM 

1-1 :30pm 

Mrs.  Sidney  Blackmer 

Opera  Concert 

WOR 

8-8 :30pm 

Robert  Weede,  baritone;  Florence  Quartararo, 
soprano 

Suspense 

CBS 

9: 30 -10pm 

Death  Of  A  Dummy  by  Robert  Stevens;  adapted 
by  Alvin  Sapinsley;  with  Conrad  Janis,  Mary 
Malone,  Philip  Loeb,  Patricia  Hosley 

ROSS  REPORTS 
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TALENT  SHOWSHEET  (Continued ) 


PROGRAM 

Wendy  Barrie 

Vanity  Fair 

Texaco  Star  Theater 

At  Home  Show 
Godfrey  and  Friends 

Kraft  Theater 

QKay  Mother 

Stage  13 

Toni  Twin  Time 

Vanity  Fair 

QKay  Mother 
Alan  Youpg  Show 

Vanity  Fair 

Wendy  Barrie 

Ford  Theater 

The  Clock 

Mohawk  Showroom 

QKay  Mother 

ROSS  REPORTS 


NET 

TIME 

GUESTS 

TUESDAY  MAY  2 

NBC 

7  *30-7  :45pm  Phil  Baker,  Anna  May  Wong 

CBS 

4 :  30 -5pm 

Edith  Ramsay,  Anerican  Some  Magazine;  Hilde- 
gard  Bruecher,  German -American  student 

NBC 

8 -9pm 

The  Three  Stooges,  Rose  Marie,  singer 

WEDNESDAY  MAY  3 

CBS 

7 : 45 -8pm 

Kyle  MacDonnell 

CBS 

8-9pm 

The  Vagabonds,  instrumentalists;  Captain 
Dante  Morrel,  Air  Force  Pilot 

NBC 

9 -10pm 

The  Fourth  Step  by  Joe  Bates  Smith;  with 
Augusta  Dabney,  Leslie  Nielson,  Matt 

Briggs,  Emmett  Vogan,  Roy  Fant,  Janet  Tyler, 
John  Shelley,  Joseph  Boland 

DuM 

1-1 :30pm 

Jerry  Lewis  and  mother 

CBS 

9 : 30 -10pm 

Midsummer’s  Eve  by  Wyllis  Cooper;  with 
Richard  MacMurray,  Pat  O’Malley  &  others 

CBS 

9-9 :30pm 

Stan  Freeman,  pianist;  Fosse  &  Niles,  dance 
team 

CBS 

4 : 30 -5pm 

Florence  Kelley,  lawyer;  Nelle  Rose,  rug 
expert 

THURSDAY  MAY  4 

DuM 

1-1; 30pm 

Mrs,  Boris  Karloff 

CBS 

9-9 :30pm 

Patti  Clayton,  singer 

CBS 

4  :  30 -5pm 

Robert  Fiance,  hair  stylist;  Paulin©  Benton, 
Chinese  Shadow  Plays 

NBC 

7:30-7 :45pm  Zero  Mostel,  comic;  Bruni  Lobel,  actress 

FRIDAY  MAY  5 

CBS  9 -10pm  Father  Malachy’s  Miracle  hy  Brian  Doherty; 

adapted  by  Vincent  Me Connor;  with  Ernest 
Truex,  Frank  Thomas,  Mary  K,  Wells,  Joe 
Sweeney,  Francis  de  Sales,  Victor  Sutherland 

NBC  9;30-10pm  Voyage  West  ~by  Elinor  Tarshis;  cast  not 

available  at  press  time. 

NBC  7:30-7 :45pm  ^  Sullivan,  singer 
DuM  1-1 :30pm  Anna  Terrott  Rose,  author 
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' 


.  -.T  :  V 


i .. 


;v 


! 


*  '  .  t 


■|  .V' 


r 


i 


Guests  On  TV 


TALENT  SEOWSHEET 


May  6-13,  1950 


PROGRAM 

NET 

.TIME 

GUESTS 

SATURDAY  MAY  6 

Cavalcade  Of  Stars 

DuM 

9 -10pm 

Mimi  Benz  ell,  Smith  8c  Dale,  The  Step  Bros, 
Leonard  Sues,  trumpet 

Hollywood  Screen  Test 

ABC 

7 : 30-8pm 

Hurd  Hatfield,  lead;  Elizabeth  York,  Eliza¬ 
beth  Dewing,  tests;  Stuart  Foster,  singer 

Saturday  Night  Revue 

NBC 

8-10 :30pm 

A1  Capp,  Guest  MC;  Larry  Storch,  impress¬ 
ionist 

The  Trap 

CBS 

9 -10pm 

Lonely  Boy  written  8c  adapted  by  Hugh  Pente- 
cost;  with  Wright  King,  Howard  Wierum, 

Dorothy  Sands,  Larry  Fletcher,  John  Hudson 


SUNDAY  MAY  7 


Answer  Yes  Or  No 

NBC 

10; 30 -11pm 

Celebrity  Time 

CBS 

10-10; 30pm 

Colgate  Theater 

NBC 

8:30-9pm 

Coodyear-Whiteman  Revue 

ABC 

7-?:30pm 

ueave  It  To  The  Girls 

NBC 

7-7 :30pm 

?hilco  Playhouse 

NBC 

9 -10pm 

Cay  It  With  Acting 

NBC 

6; 30 -7pm 

Starlight  Theater 

CBS 

7-7:30pm 

Starlit  Time 

DuM 

7 -8pm 

Supper  Club 

NBC 

8-8; 30pm 

This  Is  Show  Business 

CBS 

7 : 30 -8pm 

Toast  Of  The  Town 

CBS 

8 -9pm 

Arlene  Francis,  Quentin  Reynolds;  guests 
Marsha  Hunt,  Arthur  Schwartz,  Nina  Foch 

Gloria  Swanson,  Pat  O'Brien 

The  Suitable  Present  by  Rachel  Thornton; 
adapted  by  John  Haggart;  with  Kathleen 
Comegys,  Frances  Waller,  Myrtle  Tannehill, 
Frank  Baxter,  Larry  Shenaan,  Tom  Reynolds 

Lisa  Kirk 

Julie  Wilson,  Ted  Malone 

The  Feast  by  Margaret  Kennedy;  adapted  by 
H.R.  Hays;  with  Margaret  Wycherly,  Mildred 
Natwick,  Colin  Keith  Johnson,  Louis  Hector 

Ballet  Theater  vs.  The  Happy  Time 

The  Song  The  Soldiers  Sang  by  Alice  Farnham; 
adapted  by  Frank  Gabriel son;  with  Scott  Mc¬ 
Kay,  Lee  Graham,  Maxine  Stuart,  Ruth  Gates, 
Henry  Lascoe,  Natalie  Priest,  Jack  Klugman 

Elaine  Malbin,  soprano 

Jack  Carson 

Faye  Emerson,  guest  panelist;  Sam  Levenson, 
Buddy  Baer,  singer;  Mary  Hatcher,  singer 

King  Cole  Trio,  Anna  Maria  Alberghetti, 
singer;  Paul  Kohler  &  Jini,  xylophone  duo; 
Larry  &  Trudy  Leung,  song  &  dance;  Dorothy 
Jarmac,  dancer 
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TALENT  SHOWSHSET  (Continued) 


PBOGBAM 

NET 

TIME 

GUESTS 

MONDAY  MAY  8 

Chevrolet  Tele-Theater 

NBC 

8-8 :30pm 

Welcome  Jeremiah  hy  Harold  Heifer;  adapted 

by  Fred  Coe;  with  John  McQuade,  Mercer  Mc¬ 
Leod,  Vinton  Hayworth 

Godfrey's  Talent  Scouts 

CBS 

8:30-9pm 

Larry  Johnson,  organist;  Jay  Martin,  singer 

Billy  Albert,  guitarist -singer;  Erica  Bard, 
soprano 

Lucky  Strike  Theater 

NBC 

9: 30-10 :30pm 

Pitfall  by  Jay  Dratler;  adapted  by  Bichard 
MacCauley;  with  Lee  Bowman,  Nancy  Coleman, 
Jean  Carson,  Charles  Mendick,  Frank  Maxwell 
Stanley  Martin,  John  Boruff 

Lights  Out 

NBC 

9-9 :30pm 

The  Silent  Voice  by  Douglass  Parkhirst;with 
Douglass  Parkhirst,  Virginia  Dryer,  Bay 
Mulderrick,  Page  Johnson,  Fairfax  Burgher 

Mohawk  Showroom 

NBC 

7:30-7:^5p» 

Harry  Taylor,  singer-pianist 

OKay  Mother 

DuM 

1-1 :30pm 

The  Blackburn  Twins  &  Mother 

Silver  Theater 
(on  film) 

CBS 

8-8:30pm 

Lady  With  Ideas  by  True  Boardman;  with  Gig 
Young,  Pamela  Britton,  Irving  Bacon,  Frank 
Arth,  Mikhail  Kasumny 

Studio  One 

CBS 

10 -11pm 

Wrath  Of  Boses  by  Elizabeth  Taylor;  adapted 
by  Charles  Monroe;  with  Conrad  Nagel,  Marga^ 
ret  Phillips,  Charles  Korvin,  Jane  Seymour 

Vanity  Fair 

CBS 

4:3°-5pm 

Mr.  &  Mrs.  Norman  Lawrence,  fashion  design¬ 
ers;  Jack  Morley,  cartoonist  of  Bamaby 

Voice  Of  Firestone 

NBC 

8:3°-9pm 

Christopher  Lynch,  tenor 

Who  Said  That 

NBC 

10:30-llpm 

Elsa  Maxwell,  Earl  Wilson,  Henry  Morgan 

TUESDAY  MAY  9 

Cavalcade  Of  Bands 

DuM 

9 -10pm 

Lawrence  Welk,  Lou  Holtz,  Copsey  &  Ayres, 
dancers;  The  Three  Wiles,  tap  dancers 

Eloise  Salutes  Stars 

DuM 

7:30-7 :45pm 

Arthur  Margetson,  actor 

Ed  Wynn 

CBS 

9-9:3°pm 

Caesar  Bomero,  Allan  Jones,  Irene  Hervey 

OKay  Mother 

DuM 

1-1 :30pm 

Betty  Hutton’s  mother 

Opera  Concert 

WOB 

8-8:30pm 

Marquita  Moll,  soprano;  Bichard  Laderoute, 
tenor 

Texaco  Star  Theater 

NBC 

8 -9pm 

Jane  Froman,  Jan  Murray 

BOSS  BEPOBTS 

TALENT  SHOWSHEET  (more) 

TALENT  SHOWSHEET  (Cont'd) 


PROGRAM 

NET 

TIME 

GUESTS 

TUESDAY  MAY  9 

Suspense 

CBS 

9:3°-l°pni 

Bed  Wine  by  L.G.  Blochman;  adapted  by  Hal- 
sted  Welles;  with  Tom  Drake,  Leon  Askin, 
Alfred  Hesse,  Svea  Grunfeld,  Phil  Arthur 

Vanity  Fair 

CBS 

h:30-5pm 

Leon  Barzin,  musical  conductor;  Samuel 
Kurinsky,  interior  designer 

WEDNESDAY  MAY  10 

At  Home  Show 

CBS 

7:l+5-8pm 

Mary  0 'Fallon,  singer 

Godfrey  &  Friends 

CBS 

8 -9pm 

The  Vagabonds,  instrumentalists;  Bobby 

White,  boy  soprano 

It’s  Smart  To  Be  Thrifty 

WOE 

12: 30 -1pm 

Bed  Smith,  sports  columnist 

Kraft  Theater 

NBC 

9 -10pm 

Macbeth  by  William  Shakespeare;  adapted  by 
E.G.  Marshall;  with  Uta  Hagen,  E.G.Marshall, 
Philip  Huston,  Chester  Stratton,  Phil  Faver- 
sham,  Phil  Carlisle,  Dan  Morgan,  Leon  Shaw 

Mohawk  Showroom 

NBC 

7:30-7:^5pia  Ziegler  Marionettes 

Vanity  Fair 

CBS 

U:30-5pm 

Donald  Durlacher,  square  dance  caller 

THURSDAY  MAY  11 

Alan  Young  Show 

CBS 

9-9:30pm 

Monica  Lewis,  William  Frawley,  actor 

Glamour  -Go  -Bound 

CBS 

9:30-9:^5pni 

Bobert  Forrest,  Window  Decorator 

OKay  Mother 

DuM 

1-1 :30pm 

Mrs,  Phil  Baker 

Rendezvous 

CBS 

11-11 :15pm 

Marguerite  Piazza,  D'Amico,  hair  stylist 

Show  Goes  On 

CBS 

8 -9pm 

Morton  Gould 

Vanity  Fair 

CBS 

^:30-5pm 

Gerri  Gale,  ballerina;  G.B.  Taylor,  Job 
placement  expert 

Wendy  Barrie  Show 

NBC 

7:30-7:^5pm 

Dick  Brown,  singer 

FBIDAY  MAY  12 

My  Tine  Story 

ABC 

8: 30 -9pm 

Elizabeth  Calvert,  Jeff  Morrow,  Neva  Patter¬ 
son,  Bichard  Midgley,  Butch  Cavell 

Play's  The  Thing 

CBS 

9 -10pm 

Alison's  House  by  Susan  Glaspell;  with  Flora 
Campbell,  John  Merivale,  Reginald  Mason, 
Beverly  Dennis,  Katherine  Emmett 

SATUBDAY  MAY  13 

The  Trap 

CBS 

9 -10pm 

The  Last  Thing  I  Do  by  Max  Wilk  &  Ted  Murk- 

land;  with  Richard  Purdy,  Robert  Pastene  & 
Others 


BOSS  BEPOETS 


TALENT  SHOWSHEET 


f  r 


/ 


received 


MAY  1 5  IS50 


II  \  TELEVISIDlf  I1  HU li  II  \  VI  \l  I  Mi 


'opyright  1950  -  by  WALLACE  A.  ROSS  •  551  FIFTH  AVENUE,  N.  Y.  17,  N.  Y. 


MUrray  Hill  2-5910 


EDITORIAL  DIR:  Gerson  Miller  VOL.  2  NO.  3  MAY  lh-20,  1950 

EDITOR  :  Henry  Colman  SUPPLEMENT  A 

RESEARCH:  Nicholas  Gordon 


THIS  WEEK  ~  DEBUTS,  HIGHLIGHTS,  CHANGES 


Sun(l^)  -  CBS(Ch2)  3-^pm;  HIGHLIGHT  -  The  Cabinet  Members*  Report  To  The  People; 

from  WHKB  Chicago  to  E&MW  Nets;  Sustaining;  from  the  Chicago 
Opera  House;  first  public  meeting  of  the  President's  Cabinet  with 
Vice  President  Alben  Barkley  presiding. 


Mon(l5)  -  CBS(Ch2)  7:45-8pm;  DEBUT  -  Popsicle  Parade  Of  Stars;  from  WCBS-TV  to  9  Sta 

E&MW  Nets;  also  50  kinesc;  10  week  series  of  comedy  shows  with 
guest  star  each  week;  first  guest  -  Milton  Berle;  May  22-Paul 
Winchell  &  Jerry  Mahoney;  Sponsor  -  Joe  Lowe  Corp;  Agency-Blaine- 
Thompson;  Supervisor  -  Albert  Lesser,  Thompson. 


NBC(Chh)  10*  11pm;  HIGHLIGHT  -  Treasury  Bond  Drive;  from  WNBQ  Washington 

to  E&MW  Nets;  Sustaining;  Talent  Scout  type  show  with  top  govern¬ 
ment  officials  as  "scouts"  for  name  performers;  with  Harry  Truman, 
MC  Arthur  Godfrey,  Mary  Martin,  John  Snyder,  Paul  Hoffman,  Paul 
Winchell  &  Jerry  Mahoney,  Frieda  Hennock,  William  Douglas,  Jerry 
Colonna,  Harold  Stassen,  Perry  Como,  Fontane  Sisters,  Sid  Caesar, 
Imogene  Coca  &  Others;  Producer  -  David  Levy,  Y&R;  Director  - 
Roland  Gillett,  Y&R;  Music  -  Archie  Bleyer  &  Orchestra. 


NBC(Ch4) 


11:30pm -Midnight;  HIGHLIGHT  -  Address  By  Harry  Truman;  from  WNBQ 
Chicago  to  E&MW  Nets;  from  the  Chicago  Stadium;  second  TV  appear¬ 
ance  of  the  evening  for  Mr.  Truman  (Treasury  Drive  is  remote  pick¬ 
up);  session  of  the  National  Democratic  Party  Conference  and 
Jefferson  Jubilee  Rally. 
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DEBUTS,  HIGHLIGHTS,  CHANGES  (Cont'd) 


Mon(15)  -  PlX(Chll) 


Tue(l6)  -  NBC(Ch4) 


PIX(Ghll) 


Wed (17)  -  NBC(ChU) 


NBC(Ch4) 


NBC(Ch4) 


DuM(Ch5) 

Thu(l8)  -  ABC(Ch7) 


W0R(Ch9) 
Sat (20)  -  CBS(Ch2) 


7: 30 -8pm;  DEBUT  -  Today’s  Pacing;  on  WPIX  local  Monday- Saturday; 
filmed  report  of  the  8  daily  races  from  Belmont  with  commentary 
by  Jack  McCarthy;  Participating  -  Pabst  Blue  Ribbon  Beer  &  Hoff¬ 
man  Beverages;  Agency  -  Warwick  &  Legler;  Packager  -  KCR  Films. 

9: 30 -10pm;  ONE-TIME-ONLY  -  It  Takes  A  Thief;  from  WNBT  to  E&MW 
Nets;  Sustaining;  adapted  by  Norman  Posten  from  a  story  by 
Arthur  Miller,  dramatic  show  stars  Marjorie  Gateson  &  Jack  Hart¬ 
ley,  features  Phil  Foster,  Steve  Gravers,  Jane  Murray  &  Others; 
arena  style  presentation  for  proposed  "Cameo  Theater"  series; 
Producer-Director  -  Albert  McCleery  NBC;  Music  -  Chris  Kiernan. 

2-2 :15pm;  CHANGE  -  The  Laraine  Day  Show;  on  WPIX  local;  inter¬ 
view  program  with  Miss  Day  &  Freddie  Robbins  seen  before  Giant 
home  games  (evening  -  8-8 :15pm)  picks  up  sponsor  -  Studebaker 
Dealers;  Agency  -  Roche,  Williams  &  Cleary,  Chicago;  Director  - 
Jack  Murphy  PIX. 

3 :30-^:3°pm;  HIGHLIGHT  -  Feature  Race  From  Belmont;  from  WNET  to 
E  Net;  Sustaining;  "The  Juvenile1'  -  top  race  event  with  commen¬ 
tary  by  Clem  McCarthy,  Sam  Renick  &  Ray  Barrett ;  Supervisor  - 
Bill  Garden  NBC;  Director  -  Jack  Mills  NBC. 

8-8 :30pm;  CHANGE  -  The  Pinkie  Lee  Show;  from  WNBT  to  E&MW  Nets; 
Sustaining;  on  film;  kinesc  at  KNBH  Hollywood;  situation  comedy 
with  comedian  Lee,  singer  Carol  Richards  &  Others  seen  formerly 
as  a  one-shot,  begins  regular  weekly  series. 

8: 30 -9pm;  CHANGE  -  One  Man's  Family;  from  WNBT  to  E&MW  Nets; 
Sustaining;  dramatic  domestic  series  gets  new  time;  effective 
July  29,  show  picks  up  sponsor  -  Sweetheart  Soap;  Agency  -  Duane 
Jones;  Supervisor  -  Reggie  Schuebel,  Jones;  Pkgr  -  Carlton  Morse. 

10-10 :30pm;  CHANGE  -  Broadway-'  To  Hollywood;f rom  WABD  to  E  Net; 
news  show  with  commentator  George  Putman  picks  up  sponsor  -  Tide¬ 
water  Oil  Co;  Agency  -  Lennen  &  Mitchell. 

8 -9pm;  CHANGE  -  Stop  The  Music;  from  WJZ-TV  to  23  Sta  E&MW  Nets; 
audience-participation  show  with  MC  Bert  Parks  adds  3°  kinescopes 
for  second  \  hour  only;  Sponsor  -  Old  Golds;  Agency  -  Lennen  and 
Mitchell;  Supervisor  -  Larry  Holcomb,  L&M. 

8:45pm  to  conclusion;  DEBUT  -  Boxing  From  Fort  Hamilton;  Thursday 
night  bouts  from  the  Brooklyn  sports  stadium. 

2-4 :55pm;  HIGHLIGHT  -  Armed  Forces  Day  Parade;  from  WCBS-TV  to 
E&MW  Nets;  Sustaining;  remote  pick-up  of  parade  down  Fifth  Avenue 
with  commentary  by  Douglas  Edwards;  also  film  inserts  to  describe 
work  of  various  armed  units;  Producer  -  Robert  Bendick  CBS  Special 
Events;  Director  -  Don  Hewitt  CBS. 

5-6pm;  HIGHLIGHT  -  The  Preakness;  frcm  WMAR-TY  Baltimore  to  E&MW 
Nets;  feature  racing  event  from  Pimlico  with  commentary  by  Bryan 
Field;  Sponsor  -  Gillette;  Agency  -  Maxon;  Producer  -  John  Derr 
CBS;  Director  -  Robert  Cochrane  WMAR-TV. 
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DEBUT 3,  HIGHLIGHTS, 


CHANGES  (Cont'd) 


Sat (20)  -  CBS(Ch2) 


ABC ( Ch7 ) 


W0R(Ch9) 


10-10 :30pm;  HIGHLIGHT  -  Preface  To  A  Life;  from  WCBS-TV  to  E&MW 
Nets;  Sustaining;  documentary  film  made  for  National  Institute 
Of  Mental  Health  shows  how  parental  treatment  can  affect  emotion¬ 
al  maturity  of  child;  Producer  -  Sundial  Films;  Program  Super¬ 
visor  -  Irving  Gitlin  CBS  Documentary  Unit, 

12: 15-12 :30pm;  DEBUT  -  Your  Dog  and  Pet  Show;  on  WJZ-TV  local; 
demonstrations  on  how  to  train  your  dog  with  MC  Frances  Hartsook 
and  guest  trainers  and  fanciers;  Participating  -  Flag  Pet  Food 
and  Westchester  Aquarium  &  Supply  Co;  Director  -  Dick  Depew  ABC, 

7: 30-8 :30pm;  CHANGE  -  Talent  Parade;  on  WOB-TV  local;  Sustaining; 
program  for  amateur  variety  talent  gets  new  time  and  new  MC  - 
Warren  Hull  (replace  Bichard  Kollmar);  Packager  -  Gainsborough 
Assoc;  Director  -  Nat  Budich,  Gainsborough. 


THIS  WEEK'S  TIME  CHANGES 

NBC  --  Believe  It  Or  Not  now  8-8 :30pm  Thursdays;  Studs*  Place  now  8:30-9pm  Thursdays, 

LAST  WEEK’S  DEPARTURE 
CBS  —  The  John  Beed  King  Show  departed  Saturday  May  6. 

LAST  WEEK’S  ARRIVALS 

CBS  —  Floor  Show  returned  from  WCBS-TV  to  E&MW  Nets;  7^30-8pm  Saturdays;  weekly  musi¬ 
cal,  formerly  seen  on  NBC-TV,  devoted  to  jazz  with  Eddie  Condon  &  Orchestra, 

MC  Carl  Beiner  &  guest  instrumentalists  and  vocalists;  Packager  -  World  Video; 
Producer  -  Dick  Lewine,  WV ;  Director  -  Fred  Bickey  CBS;  Program  Supervisor  - 
Barry  Wood  CBS. 

DuM  —  Captain  Video;  from  WABD  to  E&MW  Nets;  7-7 •  30pm  Monday-Friday  &  7:30-8pm  Sat; 
children's  show  picked  up  sponsor  for  Thursday  segment  -  General  Foods  for 
"Sugar  Crisp";  Agency  -  Benton  &  Bowles. 

NBC  —  Wendy  Barrie  Show  added  new  segnent  -  10:45-llpm  Thu;WNBT  local;  Sponsor  - 

Hollanderizing  (7  Weeks);  Agency  -  Grey;  Supervisor  -  Jack  Wyatt,  Grey;  Pkgr  - 
Martin  Goodman;  Director  -  Alfred  Scott  WNBT. 

Quality  Hall  debuted  on  WNBT  local;  12:15-12 :30pm  Sundays;  weekly  interior  deco¬ 
ration  demonstrations  by  Karl  Steinhauser;  Sponsor  -  Sachs  Quality  Stores; 
Agency  -  William  Warren;  Supervisor  -  Steve  Jackson,  Warren;  Packager  - 
Ehrlich- O'Malley;  Director  -  Ivan  Beiner  WNBT. 


FUTURES 

May  21  Faith  For  Today  debuts  on  WJZ-TV  local;  9:30-10pm  Sundays;  religious  program 
with  the  Bev,  W.A.  Fagal  &  Gospel  Singers;  Sponsor  -  Greater  NY  Conference 
Of  Seventh  Day  Adventists;  replaces  "Mysteries  Of  Chinatown". 

May  22  The  Anchor-Hocking  Show  (tentative  title);  from  WNBT  to  E&MW  Nets;  ll-12pm 
Monday-Friday;  comedy  variety  show  postponed  one  week;  tentatively  set  are 
comedian  Don  "Creesh"  Hornsby,  The  Milton  DeLug  Trio;  Agency  -  William  Wein- 
traub;  Supervisor  -  Noran  Kersta,  Weintraub;  Producer  -  Vic  McLeod  NBC. 
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NEWS  DIGEST 


Briefs  From  The  Trade  And  General  Press 


HOFSTEA  STUDY  SHOWS  AMAZING  IMPACT  OF  TV  «  The  results  of  the  study  conducted  Jointly 

by  Hofstra  College  and  NBC,  to  learn  how 
effective  a  sales  medium  television  is,  were  released  last  week  to  trade  end  press. 
Based  on  over  3200  interviews  in  the  New  York  area,  the  study  shows  that  "television 
means  the  difference  of  193  extra  customers  per  thousand  television  homes  to  the  adver¬ 
tiser  using  the  medium."  The  study  also  revealed  that  a  product  advertised  on  tele¬ 
vision  registered  "an  average  sales  gain  of  70.2 among  viewers  who  watch  and  like  com¬ 
mercials  --  over  consumers  who  neither  own  sets  nor  view  television."  All  of  15  repre¬ 
sentative  products  that  were  advertised  on  television  registered  sales  gains,  while  13 
representative  products  not  advertised  on  television  showed  sales  losses  among  televis¬ 
ion  set  owners.  In  addition,  the  report  noted  that  television  advertisers  receive  an 
average  of  $19.27  in  extra  sales  for  each  television  advertising  dollar  spent. 

NIELSEN  PELEASES  FIRST  NATIONAL  TV  RATINGS  -  A.C.  Nielson  Company  has  Just  released  its 

first  national  television  index.lt  lists 
number  of  homes  in  which  a  program  is  seen  and  the  urogram1  s  rating.  Program  reaching 
top  number  of  television  homes  is  Texaco  Star  Theater,  going  into  3,277,000  TV  homes. 
Numbers  two  and  three  are : Godfrey  And  His  Friends,  2,334,000,  and  Toast  Of  The  Town, 
1,985,000.  Eating -wise, the  first  three  programs  are:  Texaco,  79.8;  Talent  Scouts, 66.3; 
and  Godfrey  And  His  Friends,  55.2. 

DIFFEEENCES  BETWEEN  EAST  AND  WEST  POINTED  UP  BY  EPOPEE  EE  POET  -  C.E.  Hooper’s  March - 

April  report,  showing 

the  comparitive  popularity  of  the  top  15  radio  and  television  programs,  places  only  ors 
television  program  in  the  first  15  in  the  Los  Angeles  market.  For  New  York,  11  tele¬ 
vision  and  four  radio  programs  comprise  the  top  15 .  The  lone  television  program  to  make 
the  top  15  in  Los  Angeles  is  Milton  Berle’s  Texaco  Star  Theater,  in  11th  place. 

C0L0E  TV  HEADINGS  END  -  The  color  hearing,  which  began  September  20th  of  last  year, 

were  terminated  last  Wednesday,  May  11.  With  only  cross-exam¬ 
ination  of  CTI  witnesses  on  May  25  and  26  left  on  the  calendar,  the  FCC  announced  that 
it  wanted  the  parties  concerned  in  the  color  hearings  to  file  proposed  findings  and 
conclusions  on  the  color  question  within  20  days  from  the  close  of  the  record.  The  co¬ 
lor  hearings  were  the  first  phase  of  the  FCC  investigation  into  television, which  should 
result  in  the  end  of  the  "freeze".  Next  subjects  on  the  agenda  are  problems  of  inter¬ 
ference,  allocation  of  channels,  utilization  of  the  UHF  and  assignment  of  the  470-500 
me  band  for  common  carrier  service. 


Please  correct  Page  17  of  the  APRIL-MAY  Monthly.  Items  1-4  are 
proposed  Screen  Actors  Guild  suggestions  for  a  contract  with  the  net¬ 
works  covering  performing  talent.  Items  5-20,  however,  are  the  new 
Television  Authority’s  proposals  for  a  contract.  Their  suggestions, 
which  have  been  offered  independently  to  the  networks  as  a  basis  of 
negotiation,  replace  the  prior  minimums  published  under  the  TvA  head¬ 
ing,  also  on  Page  17.  Public  announcement  of  these  new  proposals 
was  made  on  Monday,  May  8. 
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Guests  On  TV 


TALENT  SHOWSHEET 


May  13  -19,  1950 


PROGRAM 

NET 

TIME 

GUESTS 

SATURDAY  MAY  13 

Cavalcade  Of  Stars 

DuM 

9 -10pm 

Jack  Pearl,  Cliff  Hall,  comic;  Joan  Edwards, 
singer;  Kurt  Jons  Dancers;  Elsa  &  Waldo, 
comedy  dancers 

Dinner  Date 

DuM 

8-8 :30pm 

Rudy  Vallee,  Cab  Calloway,  Janis  Paige, 
Joyce  Matthews 

Faye  Emerson  Show 

NBC 

10:30-10 :45pm  Russell  Patterson,  artist;  Ham  Fisher,  car¬ 
toonist 

Hollywood  Screen  Test 

ABC 

7:30-8pm 

Betty  Furness,  lead;  Butch  Cavell,  Allan 
Stevenson,  tests;  Jet  MacDonald,  singer 

Ken  Murray  Show 

CBS 

8 -9pm 

Pat  O’Brien,  Louis  Armstrong,  Janis  Paige, 
Barbara  Lawrence,  A.  Robins,  comic 

Floor  Show 

CBS 

7:30- 8pm 

Betty  Brewer,  singer;  Avon  Long,  dancer 

Saturday  Night  Revue 

NBC 

8-10 :30pm 

Jack  Carson,  guest  MC;  Jan  Peerce,  Hugh 
Herbert,  Ethel  Smith,  Mata  &  Hari,  dancers; 
Georgie  Tapps,  The  Rudells,  tramboline 

The  Trap 

CBS 

9 -10pm 

The  Last  Thing  I  Do  by  Ted  Murkland  &  Max 
Wilk;  with  Richard  Purdy,  John  Seymour, 
Robert  Pastene,  Sam  Gilman,  Harry  Cooke 

SUNDAY  MAY  Ik 

Answer  Yes  Or  No 

NBC 

10: 30 -11pm 

Arlene  Francis,  Marsha  Hunt,  Gar son  Kanin, 
Ruth  Gordon,  Dennis  King 

Celebrity  Time 

CBS 

10-10 :30pm 

Joan  Roberts,  Peter  Donald,  Claude  Harmon, 
golfer 

Colgate  Theater 

NBC 

8: 30 -9pm 

Revenge  By  Proxy  by  Tom  Everitt;  adapted  by 
Jack  Bentkover;  with  Victor  Sutherland, 
Bernard  Kates,  Nancy  Coleman,  Phil  Arthur, 
Mona  Bruns,  Reed  Brown  Jr,  Anthony  Blair 

Goody  ear-Whit  eman  Revue  ABC 

7-7 :30pm 

Jerry  Bergen,  comic;  Ina  Kurland,  dancer 

Leave  It  To  The  Girls 

NBC 

7-7: 30pm 

John  Daly,  Faye  Emerson,  Harriet  Van  Home, 

Dorothy  Kilgallen,  Eloise  McElhone 

Philco  Playhouse 

NBC 

9 -10pm 

Brat  Farrar  by  Josephine  Tey;  adapted  by 
Norman  Rosten;  with  John  Newland,  John 
Baragrey,  Augusta  Dabney,  Oliver  Thomdyke, 
Laura  Webber,  James  Gannon,  Francis  Cccptai 

Say  It  With  Acting 

NBC 

6: 30-7pm 

The  Consul  vs.  The  Happy  Time 

Starlit  Time 

DuM 

7 -8pm 

Helmut  Dantine,  Fritz i  Scheff,  Will  Oakland 
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TALENT  SHOW SHEET  (Cont'd) 


PROGRAM 

NET 

TIME 

GUESTS 

SUNDAY  MAY  lb 

Starlight  Theater 

CBS 

7-7 :30pm 

The  Roman  Kid  by  Paul  Gallico;  adapted  by 
Halsted  Welles;  with  Barry  Nelson,  Joan 
Chandler,  Henry  Lascoe,  Dorothy  Sands 

Supper  Club 

NBC 

8-8 :30pm 

Sir  Cedric  Hardwicke,  Mary  McCarty 

This  Is  Show  Business 

CBS 

7:30-8pm 

Kay  Francis,  Carnen  Cavallero,  Hank  Ladd, 
Patrice  Munsel 

Toast  Of  The  Town 

CBS 

8 -9pm 

Anna  Marie  Alberghetti,  soprano;  Ames  Bros, 
vocalists;  Dave  Monahan,  puppeteer;  Jack 
Marshall,  comic;  Bobby  Van,  dancer;  Bambi 
Lynn  8c  Rod  Alexander,  dancers 

MONDAY  MAY  15 

Chevrolet  Tele-Theater 

NBC 

8-8:30pm 

The  Sun  by  John  Galsworthy;  adapted  by 

Stephen  DeBaun;  with  John  Buckmaster,  Torin 
Thatcher,  Cara  Williams 

Godfrey's  Talent  Scouts 

CBS 

8:30-9pm 

Charlotte  Bloecher,  soprano;  Leslie  Scott, 
singer;  Joseph  Regits,  pianist;  The  Show¬ 
men,  vocal  &  instrumental  quartet 

Kathi  Norris 

NBC 

10- 11am 

Mrs.  Ruth  Yates,  brush  expert 

Lights  Out 

NBC 

9-9:3°pm 

The  House  That  Time  Forgot  by  Signund  Miller; 
with  Dulcy  Jordan,  Jeff  Morrow,  Anna  Karen, 
Byron  Russell,  Graham  Velsey 

Mohawk  Showroom 

NBC 

7:30-7:^5pni  The  DeMarco  Sisters,  singers 

OKay  Mother 

DuM 

l-l:30pm 

Mrs.  Jack  Leonard 

Silver  Theater 
(on  film) 

CBS 

8-8 :30pm 

Papa  Romani  by  George  Panetta  8c  Bill  Whit- 
man;  with  Chico  Marx,  Win.  Frawley  8e  Others 

Studio  One 

CBS 

10 -11pm 

The  Ambassadors  by  Henry  James;  adapted  by 
Worthington  Miner  8c  Lois  Jacoby;  with  Ilona 
Massey,  Robert  Sterling,  Judson  Laire, Frank 
Wayne,  Katherine  Willard,  Emily  Lawrence 

Vanity  Fair 

CBS 

4 : 30- 5pm 

Mrs.  Henry  Roe  Cloud,  Mother  Of  The  Year 

Voice  Of  Firestone 

NBC 

8:30-9pm 

Eleanor  Steber 

Who  Said  That 

NBC 

10: 30 -11pm 

Rise  Stevens,  Raymond  Swing,  Deems  Taylor 

TUESDAY  MAY  16 

Cavalcade  Of  Bands 

DuM 

9 -10pm 

Ray  Anthony,  Jackie  Miles,  The  DeMarlos, 
dancers;  Viola  Layne,  impressionist 
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TALENT  SHOWSEEET  (Cont 'd) 


PROGRAM  NET  TIME  GUESTS 


TUESDAY  MAY  1 6 


Eloise  Salutes  The 

Stars  DuM 

7:3°-7:^5pm 

Marcia  Henderson,  actress;  Millard  Lampel, 

author 

Ed  Wynn  Show 

CBS 

9-9: 30pm 

Marie  Wilson,  Jack  Holt,  The  Jaywalkers 

Kathi  Norris  Show 

NBC 

10 -11am 

Bob  Sullivan,  China  dish  authority 

OKay  Mother 

DuM 

1-1 :30pm 

Robert  Alda's  mother 

Opera  Concert 

WOR 

8-8 :30pm 

Herta  Glaz,  contralto;  Norman  Kelley, tenor 

Suspense 

CBS 

9 : 30-10pm 

One  and  One's  A  Lonesome  by  Nelson  Sykes; 

adapted  by  Robert  Tall  man;  with  Meg  Mundy, 
Scott  McKay,  Robert  Emhardt ,  Vito  Christi 

Vanity  Fair 

CBS 

^:30-5pm 

Suzanne  Szasz,  photographer 

WEDNESDAY  MAY  17 

At  Heme  Show 

CBS 

7: ^5 -8pm 

Barbara  Weaver,  singer 

Godfrey  &  Friends 

CBS 

8 -9pm 

Vivienne  Segal,  Mary  Hatcher,  Richard 
Rodgers,  Bill  Tabbert,  The  Vagabonds 

Kraft  Theater 

NBC 

9 -10pm 

Storm  In  A  Teacup  by  James  Bridie;  adapted 
Howard  Lindsay; with  George  Reeves,  Doris 

Rich,  Ivan  Simpson,  Andree  Wallace  &  Others 

OKay  Mother 

DuM 

1-1: 30pm 

Kitty  Crawford,  singer  &  mother 

Mohawk  Showroom 

NBC 

7:3°-7:^5pm 

Jan  August,  pianist 

Stage  13 

CBS 

9:30-10pm 

Permission  To  Kill  by  Wyllis  Cooper;  with 
Alice  Re  inheart,  Daniel  Morgan,  Phil  Sterling 

Toni  Twin  Time 

CBS 

9-9 :30pm 

Don  Liberto,  dancer;  Mello-Larks,  vocal 
quartet;  Mickey  Ream,  comic 

THURSDAY  MAY  18 

Alan  Young  Show 

CBS 

9-9 :30pm 

Lina  Romay,  singer 

OKay  Mother 

DuM 

l-l:30pm 

Joan  Alexander,  actress 

Rendezvous 

CBS 

11-11 :15pm 

Jimmy  Kreigsmann,  photographer 

Wendy  Barrie  Show 

NBC 

7:30-7:^5pm 

The  Bauer  Twins,  golf  champs  . 

FRIDAY  MAY  19 

Ford  Theater 

CBS 

9 -10pm 

Subway  Express  by  Eva  Kay  Flint  8c  Martha 
Madison;  adapted  by  Ellis  Marcus;  with  Ian 
Keith,  Mary  Mason,  Richard  Newton  8c  Others 

The  Clock 

NBC 

9:30-10pm 

Just  A  Minute;  by  Milton  Subotsky  8c  Phyllis 
Coe;  with  Helmut  Dantine  8c  Others 

ROSS  REPORTS 
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AGENCY  PROFILE  #7 


WILLIAM  ESTY  COMPANY 


ADDRESS :  100  East  42nd  Street,  New  York,  N.Y 


MUrray  Hill  5-1900 


TV  PERSONNEL:  Kendall  Foster  -  V.P.  Dir  of  TV 

Samuel  Northcross  -  Dept  Mgr 
W.G.  Martin  -  Network  &  Sta  Eel 
Stanley  Lomas  -  Production  Chief 
Charles  Russell  -  Producer 
Melville  Burke  -  Director 
Max  Wylie  -  Editor 


William  L.  Stuart  -  Editor 
Charles  Campbell  -  Casting  Dir 
Catherine  Zanthos  -  Prod  Ass 't 
Catherine  Spafford  -  Ass  *t  to  Prod 
Hal  Davis  -  Operations  Super 
Don  Severn  -  Budget  Control 
Hal  Kemp  -  West  Coast  Prod  Super 


PROGRAMS:  For  Camels  -  Man  Against  Crime  -  14  Sta  CBS  E&MW  Nets  -  8:30-9pm  Fridays 

Camel  News  Caravan  -  25  Sta  NBC  E&MW  Nets  -  7:45-8pm  Mon-Fri 
Ed  Wynn  Show  (kinesc)  -  28  Sta  CBS  E&MW  Nets  -  9-9 :30pm  Tue 

For  Colgate  (Vel)  -  Colgate  Theater  -  19  Sta  NBC  E&MW  Nets  -  8:30-9pm  Sun 


For  Piel's  Beer  -  Westchester  Boxing  -  WOR-TV  local  -  9-10 :45pm  Tuesdays 

Yesterday's  Newsreels  -  WFIL-TV  Phila  *  10-10 :15pm  Sat 


For  M&M  Candy  -  Super  Circus  (second  -|hr)  -  5 -6pm  alternate  Sundays,  from 

WENR-TV  Chicago  to  13  Sta  ABC  E&MW  Nets 


The  William  Esty  television  department,  now  some  twenty  months  old,  is  set  up  as 
an  independent  production  unit  for  programs  as  well  as  commercials.  Concentration  has 
been  on  "agency  built"  programs  with  the  belief  that  this  type  of  operation  can  best 
protect  the  interests  of  the  client  -  artistically  as  well  as  financially.  The  nucleus 
of  the  television  department  came  from  the  agency's  radio  department  but  additional 
specialists  have  been  added  from  outside  the  agency.  Each  member  of  the  department 
has  specific  responsibilities  but  a  general  overlap  allows  active  participation  in  all 
phases  of  the  operation.  The  agency  had  528  hours  of  programs,  380°  minutes  of  commer¬ 
cials  on  television  in  1949;  and  produced  over  200  film  spots. 

PROGRAM  ACTIVITY  -  "Camel  News  Caravan"  debuted  in  February  of  1948  and  represented 

the  first  program  sale  for  the  agency.  It  also  served  as  a  basis 
for  the  establishment  of  NBC's  television  network.  Program  was  the  first  major  time 
sale  for  the  network  and  meant  clearing  time  in  all  available  markets  five  times  per 
week  for  52  weeks*  The  agency  also  produced  a  series  of  "Sports  Caravans"  for  Camels 
from  the  summer  of  1948  through  the  summer  of  1949  —  baseball,  boxing,  football  and 
40  events  from  Madison  Square  Garden.  Television  time  for  the  cigarette  company  ave¬ 
raged  almost  40  hours  per  week  at  one  point.  Early  activity  also  included  the  Piel's 
Weather  Spots  (made  by  Transfilm),  seen  on  local  station  breaks  in  1948. 

"Colgate  Theater"  (debuted  January  1949)  and  "Man  Against  Crime"  (debuted  October 
1949)  are  completely  "agency  built"  packages.  Producer,  director,  editors,  writer  and 
production  staff  were  assembled  to  handle  both  shows.  Big  uphill  battle  has  been  to 
maintain  production  costs  in  the  face  of  increased  labor  and  materiel  charges  by  the 
network.  This  has  been  done  with  close  supervision  by  two  agency  people  who  have  been 
specially  assigned  to  "budget  control."  Number,  type  and  length  of  scenes  are  care¬ 
fully  checked  to  eliminate  unnecessary  sets.  Props  are  kept  to  a  minimum.  With  effi¬ 
cient  pre-planning,  the  number  of  hours  of  camera  rehearsal  are  kept  low. 
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"Man  Against  Crime"  is  "budgeted  under  $9000  per  week  and  has  stayed  within  $100 
of  this  figure  for  2 6  weeks.  In  the  meantime,  the  cost  of  delivering  the  commercial 
-for  the  client  has  dropped  from  $13.76  oer  1000  homes  (Oct  19^9)  to  $L.69  per  1000 
homes  (Jan  1950).  Cost  per  viewer  is  much  lower  with  average  number  of  viewers  3.5. 

The  kinescoped  "Ed  Wynn  Show"  (picked  up  by  Camels  Jan  7)>  though  immediately 
acclaimed  from  an  entertainment  and  production  standpoint,  has  been  a  challenge  to 
the  agency  and  CBS.  They  have  been  working  together  in  perfecting  a  bettter  quality 
film  and  the  latest  move  is  the  switch  from  l6mm  to  35mm.  (First  showing  -  May  l6) . 
Package  is  owned  by  CBS,  but  Esty  has  a  Hollywood  production  supervisor  working  hand 
in  hand  with  the  network  staff. 

M&M  Candy  has  picked  up  the  second  ^hour  of  "Super  Circus"  on  an  alternate  week 
basis.  (Started  April  30)  The  candy  company  dropped  all  other  media  believing  that 
television’s  terrific  impact  could  speed  distribution  of  their  product.  They  are  now 
in  lb  markets  at  approximately  $73^0  per  weekly  broadcast,  (includes  time) 

RESEARCH  -  Agency  continually  devises  charts  and  reports  to  not  only  keep  abreast  of 
advertisers*  costs,  but  to  use  as  an  incentive  for  other  clients  to  come 
into  television.  Typical  chart  is  one  which  breaks  down  dramatic  programs  by  cost 
per  Hooper  point.  This  type  of  promotion  for  low-cost  television  brought  M&M  into 
the  medium. 

Stan  Lomas,  Production  Chief,  has  assembled  a  book  of  "Television  Production 
Fundamentals"  for  intra-agency  use.  Designed  strictly  as  an  educational  aid  for  the 
agency,  it  contains  a  glossary  of  terms,  methods  of  production  for  live  programs  and 
film  commercials  and  acquaints  the  reader  with  all  phases  of  the  television  operation. 

SPOT  ACTIVITY  -  The  agency's  film  department  has  produced  all  types  of  commercials 

for  Camels,  Piel’s,  Vel  and  Eveready.  The  following  is  an  operating 
procedure  based  on  their  work  in  producing  a  television  film:  (l)  Basic  idea  confe¬ 
rence  -  art,  copy,  TY  department,  account  executive  (2)  Rough  story  board  &  rough 
copy  written  concurrently;  then  script  (3)  Complete  shooting  script  and  story  board 
with  cost  estimates  prepared  after  Agency  and  Film  Producer  conference  (4)  Client  re¬ 
view  (5)  Production  -  art  work. .  .answer  print  (6)  Screening  for  agency  and  client 
(7)  Release  prints  ordered  and  didstributed. 

Currently  in  production  for  Camels  are  some  fifty  one-minute  commercials  made  by 
Transfilm.  The  testimonial  type  live-action  scenes  are  still  being  used  (scheduled 
are  Vaughn  Monroe  &  Nanette  Fabray)  but  the  trend  is  to  sell  via  the  entertainment 
angle.  The  success  of  the  tap  artists  dancing  to  the  tune  of  the  "How  Mild"  theme 
has  encouraged  the  cigjarette  company  to  undertake  more  of  these  musical  numbers. 

In  attempting  to  get  a  quality  product,  the  company  has  budgeted  each  commercial 
by  its  content  and  what  it  is  to  do.  Interviews  with  a  real  estate  woman  or  a  control 

tower  operator  are  shot  at  a  lower  price  than  the  celebrity  testimonials.  Prices  quoted 

in  "Variety"  for  the  new  films  are:  Straight  interview  -  approx  $1500;  animated  car¬ 
toons  -  $30C0-$1*000;  and  musical  routines  up  to  $8000. 

FUTURE  -  Though  more  agencies  have  drawn  on  production  resources  of  the  networks, 

Esty  is  going  ahead  on  "agency  built"  packages.  They  have  five  new  programs 
which  they  are  offering  as  new  business  incentives.  They  feel  they  can  give  the  adver¬ 
tiser  more  for  his  money  when  he  owns  the  show.  As  protection  for  the  agency  and  the 

client,  Esty  is  maintaining  a  system  of  long  range  cost  control  in  all  contractual 
agreements  with  talent. 
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WEEKLY  SHOW  REVIEW 


(This  weekly  feature  is  designed  to  serve  as  a  clearing  house  for  production  tech¬ 
niques  which  have  made  those  shows  which  we  review  outstanding  in  their  categories.) 

#20  -  "MAN  AGAINST  CRIME" 


DATE  REVIEWED  -  Friday  May  5  -  8:30-9pm  -  from  WCBS-TV  to  13  Sta  E&MW  Nets 


SPONSOR  -  Camels 
AGENCY  -  William  Esty 
PRODUCER  -  Charles  Russell,  Esty 
DIRECTORS  -  Melville  Burke,  Esty 

Paul  Nickell  CBS 

CASTING  -  Charles  Campbell,  Esty 
CAST :  Ralph  Bellamy  &  Others 


WRITER  -  Lawrence  Klee 

EDITOR  -  William  L.  Stuart,  Esty 

PROD  ASS'T  -  Catherine  Spafford,  Esty 

MUSIC  -  Henry  Sylvem 

SETS  -  Ken  Mapes  CBS 

RATINGS  -  April:  Net  Pul  21. 9, NYC  Hocper25.9 
TV  DEBUT  -  October  7,  19^9 


In  the  face  of  the  expansion  by  the  networks  of  their  own  program  departments 
and  with  fewer  agencies  producing  their  own  programs,  William  Esty  continues  its 
weekly  "double-barrelled"  operation  of  "Colgate  Theater"  and  "Man  Against  Crime." 

Idea  for  the  "private  eye"  adventures  of  Mike  Barnett  (Ralph  Bellamy)  was  con¬ 
ceived  by  the  agency  and  Lawrence  Klee,  writer  of  the  series.  On  the  basis  of  one 
script,  the  show  was  sold  to  Camels.  Casting  of  Bellamy  in  the  lead  role  is  consider¬ 
ed  a  stroke  of  luck  by  the  agency.  There  was  no  specific  desire  for  or  against  a 
name  lead,  but  when  the  experienced  stage  actor  became  available  they  signed  him. 

The  package  was  sold  in  July  and  for  the  next  two  months  the  agency  planned  the  pro¬ 
duction  and  had  the  Gallup  Poll  test  1 6  titles  suggested  for  the  program.  After  a 
nationwide  test  of  over  3*000  people,  the  title  "Man  Against  Crime"  came  through  with 
the  highest  "want-to-see"  rating. 

Friday's  show  carried  the  punch  that  has  put  this  show  among  the  top-raters. 
Bellamy  as  a  detective  who  doesn't  carry  a  gun  was  most  effective  and  had  an  able 
supporting  cast.  Script  was  good,  providing  plenty  of  action  with  camera  work  to 
match.  Neat  effect  was  Bellamy's  dive  from  a  pier  into  a  river.  (Actually  a  6  foot 
drop  onto  a  mattress.)  Original  organ  music  by  Henry  Sylvem  proved  effective. 

PRODUCTION  POLICY  -  Paul  Nickell  of  CBS  alternates  with  Melville  Burke  of  Esty  on  the 

direction  of  the  show.  With  Burke  directing  "Colgate  Theater" 
every  week,  each  second  week  finds  him  dividing  his  time  between  two  shows.  Charles 
Russell,  producer,  divides  his  time  equally  between  the  two.  The  Bellamy  show  re¬ 
hearses  mornings,  the  other  in  the  afternoon.  In  order  to  cut  down  on  rental  costs 
for  rehearsals,  the  agency  leased  space  in  a  mid-town  hotel  where  it  carries  on  re¬ 
hearsals  five  days  per  week.  Burke  gets  the  complete  assistance  of  the  agency's 
production  staff  on  casting,  sets,  costumes  and  the  like,  but  carries  the  full  respon¬ 
sibility  of  planning  the  staging  and  camera  work.  Burke  has  attempted  to  set  a  stan¬ 
dard  for  camera  work  with  good,  imaginative  pictures  and  an  intelligent  amount  of 
cutting.  On  Esty  shows,  the  third  camera  serves  a  primary  purpose  of  bridging  and 
making  scene  transitions. 

SCRIPT  -  Lawrence  Klee,  to  our  knowledge,  may  have  set  some  sort  of  record  for  writers. 

He  has  written  3°  consecutive  scripts  for  "Man  A.gainst  Crime"  without  one 
reject.  Experienced  in  the  writing  of  mysteries,  he  keeps  from  three  to  four  weeks 
ahead.  In  line  with  the  agency  policy  of  strict  budget  control,  Klee  trys  to  keep 
sets  simple  and  the  number  of  scenes  at  a  minimum.  He  also  mast  keep  in  mind  client 
policy. 
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MAN  AGAINST  CRIME  (Cont'd) 


EDITOR  -  All  scripts  are  checked  by  William  L.  Stuart  in  order  to  see  if  they  conform 
to  client  policy*  Cigars  and  pipes  are  taboo,  there  must  be  no  references 
to  a  competitor’s  name  and  the  use  of  No  Smoking  signs  are  prohibited.  Stuart  also 
sees  that  the  story  is  completely  resolved  with  no  doubt  of  the  conclusion  left  to 
the  viewer.  The  agency  does  not  permit  scenes  of  savage  cruelty  or  those  that  are 
’’unpleasant  for  the  sake  of  being  unpleasant." 

TALENT  -  With  Bellamy  currently  playing  in  a  Broadway  show,  strict  rehearsal  schedule 
must  be  adhered  to.  Curtain  time  on  his  play  is  held  up  a  half  hour  on 
Friday  evenings.  An  average  of  six  additional  people  are  uBed  on  the  show  each  week 
with  salaries  ranging  from  $750  to  $150,  $250  for  well-known  people.  The  agency  likes 
to  use  new  faces  and  has  had  only  three  repeats  in  30  weeks.  Casting  director  Charles 
Campbell  draws  from  a  file  of  people  whose  work  he  knows  and  from  "unknowns”  who  are 
asked  to  read.  Actors  used  on  "Man  Against  Crime"  very  often  are  seen  on  "Colgate 
Theater"  and  vice  versa.  Weekly  budget  for  the  supporting  cast  is  around  $750. 

SETS  -  Big  item  in  the  show’s  weekly  budget  are  four  different  sets  used  each  week. 

This  usually  includes  one  full  set,  where  most  of  the  action  takes  place,  and 
three  half  sets.  Bellamy’s  apartment  is  the  only  permanent  set  and  is  used  almost 
every  week.  Catherine  Spafford  of  Esty  keeps  a  close  check  on  costs,  substituting 
rentals  for  new  construction  wherever  possible,  eliminating  expensive,  elaborate 
touches. 


FILM  -  Film  inserts  are  used  on  Just  about  every  show  for  transitions  and  costume 

changes.  The  agency  claims  that  compared  to  other  film  strips  they  can  shoot 
theirs  in  half  the  time  at  half  the  cost.  Key  to  their  success  is  extensive  pre¬ 
planning,  cutting  down  rentals  by  using  their  own  cars  and  props.  The  entire  action 
is  planned  in  advance,  taken  through  a  few  dry  runs  and  then  filmed  only  once.  A 
recent  2 \  minute  film  of  an  automobile  chase  took  1^  hours  to  make.  Cameraman  is  a 
free-lancer  who  uses  l6mm  film.  Actors  are  not  paid  extra  for  film  sequences.  On 
location,  clearances  are  always  obtained  from  the  owner  of  the  property.  They  must 
also  be  obtained  from  anyone  appearing  in  the  film.  Best  light  conditions  for  shoot¬ 
ing  are  at  6pm  claims  the  show's  producer.  At  this  hour  a  softer  light  is  obtainable, 
one  which  is  more  in  keeping  with  the  mood  of  the  show. 


PRODUCTION  BREAKDOWN  -  The  show's  rehearsal  schedule  is  complicated  by  Bellamy's 

Broadway  comittment,  Burke's  double  duties  as  director  and 
time  availabilities  in  the  agency's  rehearsal  room.  Twelve  hours  dry  and  five  hours 
camera  rehearsal  are  scheduled  each  week.  (Camera  rehearsal,  always  an  expensive  Item, 
has  been  cut  from  7  to  5  hours  in  recent  weeks.)  Wednesday,  16  days  before  the  show, 
a  production  meeting  is  held  with  network  representatives.  Sets,  costumes  and  other 
requirements  are  discusssed  and  an  estimate  is  given  the  agency  by  the  network.  Ten 
days  before  air  time  (Tuesday,  Wednesday  and  Thursday)  the  show  is  cast.  The  remain¬ 
der  of  the  production  schedule  is  as  follows: 


Saturday  -  12-1 :30pm  first  reading 

Monday  -  10-lpm  dry  rehearsal 

Tuesday  -  10-lpm  dry  rehearsal 

Wednesday  -  11: 30-12pm  narration  recorded 

12-1 :30pm  dry  rehearsal 


Thursday  -  10-lpm  dry  rehearsal 
Friday  -  l:45-2pm  screening  of  film 
morning  -  set  up  and  light 
2-5 :45pm  run  thru  &  cam  reh 
6:45-8pm  dress  rehearsal 


8:3°-9pdi  On  The  Air 

COMMERCIALS  -  Each  week's  opening  follows  the  same  format  with  Bellamy  walking  through 

a  series  of  doors  covered  with  the  Camel  trademark.  Middle  commercial, 
which  comes  at  a  tense  point  in  the  story,  is  a  simple,  selling  type  of  film  spot.  The 
closing  commercial,  designed  to  leave  the  viewer  in  a  light  mood,  is  an  animated  Jingle 
or  sports  scene.  Large  number  of  spots  available  (by  Transfilm)  make  for  variety. 
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ADVERTISING  AGENCIES  WITH  PROGRAMS  ON  TV  IN  NEW  YORK 


*  Indicates  whether  Agency 

AGENCY 

Andersen, Davis  &  Platte* 

N.  W.  Ayer 

Ted  Bates 
BBD&O 


Adrian  Bauer  (Phila) 
Benton  &  Bowles 

Berm,  Castl  &  Pierce 
Biow* 

Boh ley 

Blaine -Thompson* 

Brisacher,  Wheeler 
Brooke, Sm, Fr  &  Dorrance 
D.P.  Brother  (Detroit) 
Franklin  Bruck 

Campbell -Ewald 

Casler, Hemp  &  Hanford 
Cay ton 

J.  M.  Camp  (Phila) 
Cecil  &  Preshrey 


or  Station  Package  -  Addresses  &  Personnel  in  next  Weekly 


PROGRAM 

SPONSOR 

STATION 

At  Home  Show 

.C  .H.  Mas  land  Carpets 

WCBS-TV 

Kukla,Fren, Ollie,  T, Th 

National  Dairies 

*  ,, 

*WNBT 

Hopalong  Cassidy 

Gordon  Baking 

WNBT 

Howdy  Doody,  Tue,Thu 

Colgate  Toothpaste 

*WNBT 

Dodger  Home  Games 

Schaefer  Beer 

NOR -TV 

Telepix 

Consolidated  Edison 

*WPIX 

Weatherman 

Consolidated  Edison 

*WNBT 

Celebrity  Time 

B.F.  Goodrich 

WCBS-TV 

Lucky  Strike  Theater 

Lucky  Strike 

*WNBT 

This  Is  Show  Business 

Lucky  Strike 

*WCBS-TV 

John  Feeney  Show 

Schaefer  Beer 

*WJZ-TV 

Lucky  Pup,  Wed 

Good  &  Plenty  Candy 

*WCBS-TV 

Mama  *. . 

Maxwell  Houbo  Coffee 

♦WCBS-TV 

Hollywood*. Screen  Test 

Best  Foods 

WJMV 

Faye  Emerson 

Arnold  Bread 

WCBS-TV 

TV •  Teen-  .Cluby2nd . •Jhr 

Griffin  Shoe  Polish 

*WJZ-TV 

Candid  Camera 

Philip  Morris 

WCBS-TV 

Dizzy  Dean 

Philip  Morris 

WABD 

Wrestling-Ridgewood 

Ripley  Clothes 

*WPIX 

Q-Ball  Championships 

Q-Ball  Company 

WOR 

Parade  Of  Stars 

Joe  Lowe  Corp 

WCBS-TV 

Six  Gun  Playhee^Jhr>F 

Colonial  Candy 

*WPIX 

Leave  It  To  The  Girls 

Regent  Cigarettes 

WNBT 

Television  News 

Oldsmobile 

♦WCBS-TV 

Hazel  Scott  Show 

Sitroux  Tissues 

WABD 

Captain  Video,  Mon 

Powerhouse  Candy 

♦WABD 

Godfrey  &  His  like 

hi-V  Orange  Juice 

♦WCBS-TV 

Famous  Jury  Trials 

Chevrolet  Dealers 

WABD 

Hands  Of  Destiny 

Chevrolet  Dealers 

♦WABD 

Chevrolet  Theater 

Chevrolet  Motor  Co 

♦WNBT 

Morey  Amsterdam 

DuMont  Telesets 

♦WABD 

Telenews  Weekly 

Williams  Oil-O-Matic 

JWPIX 

Greatest  Fights 

Vaseline  CrmCHr  Tonic: 

WNBT 

• 

Youth  On  The  March 

Young  People’s  Church 

WJZ-TV 

Suspense 

Electric  Auto-Lite 

♦WCBS-TV 
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AGENCIES  AND  PROGRAMS  (Continued) 


AGENCY 

PEOGEAM 

SPONSOE 

j 

Clements  Co  (Phila)  * 

* 

Children* 8  Hour. 
Friendship  Eanch 

Horn  8c  Hard  art 

Burry  Biscuits 

Arnold  Cohan 

Talent  Search 

Vim  &. Bruno -NY 

Compton  * 

Fireside  Theater 

Procter  &  Gamble 

Cunningham  &  Walsh 

* 

Godfrey  &  Friends 
Supper  Club 

Giant  Home  Games 

Chesterfield 

Chesterfield 

Chesterfield 

Dancer-Fit  zgerald -Sample* 

The  Lone  Eanger 

OKay  Mother 

General  Mills 

Sterling  Drug 

D'Arcy 

Ken  Murray  Show 

Anheuser-Busch 

i 

| 

Doherty, Cliff ord, Shenfleld 

Break  The  Bank 

Lucky  Pup,  Thu 

Bristol-Myers 
Bristol-Myers ( Ipana ) 

Murray  Director 

Market  Melodies, -J-hr 

Nurserytime  Products 

Donahue  &  Coe 

Magic  Clown 
Wrestling-Eastern 

Wre  st ing-Sunny s id  e 

Gold  Medal  Candy 
Sunset  Stores 

Sunset  Stores 

William  Esty  * 

* 

Man  Against  Crime 

Ed  Wynn  Show 

Camel  News  Caravan 
Colgate  Theater 

Super  Circus, 2nd  Jhr 
Westchester  Boxing 

Camel  Cigarettes 

Camel  Cigarettes 

Camel  Cigarettes 
Colgate 

M&M  Candy  (alt  Sun) 
Piel’s  Beer 

Federal 

Glamour -Go -Pound 

Eloise  Salutes  Stars 

Harriet  Hubbard  Ayer 
Doeskin  Products 

Foote,  Cone  8c  Belding 

The  Clock 

Toni  Twin  Time 

Emerson 

Toni 

Getschal  &  Ei chard 

Wrest ling- Jamaica 
Boxing- Jamaica 

Frost  Eefrigeration 
Frost  Eefrigeration 

Geyer, Newell  &  Ganger 

Boxing-Sunny s id e 

Kreuger  Beer 

Gibraltar 

Versatile  Varieties 

Bonafide  Mills 

Grant 

Howdy  Doody,Mon 

Howdy  Doody,  Fri 

J 

Mars  Candy 

Ovaltine 

Grey 

Twenty  Questions 

Smart  To  Be  Thrifty 
Wendy  Barrie  Show 

Eonson  Lighters 

Macy 1 s 

Holland eri zing  Corp. 

Gurn-Mears 

Maggl’s  Private  Wire 

Carrier  Corp-Sunset 

1  Stores 


STATION 

WNBT 
WNBT 

WNBT 

WNBT 

WC3S- 
WCBS- 
WCBS- 

WJZ-TV 

♦WABD 

•  *WABD 

WNBT 

♦WCBS-TV 

WJZ-TV 

WNBT 

WPIX 

WABD 

WCBS-TV 
W  CBS -TV 
♦WNBT 
WNBT 
WJZ-TV 
WOE -TV 

WCBS-TV 

WABD 

♦WNBT 

WCBS-TV 

WOE-TV 
WOE -TV 

WABD 

WNBT 

WNBT 

WNBT 

WOE-TV 

♦WOE-TV 

WNBT 

♦WCBS-TV 
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AGENCIES  AND  PROGRAMS  (Continued) 


AGENCY 

PROGRAM 

SPONSOR 

l 

STATION 

Henri,  Hurst  &  McD'ld(Chi) 

1  Howdy  Doody,  Wed 

Super  Circus,  2nd  Jhr 

|  Poll  Parrot  Shoes 
Peters  Shoe  (alt  Sun) 

WNBT 

WJZ-TV 

Hew, Ogil,Ben  &  Mather 

Telecade  Of  Sports 

l 

Guinness  Stout 

WPIX 

Hicks  &  Grelst 

!  Around  The  Circuit 

j 

Amalie  Motor  Oil 

WCBS-TV 

Hoag  &  Provandie  (Boston) 

Lucky  Pup,  Fri 

Internat’l  Shoe 

WCBS-TV 

Huber  Hoge  * 

| 

Ben  Grauer  Show 

Doubleday 

WNBT 

* 

1  Warren  Hull  Show 

Double day 

WCBS-TV 

* 

I  Joan  Shea 

Doubleday 

WABD 

* 

|  Jon  Gnagy 

Doubleday 

WNBT 

* 

|  Children ' s  Program 
Week’s  News  Review 

Doubleday 

Doubleday 

WNBT 

WNBT 

Hutchins 

Philco  Playhouse 

Philco 

*WNBT 

* 

j  Mystery  Chef 

; 

Philco  Appliances 

WNBT 

Kas,Far, Ches  &  Clifford 

1  •, 

Roller  Derby,  2nd  f 

Blatz  Beer  (Thurs ) 

WJZ-TV 

Philip  Klein 

Night  Owl  Theater 

Marvel -Lens 

*WPIX 

Kenyon  &  Eckhardt  * 

Ford  Theater 
i  Toast  Of  The  Town 
Singing  Lady 

Ford  Motor  Co 

Lincoln -Mercury 
Kelloggs 

WCBS-TV 

WCBS-TV 

WJZ-TV 

KLores  &  Carter 

Ridgewood  Boxing 
Wrestling  With  Sports 

Hudson  Dealers 
Homecraft  Publishers 

WPIX 

WPIX 

Kudner 

Lights  Out 

Stop  The  Mueic,lst  |-hr 
Martin  Kane 

Admiral 

Admiral 

U.S. Tobacco 

*WNBT 

WJZ-TV 

WNBT 

* 

Texaco  Star  Theater 

Texaco 

WNBT 

Le Valley  (Chi) 

People’s  Platform 

Household  Finance 

*WCBS-TV 

Lennen  &  Mitchell 

Headline  Clues 

Tidewater  Oil 

WABD 

Amateur  Hour 

Stop  The  Music, 2nd  J 

Old  Gold 

Old  Gold 

WNBT 

WJZ-TV 

Earle  Ludgin  (Chi) 

What’s  My  Line 

Stoppette  Deoderant 

*WCBS-TV 

Mann -Ell is 

B. Brewster's  Kitchen 

Telex  Promotions 

WABD 

Mars chalk  &  Pratt 

i 

Alan  Young  Show 

Esso 

WCBS-TV 

J.  M.  Mathes 

Super  Circus, lBt  ^hr 

Canada  Dry 

WJZ-TV 

Maxon 

Boxing 

Buck  Rogers 

Gillette 

Peter  Paul 

WNBT 

WJZ-TV 

Magic  Cottage,  Wed 

Peter  Paul,  2nd  15  min 

*WABD 

Emil  Mogul  1 

Blind  Date 

Esquire  Boot  Polish 

WJZ-TV 
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AGENCIES  AND  PROGRAMS  (Continued) 


AGENCY 

PROGRAM 

SPONSOR 

,  STATION 

McCann-Erickson 

Roller  Derby,  Thu,  Jhr 

Vaseline  Hair  Tonic 

*WJZ-TV 

Studio  One 

Westinghouse 

*WCBS-TV 

Garroway  At  Large 

Congoleum-Naim 

WNBT 

The  Show  Goes  On,  Jhr 

Columbia  Records 

*WCBS-TV 

C.  L.  Miller* 

Happy  Felton 

Curtiss  Candy 

WOR-TV 

Moss  Associates 

All  Star  Theater 

Red  Cross  Shoes 

*WPIX 

George  Nelson  (Schen) 

Mohawk  Showroom 

Mohawk  Carpets 

*WNBT 

Paris  &  Peart 

Boxing-Eastern  Pky 

R  &  H  Beer 

WPIX 

Peck 

Rumpus  Room 

Premier  Foods 

WABD 

Jimmy  Powers 

Howard  Clothes 

WPIX 

Product  Adv.  Corp* 

Cavalcade  Of  Stars 

Whelans 

WABD 

* 

Cavalcade  Of  Bands 

Whelans 

WABD 

Ben  Sackheim 

Answer  Yes  Or  No 

Davega  Stores 

WNBT 

Sternf ield-Godley 

Bamboo 

Winston  Stores 

WCBS-TV 

Batter-Up 

Winston  Stores 

‘  WPIX 

Sull,Stauff ,Col  &  Bayles 

Big  Story. 

Pall  Malls 

WNBT 

Sweeney  &  James  (Akron) 

Voice  Of  Firestone 

Firestone 

WNBT 

J. Valter  Thompson 

Auction-Aire 

Libby,  McNei  1,  Libby 

WJZ-TV 

Believe  It  Or  Not 

Ballantine 

WNBT 

Yankee  Baseball 

Ballantine 

WABD 

* 

Kraft  Theater 

Kraft 

WNBT 

Kukla, Fran, 011ie,M&F 

RCA  Victor 

WNBT 

Kukla, Fran, 01 lie.  Wed 

Ford  Motor  Co. 

WNBT 

College  Of  Knowledge 

Ford  Dealers 

WNBT 

Say  It  With  Acting 

J.B  .Williams 

WNBT 

Turner, Leach 

Kuda  Bux 

Mason  Candy 

WCBS-TV 

Vinlaw 

Junior  Talent  Time 

Daitch  Dairies 

WPIX 

Chicago  Wrestling 

Internat'l  TV  Co. 

WJZ-TV 

Wade  (Chi) 

Quiz  Kids 

Alka-Seltzer 

WNBT 

William  Warren 

Quality  Hall 

Sachs  Quality  Stores 

WNBT 

Warwick  &  Legler 

Boxing 

Pabst 

WCBS 

William  Weintrauh 

Cafe  Continental 

Conmar  Zippers 

WNBT 

Weiss  &  Geller 

Clubhouse  Quiz 

Ehler’s  Coffee 

WOR-TV 

Edwin  Bird  Wilson 

. 

Crusade  In  Europe 

Bowery  Savings  Bank 

WJZ-TV 

J 
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AGENCIES  AND  PROGRAMS  (Continued) 


AGENCY 

PROGRAM 

SPONSOR 

STATION 

Lester  Wolf  * 

Rende  zvous 

Superior  TV  Plan 

WCB3-TV 

Young  &  Ruble am 

The  Aldrich  Family 

General  Foods (Jell-0) 

WNBT 

The  Goldbergs 

General  Foods (Sanka) 

WCBS-TV 

* 

Goody e ar -Whl t eman 

Goodyear 

WJZ-TV 

Talent  Scouts 

Upton1  s  Tea  &  Soups 

*WCBS-TV 

Holiday  Hotel 

Packard 

WJZ-TV 

Manhattan  Spotlight, M 

Dictaphone  Corp 

WABD 

* 

Silver  Theater 

International  Silver 

WCBS-TV 

* 

Fred  Waring 

General  Electric 

WCBS-TV 

* 

We,  The  People 

Gulf  Oil 

WNBT 

BEAL  DOUBLE -BARRELLEL  COVERAGE 


Now  it's  BOSS  BEPOBTS  ON  TV  COMMERCIALS  as  well  as  these  reports  on  tele¬ 
vision  programming!  Commencing  with  June,  we're  able  to  offer  you  wider,  more 
complete  coverage ... .with  regard  to  both  Subscription  &  Advertising.  Our  JOINT 
plan  for  both  Programming  &  Commercials  Reports  will  prove  economical  in  both  respects. 

Our  Target:  You... the  Ad  Manager,  the  Independent  Program  or  Commercials 
Producer,  the  Station  and  Network  Executive,  the  Researcher,  the  Account  Executive, 
the  Public  Relations  Man,  the  Union  Head,  the  Station  Representative,  etc............ 

Our  subscription  blank  is  enclosed;  rate  card  available  on  request. 


ADVERTISING 


Beth 

Either 

Front  Cover 

$400 

$250 

Back  Cover 

250 

150 

Inside  Cover 

150 

125 

Page  Insert 

125 

75 

Half  Page 

75 

50 

Quarter  Page 

6o 

35 

SUBSCRIPTION 

Both  Programming  &  Commercials :  $100  yearly 
Either  One  Alone:  $60  yearly,  $5  per  month 
Additional  Copies :  $1  per  month,  per  copy 
THREE  MONTH  TRIAL  -  Both:  $25 

Either  One :  $15 

If  already  a  subscriber  to  the  Programming 
Reports,  your  additional  monthly  charge 
will  be:  $10  for  three  months;  $40,one  year 
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NBC  GENERAL  LIBRARY 
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